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American Silver Pitchers of the Late 18th Century in the Collection at the Metropolitan Museum of Art 
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7,000,000 OF THESE WERE USED 
TO ADVERTISE 36 PATTERNS 
LAST YEAR 











latware Patt 
9 in Stobng 


Silver 



















ae 
6 
vee wad 5h 


i et ae a nag AE 
- 
canst 





Le eee 


&., 
Mase 3. 


EDGEWORT H 


. a le | 
wae ||. If you were not one of those i a =. 
: who used them, we recommend 
that you give thematrial. Please 
order from the Printing Depart- 


ment, Providence, R. I. 


THE GORHAM COMPANY 


{LES AGENT 


GORHAM MANU FACTURING COMPANY A: 





Useful Gifts 
by the Master 
Craftsmen 


ian. 


























GORHAM-WHITING DIVISION, Providence, R. I. KERR DIVISION, Newark, N.J. 


DURGIN DIVISION, Concord, N. H 



































ee a a a ee er 




















WITH WHICH ARE CONSOLIDATED 


AMERICAN HOROLOGICAL JOURNAL 








NN) THE JEWELERS’ WEEKLY 


EA THE -J EWELERS REVIEW 








Vol. XCIII 


WEDNESDAY, AUGUST 25, 1926 














q 


Novelty Watches and Clocks Seen in Switzerland 








Watches Set in Cuff Links and Card Cases and Used as Buttons for Coats and 
on Evening Slippers—New Ideas in Motor Car Watches and Clocks 
—Hand Bags Inset with Watches 

















GENEVA, Switzerland, Aug. 8—Geneva is 
full of tourists, among whom are many 
Americans and British of the best class. 
Private motor cars are spinning along and 
taking them to see the sights of the city, 
to the mountains and everywhere that is 
worth while. Among the many parties at 
present in the city are some American 
bankers and like the other tourists they are 
showing great interest in the watchmaking 
industry. One of the big watchmakers in- 
vites visitors to go to his establishment, 
where the manufacture of the watch is 
shown in every stage, and every trifling 
operation can be watched. This is an ex- 
cellent advertisement for the watch factory 
and although the average visitor understands 
but very little of what he sees, he feels very 
much wiser afterwards, and the conductor, 
who explains things, makes it plain why good 
watches cost something. It is much easier 
to make a sale to a man who has seen some- 
thing of the trouble and time required to 
make even the simplest watch, than to one 
who simply and solely looks upon a watch 
as a box of works and nothing more. A 
visit to the factory also teaches people that 
watches are delicate instruments, that if 
they are to keep time they must be carefully 
handled, and that when out of order, they 
should not be doctored at home, or even 
wel! shaken, but at once put into the hands 
of the specialist. 

The Geneva watch and clock makers and 
jewelers all hope to effectuate good sales 
this year, as the jewelry buying public is 
here from all parts of the globe. Indians, 
South Americans and South Africans are 
seen mingling with the crowd, they all make 
excellent customers and the certainty that 
the goods are as adver neva 
watchmaker prides himself on his honesty— 
goes a long way towards securing the best 
type of customer, in spite of the attractions 
of jewelry buying in countries of depre- 
ciated exchange, where, however, certain 
luxury taxes and other similar enactments 
take some of the gilt off the gingerbread. 

One of the novelties of the season is 
watches used as cuff links for men, and 
sometimes for women. Watches are already 
used as buttons, for the coat, used as 
rosettes for shoes for women’s evening 
slippers and put to a dozen other rather 
absurd uses. Watches are inset into card- 
cases, into purse-bags, into almanacs, into 
handbags, made to stand upright, a_ ther- 
mometer, a barometer has a tiny watchinlet, 





and as it is impossible to keep all these 
watches in order or even wind them up, 
they are generally wrong. It may be said 
that this is of small consequence, this is 
true, for 11 hours out of the 24, but if a 
clock marks the hour incorrectly but almost 
correctly it is misleading, as people depend 
upon that watch for catching trains, etc., 
and seldom notice that it is not going at all. 
* * x 
Watches for motor cars are pinned to 
strips of brocade, small clocks are treated 
in the same way, in order that they may be 
removed easily by the owner when quitting 
the car. When this is not done a handsome 
silver or gun-metal clock forms part of the 
fittings of the car and is so secured as to 
make stealing very difficult. People no 
longer possess one watch or at most two, the 
ordinary man has half a dozen while the lady 
of fashion has watches innumerable, most of 
them given her by various friends and re- 
lations. 
x * x 
A woman seated in a fashionable restaurant 
was seen lately with a wrist watch, in 
platinum, with a pearl bracelet to keep it in 
place. On her breast there was another 
watch, in platinum, set with diamonds. She 
wore white-metal watches, probably silver, 
on her shoes, and had a watch in her hand- 
bag, set in the corner of the crocodile 
leather material that went to make up the 
bag. 3ut when she wanted to know the 
time, she asked a iong suffering husband, or 
depended on the big clock in the restaurant. 
None of those watches was going at all. 
The shoe watches were never meant to go, 
the other required winding. 
x * Ox 
The idea of affixing a small timepiece to 
a calendar is very novel and certainly has its 
uses. An upright, movable calendar, in which 
the day, date, month and year are altered 
by turning a small screw, was in gilt, with 
black figuring. There was a clock dial on 
the slab of metal and the works, cleverly 
concealed behind the almanac, were of ex- 
cellent quality, although kept flat, this 
clock, small as it was, was very useful for 
telling the time, when engaged in writing 
letters or other work, while the whole thing 
could be moved to the drawing room table 
if desired, at any time. Sometimes these 
calendars are in white with red lettering, 
sometimes in frosted silver. In any case 
they are most useful and are finding a ready 
sale as such. 


The handbag, with the watch inlet, is a 
temptation to a certain class of thieves that 
specialize in snatching handbags and purses. 
The habit of carrying a small watch, or 
clock, fastened to a piece of ribbon about 3 
inches in length, inside the bag, is perhaps. 
preferable. In neither case will the watch, 


tossed about on bargain counters, left in cabs,. 


picked up anyhow, be likely to last very 
long. 
* * x 


A quaint device is the setting of a minia- 
ture watch in a fan, the fan being rigid, 
usually in mother-of-pearl, or some such 
substance. These watches are in mother-of- 
pearl to match the remainder of the article, 
with perhaps a line of gold to indicate the 
dial, the hands being also in gold. Some- 
times a very tiny watch is set in the stick 
of the fan, at the extreme end, enabling the 
owner to close the fan—in ostrich feathers— 
the watch in ivory, or in mother-of-pearl, 
being also visible. 

x Ok x 


A great deal of rock crystal, amethyst, 
in various colors, of granate, of topaz, of 
agate is being used for the long drop ear- 
rings, that hang like pears from the ears 
of the wearers. The earrings are still so 
long that some material that is not too ex- 
pensive has been found for the purpose. The 
semi-precious stones look very well as ear- 
rings, and are seen in quite a variety of 
colors, in fact they may be bought to match 
almost any dress. Much of this type of 
stone is found in the mountains of Upper 
Savoy, on the French side of the frontier, 
but the manufactured articles find their way 


to Geneva, where souvenirs of all kinds are | 


on sale in these stones. Penknives, pens and 
paper knives for instance, are made in some 
semi-precious stone or in pebble and look 
very well. Today, articles are purchased 
rather for their inherent beauty and suit- 
ability than for their intrinsic value. Thus 
the vogue for pebbles, that is just beginning, 
is likely to be a large one, especially as 
some classes of very well-dressed women 
belong to countries of devalued exchange 
and cannot afford ornaments in diamonds or 
fine pearls. This tendency, seen in Germany 
at the time of the inflation of the mark, will 
probably be observed more definitely as time 
goes on, in France and Belgium. 








Market Prices for Silver Bars 


The following are the quotations for silver 
bars in London and New York as reported 
for the past week: 


Selling Price 
London U.S.Gov’t NewYork 


Date Official Assay Bars Oficial 
Aug. 17..... 28.% 64% 6134 

ii [a 28% 6434 62 

a ee 28%, 64% 61% 

“i en 28 i 64% 61% 

—_— 285% 643% 62 

ee? < Sener 2842 64% 62% 
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Silver Jewelry of the “Eighties” 








By S. Rosenbaum 

















N the early “Eighties” of the last century 

there prevailed a widespread demand for 
silver jewelry and bijouterie. An immense 
quantity of nick-nacks and bric-a-brac in 
silver flooded the market, much of which 
has happily disappeared, but the work of 
the jeweler of that period, in this interesting 
medium, is still of some importance in view 
of the dominant position of white metals in 
the manufacture of jewelry today. 

The discriminating patrons of _ silver 
jewelry then had no use for highly polished 
and whitened objects of ornament. Even 
in tabie-ware the iridescent finish marked 
the parvenue and the new-rich. “Butler’s 
finish” was, and still is, the smart thing. 
Oxidized silver was the rule in personal 
adornment and many a fastidious dame has 
been genuinely distressed to have her jeweler 
return some cherished article of silver, fresh 
from the cyanide bath “as good as new,” 
and it required some persuasion on the part 
of the misguided craftsman to convince her 
that the elements still contained powers of 
re-oxidization. The feeling in the matter 
was to retain the evidences of exclusive 
handicraft as opposed to the “quantity out- 
put.” 

In England and in France silver has al- 
ways been held in high regard by the jeweler. 
In France especially its association with 
diamonds is well known. In England the 
gorgeous products in silver of the Indian 
jeweler are, as a matter of course, far more 
familiar than they are here. Indeed the 
wearing of Oriental ornaments is not a fad 
as it is here, but a studied question of cos- 
tume. In the silver jewelry now under dis- 
cussion the Oriental motif was an animat- 
ing factor, even in its widest commercial 
aspect. India, China and ancient Egypt 
were called upon to render tribute to the 
Western factory designer with varying de- 
grees of artistic felicity. 

The vogue of this class of ornament com- 
prised entire sets, including brooch, neck- 
lace, locket, earrings and braclet. Natural 
history was invoked frequently by the de- 
signer and chased flowers interspersed with 
gilded birds and insects revealed this pen- 
chant of the Occidental artist. Of a more 
Eastern character were broad bracelets and 
large lockets covered with raised flowers 
and scrolls, recalling Indian ebony carving, 
and also fine outlines of Chinese figures. 
Egyptian designs found their widest popu- 
larity in the mantle-fasteners, then so much 
in vogue, but now regarded as mysterious 
curiousities in this age of coats. Classic an- 
tiquity contributed mythological designs 
largely employed in gilt relief. 

It was a period of mottoes and sentiments ; 
of autograph books, valentines and mild 
flirtations, and the broad silver bracelets 
contained mottoes and amorous phrases ad 
libitum. Naturally the flapper of that silver 
tinted age wore bangles of coins bearing 
the names and initials of all and sundry. 
There was no government interdiction then 
against such use of coins. Most Americans 


wore silver bangles, but in Europe gold 
coins, sovereigns, half sovereigns and louis 
d'or gleamed from the wrists, necks, and even 
ears of the prosperous and provident. This 
custom ‘was derived from India and other 
Oriental countries, where mintage is much 
prized and used as ornament against the day 
of famine. 


From coins fancy took flight to the quaint 
conceits of miniature reproductions of ani- 
mals and other objects, natural and arti- 
ficial. Horses, dogs, cows, donkeys, bears, 
elephants, stags, lions, leopards, sheep, pigs 
and mice were all—and sometimes very 
cleverly—modeled in silver and occasionally 
in gold. In the same genre were crickets, 
beetles, butterflies, spiders and _ lobsters. 
Miniature whiskey and beer bottles afforded 
pleasant recollections and happy anticipa- 
tions worn as charms on watch chains. 
Many of these tiny objects were done in 
filigree. There were many collectors of 
those little oddities and the completion of a 
menagerie was an achievement to be fulfilled. 
The silver chain bracelet preceded the rigid 
band and was the prototype of the modern 
“slave” bracelet which is so much in vogue 
today. 

It would be eminently desirable for the 
jeweler of today to turn his attention to 
the use of silver in his work. Its superior- 
ity to white gold is manifest to any arti- 
ficer who has worked in both. Besides, it 
is a natural product and not a hybrid labora- 
tory product, and as such, has the beauty 
of nature. Another factor that commends 
its use is its comparative cheapness. This 
must offer great encouragement to the small 
manufacturer to whom an investment in 
precious metal is a serious consideration. 
A vogue for silver jewelry will stimulate 
a demand from a large public that cannot 
afford expensive gold articles and yet is 
above the shoals of gimcracks of the “five 
and ten.” At present almost the entire out- 
put of silver jewelry is that of the Ar- 
menian craftsman. It has its merits, but 
having had a monopoly of the field for so 
long its monotony of style is all too ap- 
parent. Competition would not only have 
the effect of enlarging the field, but would 
stimulate a demand for all classes of this 
ware to the ultimate advantage of all con- 
cerned—in its production. 








The R. Wallace & Sons Mfg. Co., silver- 
smiths, Wallingford, Mass., have just issued 
two attractive booklets, one featuring the 
articles in “Antique” and the other, the 
“Renaissance” pattern in silver. Both book- 
lets are fine specimens of the printer’s art, 
being copiously illustrated with the various 
pieces made in hollow ware as well as flat- 
ware, The books, particularly the one on 
“Renaissance,” contain ‘some of the finest 
illustrations that have ever been produced 
in a catalog. Both booklets should be in 
the hands of the jewelry and silverware buy- 
ers of the country. 
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Notes on Paris Novelties 





Cups to be competed for in yachting 
events, fencing, swimming, rowing, tennis 
and cther sports, are now exhibited in the 
shop windows. They are running very small 
and very broad. Mostly in plain burnished 
silver, the designs are in bas relief, or in 
high relief from a lower level. Beading, 
done very grossly and almost coarsely, is 
sometimes the only ornament of one of the 
smaller cups. It is in bas relief an inch 
below the rim. 

* * * 

With the beginning of the automobile 
season there is a big trade in mascots. As 
the roads are filled with all descriptions of 
craft, it is interesting to note the different 
forms taken by these same mascots. Some 
cars have a grotesque doll, maybe a negro 
with a mass of black curly hair suspended 
by a piece of elastic, in the window at the 
back of the car. He dances and jumps up 
and down as the car jolts on its way. The 
favorite mascot, however, is a silver model 
of Saint Christopher, the patron saint of 
motorists. Thousands of these tiny figures 
are sold probably every day in the various 
shops in motoring centers. Beautifully 
carved, people cannot resist the temptation 
to add yet another Saint Christopher to 
their store wherever they see something en- 
tirely new and original, and which attracts 
their attention. 


* * x 


Some of the newest ash-tray and match- 
box sets are in alabaster. On the edge of 
each tray or box of black is set a quaint 
bird or figure in orange or blue, to hold the 
matches. These figures are grotesque with 
absurd faces and bodies, but as novelty side- 
lines they are selling extremely well. Quaint 
pottery receptacles for the boudoir and bath- 
room are typical of the decorative ornaments 
women now like tu buy at the jewelry and 
novelty shops. These bird and figure re- 
ceptacles are made to hold bath salts and 
perfumes. 








Harmony Throughout 





A PRETTY example of the above prin- 
ciple is given by Emily Burbank in 
the following words: “We know women 
who have copied the line, color and material 
in Gothic illuminations that they might be 
in harmony with their own Gothic rooms. 
One woman familiar with this art, has 
planned a frankly modern room, covering 
her walls with gold Japanese fiber, gilding 
her woodwork and doors, using the brilliant 
blues, purples and greens of the old illumi- 
nations in her hangings, upholstery and 
cushions, and, as a striking contribution to 
the decorative scheme, costumes herself in 
white, some soft clinging material, which 
takes on medieval lines, in long folds. 

“She wears a silver girdle formed of the 
hand-made clasps of religious books, and 
her rings, neck chains and earrings are all 
of handwrought silver, with precious stones 
cut in the ancient way and irregularly set. 
This woman got her idea of the effective- 
ness of white against gold from an ancient 
missal in a famous private collection, which 
shows the saints all clad in marvelous white 
against goldleaf.”—C. W. C. 
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The News from England 








Trade Quiet in London and Vicinity—Emeralds and Sapphires Again Popular— 
Thieves Drug Watch Dog and Rob Jewelry Store—Curb Pearl Peddlers 
Proving Nuisance—Antwerp Diamond Merchant Wins Appeal in Stamp 
Robbery Case—Diamonds and Emeralds Being Worn at Deauville 
and Lido 

















Lonpon, Aug. 6.—Trade is now entering 
on its quiet period, this being the vacation 
month for the metropolis and provincial 
cities. Wholesale houses have been buying 
sparingly and the retail jewelers will not 
stock up to their full capacity for a few 
weeks yet. This is the season when the 
jewelry industry usually is occupied with 
the new Winter goods. Manufacturers in 
Birmingham have a number of new designs 
in ornamental and utility pieces ready for 
the market. The stocks of silver, plate and 
cutlery now held by the jobbers are pretty 
low and some substantial orders can be 
looked for soon. Most of the plate and cut- 
lery factories have closed for a longer va- 
cation than usual this month since there is 
so little buying. The principal.demand is 
for the lower priced article except in the 
export trade. 

Emeralds and sapphires are in high favor 
again, and next to the diamond, are being 
worn conspicuously by wealthy people at 
the pleasure resorts of England, France and 
Italy. The new sapphire and emerald 
jewelry is on the large size. At Le Touquet, 
the famous pleasure resort on the French side 
of the English Channel, sapphires and em- 
eralds now predominate in all the newest 
jewelry styles seen there. 

* * * 

By drugging the watch dog jewel thieves 
were enabled to enter the premises of an 
East Ham firm of jewelers the other night 
without raising an alarm and get away with 
$5,000 worth of gems. The manager dis- 
covered what had happened in the morning, 
jewelry being strewn all over the shop floor. 
The stolen articles were mostly gold and 
silver wristlet watches and diamond wed- 
ding, and engagement rings. The dog was 
found unconscious on the floor. 

x *k x 


A cable from Africa concerning Tan- 
ganyika diamonds states that for the month 
ended July 24, 7,850 loads were washed, the 
yield being 696 carats, mostly of superior 
quality. On July 26 and 27, 969 washed 
loads yielded 87 carats. 

* * * 

The number of “pearl merchants” in 
London is increasing. These curb peddlers 
are proving a nuisance to the legitimate 
jeweler. They sell the necklaces from a 
leather case, using a hammer and a piece of 
wood to auction them off. As soon as a 
policeman appears the whole outfit is swept 
rapidly into a bag and the salesman legs it 
swiftly. The necklaces, of course, are 
worthless. Around 75 cents is the price 
asked for a rope with “gold clasp.” The 
wood and hammer are utilized also for 
testing” the pearls. They are wrapped in 
tissue paper and hammered by the salesman 
as a proof of their strength. This usually 


creates sales, prosperous looking pedestrians 
buying a rope rapidly and surreptitiously 
sticking it away in an inside pocket as 
though somewhat ashamed of their action. 
It usually is the unexpected type of pur- 
chaser who patronizes these curb peddlers, 
most of whom are known to the police. 
*x* %* * 

In advance of its annual report the direct- 
ors of the New Modderfontein Gold Mining 
Co. have announced its ore reserve position. 
At the commencement of last month these 
reserves were estimated at considerably 
over 9,000,000 tons with an average gold 
content of 8.6 dwts. The reserves a year 
ago were some 200,000 tons less and of an 
average gold content of 8.5 dwts. For the 
year 1925-26 the company milled 1,532,000 
tons of ore, an increase of 53,000 tons on 
the previous year. 

x ok x 

Revised statistics received here on Can- 
ada’s silver production for 1925 give an out- 
put of 20,228,988 fine ounces of an average 
price of 69.065 cents per fine ounce. This 
totals $13,971,150, compared with $13,180,- 
113 in 1924, when production was 19,736,323 
fine ounces.The increase in output thus is 
2.5 per cent. and in value around six per 
cent. on the previous year. 

Kk kK * 

By a reversal in the Court of Appeal of 
the decision of Justice Branson in a lower 
court in the action brought against insur- 
ance underwriters in respect of the loss of a 
valuable collection of postage stamps in- 
sured for more than $210,000, Jonas Lek, 
the wealthy diamond merchant of Antwerp, 
stands to benefit to the extent of some 
$165,000 and costs, the amount of the judg- 
ment now entered against the defendant in- 
surance men. An account of the former 
action was published in THE JEWELERS’ Cir- 
CULAR a couple of months ago. The dia- 
mon merchant’s case was that while on a 
visit in Berlin in 1924 his very valuable 
collection of stamps was stolen from his 
rooms at a hotel in which he stayed. The 
collection was insured with Lloyd’s, who 
contested the claim, the underwriters not 
being satisfied that the loss was genuine. 

The lower court trial lasted 30 days, judg- 
ment finally being given the insurance under- 
writers on the ground that while there was 
no evidence to show the robbery was not 
genuine plaintiff apparently had insured his 
collection for the high sum stated simply to 
satisfy his collector’s vanity. Lord Justice 
Bankes, in the Court of Appeal, said, in 
reversing the lower court’s decision, that the 
most important and difficult part of the 
case was the lower court finding that the 
diamond merchant had, apparently, made no 
detailed valuation of his collection. The 
suggestion that the diamond merchant had 
deliberately concocted a list of stamps which 
he did not possess was, the higher court 
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held, quite unfounded, the merchant’s con- 
duct being consistent with honesty. The 
higher court felt that while the diamond 
merchant was perhaps not entitled to the 
entire amount claimed, he was entitled to 
the sum of $165,000, and the appeal would 
be allowed in respect of this amount with 
costs. 

Lord Justice Scrutton dissented from 
this verdict and Lord Justice Aitken 
concurred. The costs in the case are par- 
ticularly heavy, it being estimated that those 
of the lower court and the appeal court total 
around $300,000. If the underwriters decide 
to carry the case to the final tribunal—the 
House of Lords—the costs will be. still 
heavier. A stay of execution has been 
granted by the Court of Appeal to enable 
the insurance folks to file an appeal against 
the new decision should they wish. Such 
appeal, if made, must be filed within 14 
days. 

* * x 

There are two European holiday resorts 
where the richest folks of the world now 
meet and display the material things that 
money brings. These are Deauville and the 
Lido—one just across the English Channel 
and the other in Italian waters—and at both 
the jewel craze has reached a height seldom 
seen even at these centers where monetary 
values are annually “thrown to the winds.” 
Americans preponderate, as usual, at Deau- 
ville, and the popular pastime there appears 
to be that of “sinking it in ice,” or, in plain 
English, purchasing diamonds. "At the 
Casino the officials say they are almost 
blinded by the glitter of first quality gems 
that in some instances cover bare arms from 
the wrist to the elbow. This is an exag- 
geration, no doubt, but it gives an idea of 
the kind and number of bracelets that are 
bought as an investment by visiting Ameri- 
cans for their wives and daughters. The 
menfolk make a hobby of “buying ice” each 
day. Diamonds and emeralds come first in 
popularity. Some wonderful pieces can be 
picked up for 500,000 francs or, approxi- 
mately, $20,000, which would cost between 
$40,000 to $60,000 if purchased in the 
U.S. A. As at the Lido the bathing cos- 
tumes of the women are wonderful creations 
and the bathers parade for the sea with ex- 
pensive gems encircling arms and legs. 

* ok * 


According to the Weekly Dispatch, valu- 
able bangles are being utilized as shoe straps 
on court shoes. The court shoe, of course, 
is strapless in the ordinary way. The 
method of utilizing the bangle is as follows: 
It is cut in half, the plain part being re- 
placed by a-flat band of platinum. It is 
then drawn over the shoe and pushed well 
under the heel so that the precious stones 
make a strap right across the instep. On the 
black shoe diamonds are used in this way, 
and on the white shoes colored gems are ap- 
propriate. 








A firm in Dresden, Germany, is in the 
market for silver plated articles according 
to an announcement made by the Bureau 
of Foreign and Domestic Commerce. The 
file number for this request is 21816 and 
further information will be given by the 
Bureau at Washington, D. C., or any of 
its branches if reference is made to this 
number. 
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Deltah Pearl 
ANNIVERSARY ASSORTMENT 


Celebrating the Third-of-a-Century Anniversary of the Deltah Makers 

















Gift Certificates 


OUR Anniversary 
Gift Certificates are 
included with _ this 
Assortment. The recipi- 
ent of the necklace sends 
the Gift Certificate to L. 
Heller & Son and re- 
ceives a Deltah Scarf 
Pin or Hope Ruby free. 
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Illustration shows composite of Deltah Anniversary Assortment. The four necklaces are hung on the i ‘ ' ¥ | } a 

display ready to be put in window. Left to right, necklaces are: Senorita, Lady New York, Parisienne, tyre R | Hy ii j 

Picadilly. Special Anniversary Resale Price Guarantees, certifying to regular values and Anniversary & . i 2 fe | | 5} 

prices of the necklaces, are exhibited. A Gift box and an Anniversary Gift Certificate is supplied for each if ; y pee | 

necklace, as shown at right of display. | en. ci ; Hi 
O fittingly celebrate our Third-of-a-Century Anniversary Gift Certificates help make quicker sales and more satisfied cus- 
we have conceived this assortment. It is extraordinary in tomers. 

- every detail. The four necklaces are stupendous values, Order this Assortment from your wholesaler today. Put it in 
priced for Anniversary selling. Each is beautifully designed ; your window. As you sell a necklace, reorder duplicate from 
each has its gift box. your wholesaler. Keep the Assortment complete all Fall—it 
The handsome display will draw buyers into your store—the will be widely advertised and will bring you much business. 

Senorita Lady New York Picadilly Parisienne 
A lustrous necklace Handsome reproduc- New 3-strand neck- A De Luxe Creation 


: - nsisting of emer- 
of graduated pearls ¢ tion of diamond a lace of smaller cari OR pendant $ 
with Solid Gold 50 dant with Deltah 10°° tah Pearls with Ster- ] p50 with Deltah Pearl ] 


Pearls. Solid Gold ling Silver “Web” necklace and drops. 


Clasp. Satin.- lined Clasp. Satin-lined Clasp. _ Satin-lined Solid Gold Clasp. 
ae | Se RABE hs Aceh es RABE. wid bet oceign ees Satin-lined case. ... 


Wholesaler’s Travellers C | 7 5 Including four necklaces listed 
Anniversary Assortment is es- t ) 1 above, each with box, Gift “ll 
pecially easy to carry and show. omp e - — tificates and Window Display. 
Ask your firm about our special 


proposition. Jeweler’s Cost Less Cash Discount 
ORDER FROM YOUR WHOLESALER 


Paris L. HELLER & SON, INC. New York 


This Year Celebrating a Third-of-a-Century Business Building With and For the Jewelers of America 
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The News from France 








Firms Organized in Paris and the Outskirts to Purchase Old Gold, Silver and 
Antiques and Remodel Ancient Jewelry—Church and Private Robberies 
Becoming Frequent—Lace to Be Fashionable This Autumn and Winter 

















Parts, France, Aug. 10—The Summer 
months in Paris are devoted to the making of 
new models for Fall and the originating of 
novelties. This season the most remarkable 
feature of the dog days, is the opening and 
organization of large establishments for the 
purchase of old gold, silver, antique jewelry 
and similar objects, while factories for the 
transformation of old jewelry are being 
opened in and on the outskirts of Paris. 
One large establishment on the boulevards 
engages in nothing but the purchase of old 
jewelry, family heirlooms, anything that is 
old, without being beautiful, quaint or other- 
wise having special value as an antique. 
These establishments, states a man who has 
just been in communication with one of 
them, buy “lots” of jewelry. They are not 
willing to deal for single objects, regard- 
ing such transactions as not worth while, 
put take all the family plate, all the jewels 
belonging to the females of the family, or 
otherwise treat for plate or jewels en bloc. 
Asked why transactions were carried out 
on these lines, the business man replied that 
it was too troublesome to test the value, 
genuineness and generally estimate the price 
of a small gem, not of the first water, but 
that it was quite worth their while to sub- 
mit a jewel case with its contents to their 
expert. If one ornament was overvalued, 
the difference was made up on another. “I 
have tried to raise money on the family 
jewels,” the man complained, “but at this 
juncture many are forced to do the same, 
to realize money to meet bills and other en- 
gagements, and I can get nothing like their 
real worth. The best offer was for a sixth 
of the value. I shall be forced to sell to 
one of the mammoth establishments that 
zives better terms than the pawnbroker, it 
is true, whose terms are very hard indeed, 
but who keeps jewels. If the jewels were 
heavy, it would be a different matter, as 
gold or silver always fetches the price of 
the weight in metal, but my collectiom—all 
the family jewels and trinkets that I have 
scraped together-—is a very miscellaneous 
lot. They are not sufficiently old to be 
interesting, not new enough to be fashion- 
able, and I must sacrifice them at a very 
great loss, without hope of redemption. The 
expert says that the stones are all real, but 
that he will have to take them out of their 
settings, always a risky proceeding, and that 
the settings themselves must be melted down. 
The gold alloy may vary as the jewels were 
bought in different countries, in some there 
is a standard for the gold used to manufac- 
ture jewelry, in others there is not. Any- 
how, in closing with his offer—the best made 
me—I consider that I am getting about a 
third the value of what I paid for the orna- 
ments when new.” 

ee 2 


It does not require a mathematician to 
See that buying up old jewelry in lots is 
a very profitable business. Maybe among 


one lot there will be an antique that is 
worth more than is paid for the entire col- 
lection. At the same time there are certain 
risks. Few people care to sell the family 
heirlooms in their own town, provincials 
naturally come to town. Belgians and 
Italians go as far as Paris with this object 
in view, and among the apparently honest 
there may be receivers of stolen property 
and even the thieves themselves. Thus it 
is rather a big establishment than a smaller 
one that goes in for this line of trade, as 
it can stand the risk and also has the staff 
for dealing with all kinds of people. Con- 
siderable capital is also required as a stone 
that is quite out of fashion today may be 


the “thing” tomorrow. Such stones are 
carefully put into the “reserve” until re- 
quired. 


Besides the merely commercial aspect of 
the business, a charity concern formed scme 
years ago, 1s doing active propaganda work 
for getting in gold and jewels that may be 
useful to the State. The charity is called 
the “Brindilles d’Or” or scraps of gold. A 
French aristocrat, the marchioness of Saint 
Vincent Brassac, was the founder. The 
members are fathers or mothers of fallen 
soliders, whether rich or poor. The be- 
reaved who are rich collect unwanted ob- 
jects of value, watches, bracelets, plate from 
their ancestral homes, sell them for bons 
de la defense nationale, and allow the poor 
parents who are in need small yearly in- 
comes. This year special collections were 
made for these old people and propaganda 
work for the collection of unwanted pieces 
of gold and silver is being made, with the 
double object, of obtaining money .:or the 
poor and getting gold and silver for the 
State. As many aristocrats have given up 
their heirlooms in all kinds of auaint pat- 
terns, some with the fleur-de-lys, some with 
the insignia of the ‘Golden Fleece, in tiny 
reproduction, large sums should have been 
obtained for these scraps of gold. Ameri- 
can jewelers coming to France on business 
might do well to concern themselves with 
this trade and to inspect some of the ob- 
jects that are being melted down. Some- 
times the Canadian branch of an _ old 
French ,aristocratic family would be de- 
lighted to possess some of the quaint old 
plate, that has little worth in the eyes of 
the present possessor, who has plenty more 
like it, but the value of association for 
some distant relative. 

* *K x 


In connection with this hunt for gold 
and silver and the opening of vast shops 
for buying it in, factories for breaking it 
up, it is not uninteresting to note that 
church robberies on a: small scale are in- 
creasing. Church plate is usually very 
heavy and well worth carrying off, even 
in small quantities. Several dentists have 
been visited by burglars who carried off 
the stocks of gold required for making 
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false teeth and also any plates already made 
up. <As dentists do not expect anything of 
the sort, the amount of gold in reserve 
being small, they have hitherto not taken 
any extra precautions against accidents of 
this kind. 

The usual Summer chronicle of thefts is 
to hand. A French lady, living in a hotel 
in the Champs Elysées quarter, Paris, came 
in from the theater and feeling tired, that 
night, took off her jewels and placed them 
in a handbag. This she left on a trunk, 
near the door of her room, which she 
neglected to lock. She fell asleep. Towards 
four in the morning she had a feeling that 
there was someone in the room, and thought 
that she heard footsteps on the stairs, but 
she went to sleep again without paying at- 
tention to it. Next morning she found her 
bag and the jewels gone. It contained a 
sum of money, a platinum ring set with 
diamonds and emeralds, another ring set 
with diamonds and a pendant in platinum 
and emeralds. An American lady, from 
Chicago, went to the police to give notice 
of the loss of a barrette in platinum, with 
pearls, worth 25,000 francs. She was also 
staying in a hotel in the same neighbor- 
hood. Sometimes of course jewels that ap- 
pear to be lost or stolen have only gone 
astray. This was the case with a well- 
known English lady residing in Marseilles, 
who went to the police to inform them of 
the loss cf a diamond necklace worth over 
100,000 francs. The object was found under 
the mat of a taxi that had been taken by 
the lady and the chauffeur returned it to 
the owner. It is rather the exception than 
the rule, however, that objects are found 
again, although the thief is very often 
caught. He has usually got rid of the 
valuable beforehand, however. 


* * * 


The Belgian lacemakers and those living 
just within the French frontier are very 
glad to hear that this will be a “lace” 
Autumn and Winter. Their wares have so 
long been out of fashion, that they had 
commenced to despair of business ever being’ 
good again. But Paris has definitely made 
up her mind that lace “is in.” It is to be 
worn either in ecru or cream with a black 
material, or dyed to match the fabric under- 
neath. “Venice” and “Bruges” are the 
mode. This lace will be worn with silks 
and satins, and both thread and silk lace 
will be the thing. Gowns will be made 
entirely of white or black lace with a colored 
underdress, in one of the new greens or 
violets, respectively. 

Lace sleeves are already the fashion and 
lace shawls, draped over the gown are also 
worn. Little bunches of lace, with a jewel 
in the center, are also already here. As a 
rule a big solitaire, with a plain rim of 
precious metal is chosen for these very 
fashionable “touffes.” Brooches are seen 
with a bunch of tulle, around them. An 
emerald brooch, of one big stone, with silver 
mounting, has an old-rose bunch of tulle 
standing up around it, a piece of pink 
coral, polished smooth, is set in silver and 
has a royal blue tulle “touffe,” among which 
the coral is set, giving a curious effect. 

The results of this fashion of wearing 
lace is already making itself seen in the 
Autumn and Winter designs, in the matter 
of bracelets most particularly. Lace sleeves, 
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or tulle covered with lace, entail the wearing 
of bracelets that will not catch in the lace 
and tear it. This means plain models, 
without any proturberances. Any design 
will have to be plain and almost blunt, to 
present an even edge that will not interfere 
with the lace. The same is true of pendants 
or of brooches that will be in great demand 
whether called barrettes or brooches, to keep 
the fluffy bits of lace in place. These, like 
the bracelets, will be plain. Nothing in the 
way of points to catch in the valuable fabric 
must be left exposed. Curiously enough this 
blunt finish has already been observed in 
silverware, and this may be caused indirectly 
by the introduction of “fluffy” modes, so long 
unknown, in the very masculine fashions 
that now prevail. For nowadays maids and 
footmen are a luxury confined to the new 
rich and when the lady of the house pours 
out tea herself, she does not want the sugar 
basin or milk jug to catch in her sleeve 
nor in that of her guest. Accidents like 
this, although remote enough, do happen 
and may account for the carefully rounded 
edges, the coarse, non-pointed modeling of 
silverware intended for frequent daily use. 
kok Ok 

It will be remembered that the basilic 
of Clery near Orleans was pillaged about 
a week ago and the peasants of the region, 
deeply pious, were horrified at the sacrilege. 
One of them, a woman, was going through 
a clover field when she saw two children 
playing with a bit of the sacred church plate. 
It was the foot of the ostensoire or re- 
ceptacle for holding host, worth a million 
francs. Other bits of the same object were 
picked up subsequently. Among other 
things a diamond cross, made of diamonds 
from the crown of Louis XI was ‘ound, 
with .*’ kinds of valuables, that had been 
broken up with a hammer probably to make 
it easier to put them in a sack. Other pieces 
of precious metal and stone they considered 
too dangerous to carry away as their sacred 
character was too evident, they too were 
thrown into the clover field behind the 
cemetery. Gypsies had their camp near this 
spot, it is thought that they are perhaps the 
thieves, although this is hardly probable, as 
their caravans can always be traced. 

* Ok Ok 

A French deputy, away for the holidays, 
had his apartment looted. It is on the fifth 
story in one of the biggest houses of the 
Avenue Henri Martin, one of the best resi- 
dential streets in the Arc-de-Triomphe 
quarter. The thief, who climbed the front- 
age, is believed to be a professional acrobat, 
as the job required no mean powers. He 
filled his pocket with jewels that were 
easily accessible and went down by _ the 
same way that he came. It would appear 
that there is nothing missing besides a 
selection of most valuable jewels that 
could be stuffed into his pocket. These 
robberies all go to show that more care 
ought to be devoted to putting away and 
guarding valuables, whether in private 
houses or in churches. It is incredible to 
think that people leave for the country 
without providing for the safety of jewels 
and silver, by sending them to the bank. 








The B. Rapelje jewelry store will be 
opened at Owosso, Mich., in the Capitol 
Theatre building. 
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Condition of the Retail Jewelry 
Trade of Central Europe 





LTHOUGH more than seven years have 

elapsed since the close of the World 
War, jewelers of Central Europe are still 
paying until it hurts, and indications are that 
the worst is yet to come. This is the story 
brought back by Jacques Le Roy, a New 
York jeweler, and president of the New 
York Watchmakers’ Society, who recently 
returned from abroad. He observed con- 
ditions in the jewelry industry in Austria, 
Hungary, Jugo-Slavia and Roumania. 

“Were it not for the buying and selling of 
old jewelry, the great majority of the 
jewelers would not be able to eke out an 
existence,” Mr. Le Roy said. “As it is, more 
than ninety out of every hundred are not 
making a living—they are merely existing. 
Their business consists almost wholly of buy- 
ing old jewels from the families that were 
landowners and classed as well-to-do before 
the war. Eventually most of the metal in 
the jewels finds its way to the melting pots, 
although some of the pieces are sold as 
antiques and taken out of the country.” 

Poverty-stricken conditions reflected by the 
average jeweler are a result of the policy 
adopted by the Central Europe governments 
in dealing with the aristocracy and land- 
owner classes. Their property was confis- 
cated and this cut off their livelihood. They 
have since the end of the war existed mainly 
by selling off pieces of jewelry, furniture, 
rugs and other articles. 

“Because its absence is the least noticeable, 
jewelry is parted with first, “Mr. Le Roy 
said. “Old jewels that have been in a family 
for generations are seldom worn, and friends 
are not likely to know that they have been 
sent to the melting pots, or sold to dealers 1n 
antiques from England, France or America.” 

Most of the old jewels are valuable main- 
ly for the precious metal of which they are 
made, gold ranging from six to eight karat. 
The stones are mostly semi-precious, or poor 
quality diamonds. 

“Under existing circumstances the melting 
pots are serving a double purpose in Central 
European countries,’ Mr. Le Roy explained. 
“They make it possible for the people who 
are without means, except old jewels, such 
as sword hilts which are hundreds of years 
old, heavy gold necklaces, etc., to get limited 
funds, and they also give the members of the 
jewelry trade, especialiy the smaller shops, a 
chance to make a small profit. This is vir- 
tually the only income the small jeweler has, 
as sales of new jewelry are confined to a 
wedding ring now and then, a few low-priced 
watches, and other inexpensive articles.” 

Some of the jewelers in the large cities 
have elaborate shops and obviously are in 
good circumstances. Their customers are 
mostly persons who have prospered as a re- 
sult of the war and tourists. Jewelers who 
are so fortunately situated, however, com- 
prise less than 10 per cent of all jewelers of 
the countries mentioned. 

To get first-hand information regarding 
existing conditions, Mr. Le Roy spent con- 
siderable time in Budapest and Eger, Hun- 
gary; Vienna, Austria; Zombor, Jugo-Slavia, 
and Arad, Cluj, Petrozseny and other places 
in Transylvania and Roumania. He was es- 
pecially interested in the smaller jewelers, 
both in the cities and villages, and says deal- 
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ing in old jewels is practically their only 
source of income. 

Much of the jewelry that has been in the 
families of aristocrats, landowners and army 
officers for generations has no value except 
to be broken up and melted down, as dealers 
in antiques buy few of these pieces. After 
passing into the hands of the jewelers, the 
metal in the jewels, as a rule, finds its way 
to the assay offices. 

Articles that are valuable as antiques are 
hunted by Englishmen and Americans who 
often stray far from the beaten paths in their 
search for rare pieces. They buy in secret 
from those whose pride will not permit them 
to let their friends and acquaintances know 
of their dire need. 

Most of the stones that are in the old 
jewels are inferior rubies, cut cushion shape; 
emeralds of a poor quality ; old-fashioned cut 
diamonds, most of them off color and unfit 
for the present-day market. 

Small landowners of the Central European 
countries have adhered to the ancient custom 
of wearing buttons of low-grade gold, silver 
and semi-precious stones. Most of them are 
parting with these personal adornments in 
order to get the little money that they are 
worth. 

Among the pieces that are finding their 
way to the melting pots and into the hands 
of dealers in antiques are necklaces of old 
coins, the most popular being those made of 
coins of Empress Maria Theresia of Austria. 
Much sentiment attaches to these pieces of 
jewelry and they have been in great favor 
and highly prized. Their sacrifice to the 
melting pots is bringing much sorrow to their 
owners. 

Another sacrifice that is being made with 
feelings of regret are bandeaux of gold coins 
worn particularly by the country women of 
Roumania. 

Summing up the whole situation, Mr. Le 
Roy believes that the jewelry industry of 
Central Europee, except the small number 
of jewelers who own the large stores, will 
continue to have hard times for a number 
of years, but in the end the melting down 
of so much antique jewelry will bring about 
a change in styles. Adoption of modern 
personal adornments by classes that have 
cherished the jewels of their forebears to the 
exclusion of all others, in his opinion, should 
prove a boon to the jewelry industry —From 
the K. & L. Melting Pot. 








D. J. Leahy, Amsterdam, New York, Goes 
Into Voluntary Bankruptcy 


Utica, N. Y. Aug. 18—Denny J. Leahy, 
a jeweler of 98 E. Main St., Amsterdam, 
owes $4,088 and has assets of $395, consist- 
ing of stock, $284 and accounts, $111, ac- 
cording to a voluntary petitiun in bank- 
ruptcy filed by him in United States District 
Court here today. 

There are 30 creditors, according to the 
petition filed through Attorney Donald F. 
Boyle of Amsterdam. The largest being 
Forsythe & Hunt, $402; Harrison Bros., 
$661; Ilgen & Wakefield, $173; Henry Gin- 
nel, $200; Julius H. Moss & Bro., $350; 
Eliasoff Bros. of Albany, $677, and Streicher 
Mfg. Co., $371. 








The C. E. Moore jewelry store, Battle 
Creek, Mich., will move to 212 W. Main St. 
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Jewelry Demand Differs in European Cities 








Comparison of Jewelry Fashions in Brussels, Paris and Geneva—Cameos and 
Intaglios Grow Popular—Small Cameos for Tie Pins—Strong Watch 
Chains Sell Well in Geneva 

















GENEVA, Switzerland, August 26.—A 
kaleidoscopic view of the prevailing fashions 
in jewelry in Paris, Brussels and Geneva, 
taken one after the other in swift succession 
leaves some interesting results behind. 
While Paris is still greatly affected by the 
Slav modes introduced at the time of the 
Decorative Arts exhibition and earlier by 
the rush of Russian refugees into France, 
Brussels is but little touched by the Slav 
tendency, although always ready to copy 
Paris slavishly. Geneva is quite untouched 
by the Slav ideal and its designs vary con- 
siderably from those seen in either Paris or 
Brussels. Paris and Brussels are inclined to 
accept designs with squares or rectangles. 
Greek keys are very popular, with the 
domino pattern, the dominos being placed in 
any sequence, provided only that the square 
or dotted pattern is preserved. 

In Geneva, squares are not wanted, some 
rectangles are seen, but the ruling patterns 
are in slanting lines. These lines are quite 
regular, straight and of the same length. In 
Paris and Brussels zig-zags are seen, but 
of uneven length, looking like flashes of 
lightning. Geneva has equilateral triangles, 
in fact anything in straight but not rec- 
tangular lines. This is no doubt the Ger- 
manic influence, counteracting the Slav, for 
the two mentalities do not coincide. 

Paris goes in for immense solitaires, the 
stones can hardly be too large. Brussels— 
the flamboyant Flemish taste coming in 
here—goes one better and sets her rings with 
yet larger stones. 

While Paris is pursuing an ideal of East- 
ern splendor, imported from Russia, the 
Fleming is merely trying to fight the sombre 
landscape, to have something that will shine 
through the fog and gloom. Geneva has 
the same rings, but in a very chastened 
edition. The stones are smaller and flatter, 
simpler and “better” looking, in that doubts 
as to their being genuine are raised in the 
mind of the onlooker in Belgium and in 
France, while in Switzerland they are small 
enough to be real. If Paris has large 
“pearls” for necklaces, and they are too 
large for any pretence at genuineness, 
Belgium goes one better. 

The sautoir, coiled three times round the 
throat, hanging below the waist is composed 
of “pearls,” the size of hazelnuts. At 
Geneva there is nothing in pearls to be 
seen, excepting necklaces that might well be 
real. Even the street sellers offer nothing 
but models of something already existing in 
genuine pearls. 


* *«K * 


Cameos and intaglio are having a brisk 
sale in France, Belgium and Switzerland. 
They have come with a rush as a result of 
the shortage of precious metal in France and 
Belgium. In Brussels and Ostend, the 
cameo is sold tel in que, soft stone. It can 
be had for almost any price. For it is an 
Importation from Czecho-Slovakia or from 


the Black Forest. Cameos, beautifully de- 
signed but turned out by the gross, are made 
up as brooches or pendants, the finish being 
of poor quality. Another kind, much more 
costly, comes from Paris. It is in enamel. 
The work is very finely carried out, beau- 
tiful designs are real masterpieces of paint- 
ing. The richest colors are used and noth- 
ing perhaps so fine in enamel has been seen 
before. Sometimes there is a slight rim of 
gold setting, but this is unusual, the cameo 
usually being mounted in an invisible setting, 
the high prices asked being accounted for by 
the painting alone. In Geneva, on the other 
hand, the cameo is a fine piece of work, but 
it is encircled in diamonds or in pearls. 
This enhances the apparent value of the 
cameo very greatly. With a painting in 
dark rich colors, on enamel, the addition of 
brilliants is singularly effective. Sometimes, 
instead of a circle of brilliants, there is 
merely a branch of tiny brilliants, or a leaf 
pattern, appearing to support the cameo on 
one side. 
x ok * 


Tiny cameos are being used for tiepins for 
men. Mounted on gold pins, with a rim, 
sometimes a framework of gold, standing 
out beyond the cameo, they give the much 
desired color note to a plain outfit. Very 
dark, rich but restrained picture designs are 
used for these pins. Sometimes the face of 
a well known historical character or actress 
is seen depicted on the tiepin. Sometimes 
the giver of the pin has her portrait lined 
for the purpose. It is so tiny that it is 
impossible for any but the wearer to know 
the features, and even then they are con- 
ventionalized, almost beyond recognition. 

x *k * 


Cuff links are running small. Mostly 
rounded, the rim is higher than the surface 
of the link. Much mother-of-pearl is being 
used, with gilt rims, a tiny button stand- 
ing in the centre of the mother of pearl disk. 
This is most effective, the button reaching 
the same level as the rim. The slanting line 
mode is seen in these links. A mother-of- 
pearl stud will have three slanting lines in 
gold, in black or mauve. Sometimes a plaid 
pattern, also in slanting lines is seen, in 
black on white, royal blue and white or 
black and scarlet. 

Solitaire rings, with an immense diamond, 
a black pearl or a semi-precious stone, or 
“blob” of semi-precious substance are seen. 
Signet rings are being much worn, the 
initials being engraved on a plaque that 
stands out, on a very broad ring, in massive 


gold. 
a 


While the watch chain is reputed dead, the 
ordinary purchaser still buys the stoutest 
and stronger chain with his watch, a Geneva 
watchmaker assured me. The double chain, 
that threads through a button and is fastened 
in a waistcoat pocket on the left, by the 
watch, at the other by a safety catch, in the 
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second and corresponding pocket on the right 
side, and that is the best security for a 
watch, is yielding somewhat in popularity to 
the single chain, that is caught in the but- 
tonhole, in a way that renders the losing of 
the watch a difficult matter. These “bull- 
dog” chains, in gold, gilt, silver and gun- 
metal are being sold as usual. The links are 
very broad, heavy and somewhat flattened 
out. Chains with elongated links, used with 
broader rounded links are less in favor, as 
offering less security. 

The passion for enamel is seen in the 
cigarette and card case, that are in blue and 
gold enamel, and which are often decorated 
with a cameo. A mother-of-pearl cigarette- 
case sometimes has a cameon inlet, in dark- 
colors, while a black onyx case is decorated, 
in the same manner. 

x * Ok 


A proposal to run a gold thread, almost 
invisible, but still there, through waistcoats 
worn with evening suits, is causing con- 
siderable discussion among designers of 
men’s clothing. The evening waistcoast is to 
be black or very dark navy blue to match 
the evening coat, and this touch of gold will 
brighten it up, it is believed. It will also 
call for the wearing of all gold jewelry, to 
match, demanding heavy gold watch chains 
and gold tiepins and cufflinks. The pro- 
posal has not been well received and nothing 
of the kind is seen in public. 








ALLEGED THIEF ARRESTED 





Robbery at Milwaukee Jewelry Store Be- 
lieved Solved When Police Claim 
Prisoner Confesses to Crime 


Mitwavker, Wis., Aug. 19—Burglary of 
the jewelry store of Fred G. Theleman, 132 
2nd St., Manhattan building, on Aug. 1, in 
which $1,000 in diamond rings were taken, 
is believed to have been solved by the arrest 
of Henry Del Vechio, aged 24, giving his 
address as New York city. 

Observing Del Vechio, stylishly attired in 
a Wells St. hotel here, Milwaukee detectives 
questioned him. He gave his occupation as 
that of steamship clerk. The detectives 
found his room plentifully supplied with 
ultra-fashionable sports wear, including 
some flashy golfing outfits. He was detained 
and on further questioning, police say, con- 
fessed to the Theleman robbery, and also 
another in a Milwaukee tailor shop earlier 
this month. Some of the rings taken, ac- 
cording to the detectives, were pawned and 
others retained by the prisoner. 








Jewelers’ Gold Bars Withdrawn and 
Exchange at New York 
Week Ended Aug. 21, 1926 

The U. S. Assay Office reports: 


Gold hars exchanged for gold coin.. 


; : $965,179.73 
Gold bars paid depositors.......... 


65,447.53 


Total $1,030,627.26 


Of this the gold bars exchanged for gold 
coins are reported as follows: 


Date Exchanges 
Pw alelateiecn Aiko tee edhe Sah walaean $380,500.32 
MRE” gp ARCO Pee oe Corre. 2 87.768.56 

er ci vind ogdtaxasauinclica ba tosen 81,285.24 

FO Ro aid oly a Sin dcaua ee alae haat 173,262.46 

Whe VS Gar Poi tena w ae cra eed nae eae 217,021.53 

Fe saci ck RE ROO Oe eee 25,341.62 
POCA eran ditinthics ce wendeae eee $965,179.73 
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Plans for the Great Fall Advertising Campaign 





National Jewelers’ Publicity Association Announces Details of Great Program 
and Magazines to Be Used Up to Christmas 




















Newark, N. J., Aug. 18.—That there is 
a rising tide of spirit of co-operation in the 
jewelry industry is the statement of Fred 
Millis, who, as advertising counsel for the 
National Jewelers’ Publicity Association, 
directed the field forces that were respon- 
sible for bringing the four-year campaign 
fund up to the starting minimum of $800,000. 

“During the past few years the jewelry 
industry has been made a football from with- 
out and within. It has been taxed to death. 
It has been ridiculed. No wonder, then, the 
average straight-thinking, honest-acting man 
in the industry got to a place where he 
hardly knew where to turn,” says Mr. Millis. 

“But that is all over now. The top of the 
hill has been reached. Through the efforts 
of the American National Retail Jewelers’ 
Association the luxury tax is no longer a 
burden. The industry faces a new era. It 
is now time to go after the business and go 
after it hard both as individuals and co- 
operatively through national advertising,” 
says Mr. Millis. 

Leaders in the industry are in accord with 
the thought expressed by Mr. Millis. 
Though the fund has now passed the $800,- 
000 mark, there is to be no let up in the 
etforts of the help the national committee 
to get the additional subscriptions to the 
$2,000,000 mark. 

Fred G. Gruen, chairman of the adver- 
tising committee of the association, says, 
“Our investment in advertising between Oct. 
2 and Christmas is $143,000. We have made 
color page contracts that carry through into 
the Fall of 1927 that total $300,000. The 
industry must realize that we have a real 
task in front of us of converting and chang- 
ing the thought habits of the nation. If we 
are to make them jewelry conscious, we 
must go after this in a man size way. 

“No retail jeweler should think of paying 
less than $25 a year, and the larger stores 
should not hesitate on investing from $500 
to $1,500 a year. There are at least a 
score of manufacturers in this country who 
should gladly and willingly put $10,000 a 
year into the campaign. When we ask $25 
a year from a retailer, that is only the price 
of a cigar a day. When we ask $10,000 a 
year from a large manufacturer, who does 
a national business, that is the cost of one 
page in color in the Saturday Evening Post,” 
says Mr. Gruen. 

The $25 is the minimum amount the re- 
tailer is supposed to put in. Retailers’ sub- 
scriptions to date range from $10 to $1,000 
a year. 

With Mr. Gruen as chairman of the ad- 
vertising committee, of which Charles A. 
Whiting and Conrad J. Brotherly are mem- 
bers, the advertising. program of the Na- 
tional Jewelers’ Publicity Association is 
rapidly being put into execution. 

“Tell the industry to expect the finest ad- 
vertising that has ever been published in this 
magazine,” was the joint statement of Mr. 
Gruen and P. J. Coffey, chairman of the 
executive committee, after a recent all-day 


session at Time Hill, Cincinnati, where the 
committee, with a number of outside coun- 
sel, carefully went over material presented 
to them by Fred Millis, present advertis- 
ing counsel, and his associates. 

“Not only is our campaign, as it now 
stands, the fifth largest co-operative adver- 
tising campaign in execution, counting in 
the enormous California Fruit Growers, but 
among the regular trade co-operative pro- 
grams it is actually the largest. It is the 
first one to achieve the distinction of a 
cycle of 13 color pages a year in the Satur- 
day Evening Post and the Literary Digest,” 
says Mr. Gruen. 

The first advertisement will appear in the 
Saturday Evening Post Sept. 25, and every 
fourth week thereafter there will be a page 
in two colors. Between Sept. 25 and 
Christmas there will be three extra single 
color pages and an extra two-page spread 
in addition to the cycle schedule. In addi- 
tion there will be a page in color every 
fourth week in the Literary Digest, and 
pages in color on skip-schedule in Cosmo- 
politan, American and Collier’s. Just before 
Christmas a reprint on cardboard of the 
two-page two-color advertisement in Col- 
lier’s will be delivered by personal messen- 
ger to every subscriber in the United States. 
3eautiful reprints of each of the Saturday 
Evening Post advertisements for windows 
will be mailed to each subscriber as the 
advertising appears. 

Here is the schedule for the next three 
months : 


SIZE 
PUBLICATION PAGE DATE 
1. Saturday Evening Post.... 1 Oct. 2 
2. Saturday Evening Post.... 1 Oct. 9 
3. Saturday Evening Post.... 1 Oct. 23 
4. Saturday Evening Post.... 1 Nov.6 
5. Saturday Evening Post.... 1 Nov. 20 
6. Saturday Evening Post.... 2 Dec. 4 
7. Saturday Evening Post.... 1 Dec. 18 
8. Literary Digest............ 1 Oct: 16 
9. Literary Digest............ 1 Nov. 13 
10. Literary Digest............ 1 Dec. 11 
TUMSGOMIGGS? disio wes eed ted idan 2 Dec. 4 
a re 1 Nov. 27 
13. Cosmopolitan . ........45. 1 Nov. 
14. Cosmopolitan ............. 1 Dec. 
15. AMICON: 2 oc cceccnccecsess 1 Nov. 
16. AmMertGn .s.cccccrcccecese 1 Dec. 


“This advertising budget as before stated 
calls for an investment of $143,000 in Octo- 
ber, November and December. This is at the 
rate of a half million a year, of a two mil- 
lion dollar campaign. It is twice as big as 
“Say It With Flowers.” All advertise- 
ments are in color and in media of larger 
circulation. The color space in the leading 
magazines has been contracted for into the 
Fall of 1927,” says Mr. Gruen. 

“This kind of a campaign means that we 
must have a continual flow of substantial 
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subscriptions to keep it going.” Each sub- 
scriber should help by increasing his and by 
bringing in others who are not in now. 

“I am looking forward to seeing this four- 
year advertising campaign of the jewelers 
become the greatest co-operative advertising 
ever put over in this country by any indus- 
try, outside possibly the Fruit Growers of 
California,” said Mr. Gruen. 








Displaying Selling Literature 





ECOGNIZING the value of sales litera- 

ture, of folders and brochures of jewelry 
manufacturers and pamphlets on the care 
of the latch or other miscellaneous topics 
pertinent to the jeweler’s craft and trade, 
some of the more enterprising stores have 
established racks for the literature of their 
calling, which may be passed out to custom- 
ers, prospective customers and those who 
casually enter the jewelry store. 

The rack forms a handy receptacle for 
such literature that may be sent out from 
the office or the headquarters of the factory, 
and which may be distributed with profit 
by the retailer, along with material of his 
own that pertains to the retail establishment, 
and any other matter pertaining to watches, 
silverware, jewelry, or any other articles in 
which the jeweler deals. 

A neat rack has been provided, for in- 
stance, at the University district store of 
Benton Bros., who are well known jewelers 
in that business district of Seattle. Near 
the entrance of this store, such a rack serves 
a double purpose—for the convenience of 
those entering as well as departing. 

In some respects the folder is a “clincher” 
for a sale, or a sale that may have been lost 
in the store through an error of the sales- 
man, or the mere lack of the buying desire 
or purchasing mood on the part of the cus- 
tomer. The sale, therefore, may be retrieved 
in the quietness of the evening, when the’ 
prospective customer who has taken away 
some “sales” literature will read over the 
fine points of the article, and will become 
really interested in the jewelry through the 
description, and the suggestive power of the 
printed word. 

Where the salesman failed to sell it may 
be helpful in some instances if a folder is 
passed out to the person interested. Perhaps 
some point that has not been covered or 
discussed may be revealed in the printed 
material afterwards. 

The handy rack with separate partitions 
or compartments, which permits the first 
quarter page of the folder to be unexposed 
is an excellent means of holding the various 
pieces of literature and of distributing them 
properly, where they may effectively work 
for the jeweler as well as for the manu- 
facturer of the articles that are merchandized 
by him.—C. M. L. 











A. F. Odell, of Odells, Inc., has purchased 
a store in Ft. Madison, Ia., and has acquired 
the stock, fixtures, good will and cor- 
porate franchise of Saunders-Stewart, Inc., 
at a sale held recently. Mr. Odell operates 
jewelry stores in Quincy, Hannibal and 
Keokuk. The store in Ft. Madison will be 
temporarily in charge of James Greenwood, 
who has been with the Saunders-Stewart 
concern for some time. 
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play card, featuring the enclosed Septem- 
ber advertisement. Send for one or two 
and put them in your windows with suit- 
able wedding Sterling—single pieces, and 


Silver Advertising in September 























Sterling Silvermith’s Guild Stresses Appeal for October Wedding Presents group-gifts that the bridesmaids might 
in Announcements in the National Magazines give to the bride. The display cards are 
free. As there is only a limited supply, 
be sure to order yours today. 
HE Sterling Silversmiths’ Guild of operation of the retail jewelers.” In the “And don’t forget that Christmas sales 
America has sent out copies of the ad- course of this circular, he says: will soon be here—in November, to be 
vertisement which it is running in the “The September advertisement of the precise. Is your stock adequate for the 
September issues of the leading magazines Guild will be a big factor in bringing Ster- holidays? Better get your orders in this 
in the publicity campaign to interest the ling prospects to your store—in helping month, for there’s every evidence that this 
public in silver generally. The advertise- you make actual Sterling sales. Its mes- Christmas will be the greatest Sterling 
ment which is headed “When Good Brides- sage will reach over 4,000,000 readers— Christmas ever. That’s what the Guild is 
maids Get Together” and shows a group of the kind that appreciate and can afford to working for. 
bridesmaids talking at tea, emphasizes the buy Sterling. “Cordially yours, 
silver note at this season when a host of “The Guild is creating a new public in- “STERLING SILVERSMITHS’ GUILD OF 
people are buying gifts for the October terest in Sterling silver. Capitalize it in AMERICA, 
brides. every way you can—by helping the bride “A, VINCENT, Secretary.” 
The question of how many of these select a pattern, by letting her friends ; 


An illustration of the September ad. of 


people will choose solid silver is answered know what pattern she has selected, by the Guild h ‘th. Th 
by the statement in the circular sent out by matching up each individual gift, by dis- . rye a a crewith. h aa text 
Alexander Vincent, the secretary of the playing Sterling in your windows. STORE TE SNE Sere St tee Clem 


which may not be clear in the illustration 
herewith, reads: 


“Justly proud of her home was Mrs. 
James Alexander, social leader of Colonial 
New York—for first among her treasures 
was this magnificent solid silver bowl. 
The possession of Sterling has ever been 
prized—and gifts of Sterling ever cher- 
ished. Today, more lovely than ever, is 
the selection at your jeweler’s. 

“Only when silver is stamped “STER- 
LING” is it genuine solid silver—one 
metal through and through.” i 
The advertisement is running in Good 

Housekeeping, Vogue, House Beautiful, 
House & Garden, Vanity Fair, Town & 
Country, and The Spur. 


Guild, as “depending upon the vigorous co- “We have prepared a beautiful new dis- 








STOPS DETROIT AUCTIONS 
Circuit Court Refuses Permanent Injune- 
tions Against Enforeement of City 
Ordinance 


Detroit, Mich., Aug. 18—Auction jewelry 
shops along Woodward Ave. that recently . 
obtained a temporary injunction restraining 
the police from interfering with daily 
auction sales, were denied a permanent in- 
junction this week by Judge Guy A. Miller, 
in the Detroit Circuit Court. Judge Miller 
dissolved the temporary restraining order 
following a hearing at which the city was 
represented by Nathaniel H. Goldstick, 
assistant corporation counsel. 

In refusing the petition of two of the 
Woodward Ave. shop owners, Judge Miller 

s Pe said they would have the right to continue 
i} - ‘When good bridesmaids get together with a legitimate pawn and broker shop 
There is intrigue here—glorious intrigue. Hushedwhis- business, but they must also adhere to the 
pers over the sheer beauty of their intended gift, its finely city ordinance which permits 30 days each 
aN cf ty riled cher Ocober bre wil be, year for the selling out of pawned goods by 
And how thrilled she will be by their lovely gift of Ser’ atiction. Daily auction sales as a means of 


ling—genuine as the warm friendship that incites its - ioe sines must sto the judge 
giving, desirable as the true love it will ever convey. scare bus ' P, judg! 


May there always be intrigue, glorious intrigue, and gifts 
of nothing less than Sterling—solid silver through and 
through. 
" m 
STERLING SILVERSMITHS GUILD OF AMERICA Moose & Co., a Lynchburg, Va., conce 
ab Wen oh Saunt, ew Tah Se has been chartered by the State to conduct 
an edd habe of Costel Hew a jewelry and silverware store at 814 Main 
anginal sil dattea- tee pomp St., and will open for business early in Sep- 
© ctatcarcatteh Yohg, aecker tember. The incorporators are president, 
+ eS 4 an 
Only when silver is stamped “sten.inc” is it genuine solid sileer—one E. C. Ivey 4 secretary, J. D. Moose, Jr., a d 
metal through and through, J. D. Moose. The capital stock is limited 


of Sterling ever cherished. Today, more love- 
ADVERTISEMENTS OF THE STERLING SILVERSMITHS’ GUILD, IN THE SEPTEMBER MAGAZINES to $50,000. 











~more can not be said 
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é THE GIFT TO HER FIANCE 
THE 


STAR SAPPHIRE RING 


The bestowal of a Gift upon her betrothed 
is a charming custom that breathes the roman- 
tic spirit of the engagement period. 


The Star Sapphire ring is suggested as being 
a particularly suitable gift for this occasion. 
It is a man’s piece of jewelry. 




















LOUIS N. MARX 


& Gems of Fascination 
36 West 47th St. NEW YORK 
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FALL OUTING SEPT. 12-13 


New England Jewelers’ Golf Association 
and New Hampshire Retail Jewelers’ As- 
sociation to Participate in Golf Tourna- 


ment at Bretton Woods, N. H. 


Nasuua, N. Y., Aug. 19.—The New 
Hampshire Retail Jewelers’ Association in 
conjunction with the New England Jewelers’ 
Golf Association will hold a Fall outing and 
golf tournament at Bretton Woods, N. H., 
Sept. 12-13, and the occasion is expected to 
be a momentous one and bring out a large 
number of New England jewelers as well 
as visitors from New York and other States. 
In fact, an invitation has been extended to 
all who are interested in the jewelry busi- 
ness to attend and bring their friends and a 
cordial welcome to all is assured. 

The New England Jewelers’ Golf Associa- 
tion tournament has become a big factor 
among the social events of the trade in New 
England and it is expected that this outing 
in conjunction with the New Hampshire 
jewelers will surpass in interest anything 
heretofore attempted. The committee in 
charge has obtained special rates at the 
Mount Pleasant Hotel available from Sept. 
6 to 15, and it is koped and expected that a 
large number of jewelers will take advan- 
tage of the opportunity afforded to meet 
their fellow craftsmen in New England 
under most pleasant conditions. 
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Those desiring any further information in 
regard to the outing and the arrangements, 
should address A. U. Burque, of this city, or 
Albert M. Kohn, Drawer 45, Hartford, 
Conn. 








Girl” at the Annual Fall 
Fashion Pageant at Cincinnati 

CincInNATI, O., Aug. 20.—Miss 
Blanco is making quite an impression as 
“The Jewel Girl” in the annual Fall Fashion 
Pageant that is being held at the Zoological 
Gardens in Cincinnati. She is shown in the 
reproduction wearing all articles of jewelry 
that are being displayed by the model her- 
self. Miss Blanco is wearing the diamond 
tiara, four bracelets, anklet, ring pin, two 
breast pins and silver mesh bag, such as 
is displayed every night during the two 
weeks of the pageant. The young woman 
is worth a small fortune as shown 
in the photograph as the diamond and sap- 
phire bracelet on her right arm alone is 
worth $22,000. 

The model was outtitted by the house of 
Richter & Phillips, which is the only local 
wholesale jewelry firm taking part in the 
pageant. J. Harvey Phillips is in charge 
and has spent quite a lot of time in addition 
to a lot of energy of having the display 
take its rightful place in the pageant itself. 
He ordered the velvet gown which Miss 
Blanco is wearing and bought the entire 
outtit which is to be given to the young 


The 


“Jewel 


Rosita 


she is 


THE JEWEL GIRL OF THE CINCINNATI FALL FASHION PAGEANT 
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lady when the affair is over. Mr. Phillips 
was assisted in creating the handsome pieces 
of jewelry by C. E. Richter, as officials 
of the firm felt that it would be better to 
have a smaller display this time but specialize 
more in gem stones. 

The pageant at the present time is at- 
tracting a great many persons from smaller 
cities surrounding Cincinnati and apparently 
is bringing a lot of potential customers to 
the Cincinnati market. The pageant is 
fostered by the Chamber of Commerce. 








DEATH OF R. L. MAYER 


Dallas, Tex., Jeweler Killed in the Street 
by Weight Which Fell from a Window 


DaALLAs, Tex., Aug. 18.—Members of the 
trade were deeply grieved at the news of 
the death of R. L. Mayer, a department head 
and jewelry buyer for the firm of Shuttles 
Bros. & Lewis, wholesale jewelers, Jackson 
and Browder Sts., which occurred Saturday 
night at the St. Paul Sanitarium here. Mr. 
Mayer died as a result of a fracture of the 
skull suffered on that morning in a most 
peculiar accident. 

Mr. Mayer had been walking along the 
Browder St. side of the Insurance building 
on Jackson and Browder Sts., when sud- 
denly he was hit in the head by a falling 
piece of iron. Investigation showed that the 
iron, a window weight, had fallen from the 
fifth floor where a workman had left it on 
an open sill. 

Deceased was 36 years old and lived with 
his family at 4320 Mocking Bird Lane. He 
is survived by his widow, Mrs. Bettie 
Mayer; a daughter, Miss Katherine Mayer; 
a son, Richard; his mother, two brothers 
and three sisters. He was a member of 
the Dallas Blue Lodge, Scottish Rite and 
Hella Temple. 

Funeral .services were held at 4 o'clock 


Monday afternoon at the residence, with 
burial in the Emanu-El Cemetery. The ac- 


tive pallbearers were Ralph L. Gillham, S. 
W. Williams, Harry Stone, J. W. Hoskins, 
Robert Blankenship and R. H. Shuttles, of 
this city. 








Jewelry Stolen from Factory of Wm. H. 
Luther & Sons, Inc. Recovered 
Mipptezoro, Mass., Aug. 20.—All of the 
unset jewelry stones which were taken from 
the factory of William H. Luther & Sons, 
Inc., have been recovered by Patrolman 
Alton R. Rogers. Some of the loot was 
found in at least four houses on the West 

Side. 

Four young boys and one girl are said 
to have confessed. They climbed on the 
roof of the engine room and then crawled 
through a window on the second floor after 
tHe factory had been closed for a week. 
The boxes of stones were thrown to the 
ground from the second floor and in so do- 
ing were broken open. The stones were 
scooped up in various boxes and were found 
in that condition. 

At a session of the juvenile court the 
parents of the children are to be given 
a chance to tell what they know about 
the theft. 








William L. Robinson is the successor to 
Walter L. Fairbanks, Grand Rapids, Minn. 





54 


THE JEWELERS’ CIRCULAR August 25, 1926 





, \ 
( =_ We Restore to their € 
77 Original Beauty 7>< 
Dead and Dull Arlificial Pearls and Remodel them 


into up-~to~date Styles—Jell your Customers you can do 
| / Fhis it will crease your -rade 


\} WRITE FOR ESTIMATE yy 
_ esttE Fo, 
—_—— » $ % 
| es piente Yoarls ’ tS Chinste ee 
mh, (Artificial) = t—i(<it~i‘isCCSOCS RADE MARK 05 Neiwsau Sbrect Nir Uprfe, “ 





Rls <> —— = 


ANSEN & COMPANY, INc. 


Telephone 


Murray Hill | 3208 





I- GOS 9 


CUTTERS and IMPORTERS of 
FANCY SHAPED DIAMONDS 


527 Fifth Ave., New York 

















SPECIALIZED PRODUCTION 
and IMPORTATIONS 


AMSTERDAM: 

32 Sarphatistraat 
ANTWERP: 

1 Rue Van Lerius 
PARIS: 

48 Rue Lafayette 


Cable Address, All Offices 
“ADLIDGE” 
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SUMMER OUTINGS 





Employes of Providence and Attleboro Con- 
cerns Enjoy Annual Field Days 


ProvipeNce, R. I., Aug. 21.—The past 
week has witnessed the holding of several 
additional shop outings and field days, jewel- 
ers and their families from both this city and 
the Attleboros having figured in these annual 
events and enjoyed a “happy, tired day” in 
respite from their usual duties. 

Employes of the C & G Mfg. Co. went 
on their second annual outing today, which 
was held at Narragansett Pier and concluded 
at the country estate of Morris Chusmir, a 
member of the firm, at Cowesett. The 
party numbering nearly 150 gathered at 
the factory, 61 Peck St., where auto busses 
were in waiting and shortly after 9 o’clock 
started on a delightful 25 mile ride through 
country towns and villages that overlooked 
Narragansett Bay the major part of the 
trip. Arriving at the Pier, little time was 
‘lost in taking advantage of the benefits of 
the bathing beach and for a couple of hours 
bathing in the surf, posing and beach games 
were the order and at 1 o'clock dinner was 
served at Ben Mittier’s Restaurant after 
which the party journeyed to the country 
estate recently acquired by Mr. Cushmir at 
Cowesett, on Greenwich Bay, where a pro- 
gramme of field sports was staged and danc- 
ing enjoyed. The winners in the field events 
were as follows: 100-yard dash for men, 
John Motta; 50-yard dash for women, Miss 
Doria Chagnon; Sack race, Tony Pesaturo; 
egg and spoon race, Miss Doria Chagnon; 
three-legged race, F. Vesperino and R. 
Anzivino; ball throwing contest for women, 
Miss Doria Chagnon; tug-of-war, Stone- 
setters’ Department; shoe race, John Motta; 
cracker race, J. Rossi (first) and Tony 
Pesaturo (second) ; wheel-barrow race, Ed- 
ward Toppi and prize waltz, Erward Toppi 
and Miss Lillian Coupe. During the eve- 
ning the prizes jwere awarded by John 
Goldenberg, another member of the firm who 
was accompanied by his family. The ath- 
letic committee consisted of M. McGorty 
(chairman) Miss Annie Muchin and 
Anthony Rossi. The outing committee was 
composed of Morris Cushmir (chairman), 
John Goldenberg and A. Rosenbaum. 

More than 200 employes of the Uncas 
Mfg. Co., with members of the firm as 
guests, made a pilgrimage by motor busses to 
Saunderstown, below Narragansett Pier 
last Saturday for the enjoyment of the firm’s 
ninth annual outing and field day, arrange- 
ments for which had been made by a com- 
mittee consisting of William Hendrickson, 
Abraham Goldenstein and Vito Carneglia. 
The party gathered at the plant, at 85 
Sprague St., where busses were in waiting 
to transport the excursionists to the outing 
spot. Pettasquamscutt Casino was the mecca 
and after a delightful three-quarters of an 
hour ride the grounds were reached and 
luncheon served. Then followed an after- 
noon of activity during which all manner of 
field games and sports were introduced and 
desirable prizes awarded the winners. The 
Clambake was opened at 5:30 o’clock by 
which time everyone was ready for the 
onslaught upon steaming clams and other 
good things from the bake. For a while 
after dinner the party rendezvoused on the 
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verandas and lawn and sang songs, chatted 
and generally enjoyed themselves. Dancing 
furnished diversion for a couple of hours 
during the early evening and then the busses 
returned the party to the city. 


At 8:30 o’clock yesterday morning, em- 
ployes of the Bay State Optical Co., to the 
number of 205, left the company’s plant, 
Pine St., this city in 47 automobiles and 
motor busses to enjoy their annual outing 
and field day at Rocky Point. Police es- 
corts from the departments of Attleboro, 
Pawtucket, Providence and Cranston saw to 
getting the pleasure seekers to their destina- 
tion in record time. The trip was made in 
an hour and a half and the field events 
started at once. The young women showed 
the way in these events. Miss May Swan- 
son captured the 50-yard dash; Miss Vida 
Fisher took the horse race, Miss Juliette 
Bastille won the drinking race, Miss Mabel 
Swanson also taking the single race. The 
men’s events were featured by the record 
time of Leo LaFleur in the potato race. Pete 
Thibeault won the 100-yard dash and the 
tug-of-war was landed by the team captained 
by John Bloom, who almost pulled Jim 
Billington’s tool room team into the bay. 
John Atkinson’s married men snowed un- 
der Zipp Laviguers’ team of single men in 
the baseball game. Dinner was served in 
the pavillion and was enjoyed by all, follow- 
ing which the swimming events were in 
order and proved among the most enjoyable 
features of the outing, the contests for the 
women being won by Miss Lela Payette. 
The results in the men’s events were as fol- 
lows: Relay won by Mickey Devaney’s team; 
under water swimming by George Palsey; 
50-yard dash by K. Mutlow; cigarette race 
by Warren Allen, the programme concluding 
by an exhibition by the diving girls. The 
silver loving cup for the baseball game, 
won by the married men, was presented by 
Frank Nerney of the firm. 


The annual outing of the R. F. Simmons 
Co. was held today at Rocky Point and was 
enjoyed by the upwards of 200 who partici- 
pated. The trip was complimentary to the 
employes by the firm and the tickets entitled 
the holders to about everything worth while, 
including transportation, clambake and cash 
prizes for the winners of various sporting 
events. Four large motor busses and some 
25 or 30 automobiles formed the procession 
that left the company’s plant on N. Main St. 
about 9:30 o’clock. Arriving at the resort, 
the committee consisting of Luke Farrell, 
Miss Annie Maher and Edward Kenworthy 
assumed charge and conducted a series of 
sporting events that eclipsed all previous 
outing programs of the concern. Featuring 
the program were the aquatic sports which 
proved considerable of an innovation. The 
natatorium was used and there were diving 
contests, tub races, swimming races, under- 
water swimming, and water baseball. At 
the conclusion of the aquatic sports dinner 
was served in a specially reserved section of 
the big dining hall and full justice was done 
the appetizing viands. After dinner the 
party proceeded to the. ball grounds where 
the field sports were run off, consisting of 
running races, obstacle, sack, three-legged, 
potato, pipe and other novelty races and 
a baseball game and tugs-of-war between 
the various departments. 
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Between 500 and 600 employes of the 
Shepard Stores attended the Shepard circus 
given at the Shepard rest camp at Saunders- 
town on Wednesday afternoon, following 
the closing of the store at 1 o’clock for the 
regular Wednesday afternoon half holiday. 
The party was conveyed to the camp in 
motor busses and private automobiles and a 
wide variety of circus features were pre- 
sented by performers who were themselves 
selected from among the store employes. In 
addition to highly entertaining “side show” 
features, a bathing beauty contest was pro- 
vided, Miss Josephine Damiano receiving 
first prize in this contest. Other prizes were 
awarded to Miss Clare Smith, Miss Annie 
Baker, Miss Ruth Breed and Miss D. Mc- 
Kay in the order named. Store Superin- 
tendent E. J. Laundrie Jr, was presented a 
handsome banjo clock during the afternoon, 
in celebration of his birthday. 

The Pioneer Watch Case Co., entertained 
its employes at Rocky Point last Saturday, 
where a special shore dinner was served and 
a series of games and sports held in which 
suitable prizes were awarded. The trans- 
portation was furnished by a fleet of auto- 
mobiles and the day was an unusually en- 
joyable one. Among those who participated 
in the festivities were Charles H. Mason 
of this city and Herbert I. Kolbery of New 
York City, members of the firm. 








Plans Completed for Annual Outing of 
Cincinnati Wholesale Jewelers and 
Manufacturers Association to 
Be Held August 27 


Cincinnati, Aug. 20.—Invitations have 
been sent to all members of the Cin¢in- 
nati Wholesale Jewelers and Manufac- 
turers Association announcing the annual 
Summer outing of the organization at the 
Ohio River Boat Club, Kellogg Ave. The 
invitations were gotten up by the Enter- 
tainment Committee consisting of: Clar- 
ence Loeb, chairman; Arno Dorst, Arthur 
C. Jacobs, Edgar Noterman and Eli Gut- 
mann. 

The outing will be held on Friday, Aug. 
27, at the boat house, of which Loeb has 
been captain for the last 14 years. It will 
mark the annual gathering of jewelers and 
jobbers and presage a full Winter’s busi- 
ness as the outing will be the first get- 
together held locally since April. It isn’t 
likely that August Nuernberger, president 
of the association, will bring up any busi- 
ness at the session as the affair is intended 
only as a social gathering and is being 
given for the purpose of having jewelers 
and jobbers forget everything about busi- 
ness cares. 

The invitations this year are similar to 
those of last year and gaily announce the 
fact that the boat house will be at the com- 
mand of jewelers from 2 o’clock in the 
afternoon until 11 p. mM. A large beef- 
steak dinner will be served at 7 P. M. 








A small portion of glass was cut out of 
the front window of Schneer’s jewelry store, 
116 Granby St., Norfolk, Va., recently, sup- 
posedly in an attempt at burglary. De- 
tectives Weisbrod and Flemming investi- 
gated the case and reported that a check on 
the contents of the window revealed nothing 
missing. 
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MEMPHIS JEWELER DEAD 
Z. Calvin Graves Sound in His Automobile 
with Shot Through the Head 


Mempuis, Tenn., Aug. 19.—A sorrowing 
concourse of friends and associates of Z. 
Calvin Graves, 45, late vice-president of 
Graves-Dix., Inc, 9 S. Main St., jewelry 
house, followed his mortal remains to Forest 
Hill Cemetery yesterday afternoon, after a 
funeral service held at the family residence, 
277 Kenilworth Place. Rev. H. P. Hurt 
officiated. 

Mr. Graves tragic death the previous day 
was a shock to his friends and the business 


public. No reason is apparent for his tak- 





Z. CALVIN GRAVES 


THE LATE 


ing his life and so far as is known he had 
no enemies in the world. He was a young 
and successfui business man, popular in 
every circle in which. he moved, buoyant, 
enterprising and enthusiastic. If he was in 
bad health it is not generally known, but a 
brother, W. C. Graves, knew that he had 
made complaints of insomnia and_ nerv- 
ousness. 

On Wednesday morning in good spirits 
he bade his wife and child good-bye and 
drove to his place of business, a very re- 
cent location, at 95 Main St., to which 
the store had moved from a long career 
at No. 11 N. Main. 

From there he had driven out on Union 


Ave. Boulevard to S. Bellevue St., in a 
coupe that he frequently drove. About 
9.20 a. M. passing motorists heard the 
shot and Mr. Graves body was seen to 
lurch forward. The general opinion was 
that he had shot himself. He was. still 
breathing and was rushed to the Methodist 
Hospital, where his death occurred two 
hours and 15 minutes later. 

Mr. Graves’s wife and relatives had 
heen summoned and arrived before his 
death. 


Mr. Graves was married some years ago 
to Miss Jennic Tully, daughter of C. J. 
Tully, prominent lumberman of Memphis. 
He had one child, seven years of age. His 
mother, Mrs. J. R. Graves, resided on 
Pasadena St. 
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He was a native of the South and began 
his business career as a bank teller. Later 
he was with W. C. Graves in the jewelry 
trade and then with his late connection for 
a number of years. He was a fine mer- 
chant and his store was one of the largest 
here from the time he came to the manage- 
ment. W. T. C. Berlin, of the Hunt-Berlin 
Coal Co., James & Graham Wagon Co., 
and other corporations, is its president. 

Mr. Graves had just moved to his new 
location, the architects and builders com- 
pleting the structure some weeks ahead of 
time, and the formal opening had not been 
held. In fact preparations were being made 
for this. The store was complete in all 
its attractive and improved appointments 
with the exception of the front window 
displays. 

Deceased, aside from his activities as a 
merchant, was a prominent club man, a 
polished speaker and conversationalist and 
a loyal friend. He was president of the 
Memphis Retail Jewelers’ Association and 
past president of the Tennessee Retail 
Jewelers’ Association and a member of the 
advisory board. 

The funeral obsequies were the occasion 
of many telegrams of condolence and floral 
tributes from the friends of the deceased, 
from many cities and States and sorrow 
and regret in Memphis was never greater. 








Increasing Interest in the Jewelry and Allied 
Trade Show to Be Held at Chicago, 
Sept. 20 to 24, Inclusive 


Cuicaco, Aug. 19.—Interest in the 
Jewelry and Allied Trade Show which 
will be held on the third and fourth floors 
of the new Jewelers’ building at Wacker 
Drive and Wabash Ave., is growing apace. 

Practically all of the available space for 
display purposes on the two floors has 
been alloted and the campaign to interest 
the retail trade has started. It is expected 
that during the week of the show, Sept. 
20 to 24, inclusive, a large number of re- 
tailers will visit Chicago. Members of the 
Wholesale Jewelers of Chicago, under whose 
auspices the show is being given, will ar- 
range for the comfort and pleasure of those 
attending. 

This show offers an unusual opportunity 
for the retail jeweler. It will be the most 
extensive display of merchandise for the 
jewelry store ever made at one time. The 
manufacturers have taken a lively interest 
and their displays will represent practically 
everything that is sold in a jewelry store. 

In speaking of this feature of the show 
recently Joe S. Stein, president of the 
Wholesale Jewelers of Chicago, said, “The 
more a man knows today about his business 
and the articles he sells the greater will 
be his success and with this one thought 
foremost this Show was planned.” Mr. 
Stein stated that not only would the re- 
tail jeweler be able to see this great array 
of jewelry merchandise and learn about 
how it is made, etc., but would have an 
opportunity to meet and know the men 
who manufacture and distribute to him 
this merchandise. Mr. Stein pointed out 
that the show would be educational, instruc- 
tive and interesting to the retailer as he 
could in no other way receive as much in- 
formation ahout the business as by actual 
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personal contact with factory experts, 
representatives and salesmen who will point 
out in detail the selling points and manufac- 
turing processes of every article shown. He 
said that “After all, the manufacturer, 
wholesaler and retailer are striving for one 
purpose, the success of the business, and 
the wholesalers of Chicago believe that this 
end will be greatly advanced by bringing 
together at this time all of these interests 
as well as a complete display of the mer- 
chandise made and sold by them.” 

Mr. Stein stated that any member of the 
Wholesale Jewelers of Chicago will be glad 
to furnish any retailer with full informa- 
tion regarding the show and undertake to 
make any advance reservations. 








VOLUNTARY BANKRUPTS 





Thoma Bros., Cincinnati -Wholesalers, File 
Bankruptcy Petition Listing Liabilities 
at $27,752 and Assets at $8,521] 


CincinnaTI, O., Aug. 20.—As_ briefly 
noted in the last issue, one of the first 
wholesale jewelry houses in Greater Cin- 
cinnati to file a voluntary petition in bank- 
ruptcy was that executed Saturday when 
Carl A. Thoma and Jerome Thoma, indi- 
vidually and as partners, gave up their 
business struggle. They had been doing 
business as the Thoma Bros., with offices 
in the Gwynne building, northeast corner 
of 6th and Main Sts. In the partnership 
schedules they listed their liabilities at 
$27,752 and assets at $8,521. The assets 
of the partnership consist of stock in trade, 
$4,014; bills and notes receivable, $1,422; 
debts due on open accounts, $3,075; cash 
in bank, $8.44. 

Some of the largest unsecured creditors 
of the partnership are: Charles Diefen- 
bach, Hamilton, O., $10,950; Carl A. Sills, 
Cincinnati, $2,300; Louis Stern Co., Provi- 
dence, R. I., $1,380; LeStage Mfg. Co., North 
Attleboro, Mass., $1.555; J. F. Sturdy’s 
Sons Co., Attleboro Falls, Mass., $900; 
H. W. K. Co., Attleboro, Mass., $867, and 
the Marathon Co., Attleboro, Mass., $648. 
Both of the jewelers filed individual 
schedules. Carl Thoma lists his liabilities 
at $141 and assets at $1,076, of which he 
says $675 is exempt. The other says his 
personal indebtedness maunts to $50 while 
he has assets of $1,333.52. Of this he seeks 
$700 in exemption. 








Old Criminal Sent to Auburn Prison for 
Jewelry Store Robbery in 1921 


Syracuse, N. Y., Aug. 20.—Herbert Roth- 
ery, 73, was sent to Auburn prison for five 
years this week by County Court for grand 
larceny, first degree. Rothery was arrested 
soon after he stole a diamond bracelet worth 
$2,500 from the jewelry store of H. J. Howe, 
Inc., in 1921. He was released on $5,000 
bail and disappeared immediately, forfeiting 


his bond. He was later caught in Balti- 
more and served four years on another 
charge. 

Rothery was convicted on the pres- 


ent charge last April. His attorney, Dennis 
P. Hunt, made a plea for leniency, saying 
that Rothery was weakened from hardships 
and enfeebled by being pursued from State 
to State. 
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GANG LEADER ARRESTED 





Man Accused of Participating in Holdup 
and Murder of Crippled Philadelphia 
Jeweler Captured After Long Search 


PHILADELPHIA, Pa. Aug. 24—A_per- 
sistent but quiet search for almost two 
vears has resulted in the detective bureau 
rounding up the last of the gang of jewelry 
robbers which at one time terrorized re- 
tailers in this city and Camden. The 
prisoner is Andrew Ciaranella, reputed 
leader of the gang, all whose members 
but him are now serving long sentences in 
the Eastern Penitentiary here. 

Ciaranella is accused of being the man 
who so brutally beat William Hylton, a 
crippled and aged jeweler in the Frank- 
ford section of the city during a holdup in 
his store, that the jeweler died soon after- 
ward in the Frankford hospital. Mr. 
Hylton had attempted to pick up a revolver 
he kept under the counter, when it is 
claimed, Ciaranella leaned over the counter 
and struck him several times over the head 
with the butt of a gun. At a hearing be- 
fore Magistrate Holland in City Hall 
court, who held Ciaranella without bail, 
the prisoner was identified positively by 
John Hylton, son of the jeweler, and by 
Herman Dessell, son-in-law of Mr. Hylton, 
who were also attacked by the bandits dur- 
ing their holdup of the Hylton store, Jan. 
31, 1925, as the man who had beaten the 
aged jeweler. 

“That’s the man,” exclaimed Mr. Dessell, 
pointing at Ciaranella, “I would recognize 
him any time. I was working in the back 
of the store with my father-in-law and 
John, about 10.30 on the night of the 
holdup. We were about to close up for the 
night when the store bell rang. We turned 
around expecting to see a customer but 
instead saw two men standing in front of 
us with pistols pointing directly at us. One 
of these men is now in jail and the other 
is that man there. : 

“They gave us the order to ‘stick ’em up.’ 
I obeyed at once but my father-in-law, who 
was 68 vears old, reached for a revolver 
kept in a drawer under the counter. Be- 
cause of his crutches he could not move 
very fast. This man asked the other what 
‘the old man was doing’ and when told he 
was after a gun this fellow reached over 
the counter and reversing his pistol, beat 
Mr. Hylton over the head with the butt 
several times until he sank unconscious to 
the floor. Then he ransacked the store, 
taking jewelry valued at $3,200 and some 
cash, 

After the identifications Ciaranella also 
was identified by Jacob Simon, jeweler, of 
935 S. 4th St., as the man who held him 
up in his store on Feb. 18 last year. Simon 
picked the prisoner out without hesitation 
from a group of other prisoners. ‘Ciaranella 
and five other men with him escaped with 
jewelry valued at $3,400. 

Ciaranella also has been identified as one 
of the gang which slugged and robbed a 
saloon keeper, named Edward Welsh, of 
$3,300. He also will be accused of com- 
plicity in several other holdups of mer- 
chants. ° 

Ever since the Hylton holdup and murder, 
the detectives have been on the watch for 
Ciaranella and his gang. Last Spring they 
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rounded up six members of it but Ciaranella 
escaped and fled the city. Detectives had 
been watching his haunts here since then 
in the belief he would return and _ their 
patience was rewarded last Friday when 
Detectives Cammitti, Laird and Boyle, who 
were “cruising” about the jewelry district 
in a bandit-chasing car, saw Ciaranella and 
Joseph Genovese driving a small car toward 
Sansom St. Believing the two were on 
their way to attempt something in the 
wholesale jewelry district, the detectives 
drew their car alongside the smaller one, 
forcing it to stop. As Laird and Boyle 
left their car to question the suspects, 
another automobile, containing four mer, 
which had been trailing the Ciaranella 
machine drew alongside the police car and 
its occupants drew pistols as if to attack 
the police. ‘Cammitti saw this and draw- 
ing his gun ordered the men to surrender. 
Instead they speeded up their machine and 
fled. 

Of Ciaranella’s companions in _ the 
holdups, Abe Watson is serving 15 to 30 
vears; Harry Cohen, 18 to 36 years; Hyman 
Weiss, eight to 16 ‘years and Charles 
Cypress, six months, getting off lightly be- 
cause he is near death from consumption. 
Abe Cohen is awaiting sentence, the delay 
being caused by the fact that he turned 
State’s evidence against the gang. Joseph 
Lenox is serving a term for receiving stolen 
goods from the gang. 

Genovese, who also is held without bail, 
is said to be a counterfeiter of international 
reputation and may be turned over to 
‘Federal authorities. 








Trend of Geometrical to Real in 
Design 





| hla is the above phase to the 
student of design. As R. G. Hatton says, 
in his “PRINCIPLES OF DECORATION” (Lon- 
don: Chapman & Hall, 1925) : 

“When the mind moves from the geo- 
metrical to the real there is an incoming of 
expression, which gives a flavor of hopeful- 
ness to the work. There are many instances 
of this in the art of the Dark Ages, when 
men were using geometrical elements, and 
their minds began to stir with a desire for 
reality. Perhaps the most noteworthy in- 
stances are the Celtic and Anglo-Saxon 
work—as in the Book of Kells and the Lin- 
disfarne Gospels. 

“In these and similar cases the artist sets 
to work to repeat and refashion the inter- 
lacings which he has inherited, but adds 
heads, limbs and wings, and in so doing 
creates the most impossible monsters, which 
have yet about them evidence of attentive 
vision and a love of nature. The basis 
of the design is the pattern, not the monster, 
and, similarly, identifiable leaves and flowers 
may be engrafted upon a geometrical pat- 
tern, provided the geometrical pattern pre- 
dominates in the mind. If the identity of 
the plant predominates, a growth which be- 
lies the nature of the plant must be avoided.” 
—C. W. C. 








After Jan. 1, 1927, the Ferrell Jewelry 
Co., Jacksonville, Fla. will be located in 
new quarters on Main St. The new store 
will be three times as large as the present 
one. 
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FOUND SANE 


Alienists Find Man Charged with Smash- 
ing Richmond, Va., Jewelry Store Win- 
dow of Sound Mind 


RicHMoND, Va., Aug. 21—A commission 
of alienists has found William J. Parsons 
to be sane. Parsons is a young man charged 
jointly with Jack Cline with having smashed 
a show window in the store of the E. C. 
Meyer Jewelry Co., 3 E. Broad St., the 
morning of Feb. 8, 1926, and carrying off 
rings and other articles of jewelry valued 
at $455. Arraigned recently in court here, 
his counsel asserted that they had reason 
to believe that he was of unsound mind and 
asked for the appointment of a commission 
to inquire into his mental state. A com- 
mission of three well known Richmond alien- 
ists was named and they have just submitted 
their report finding him sane. Parsons is 
scheduled to be put on trial at the October 
term of court. 

Following the Meyer robbery, he and 
Cline are alleged to have robbed several 
stores in Williamsburg, Va., one of them 
being a jewelry store. Next they turned up 
in Newport News where they were held for 
the theft of an automobile. For this of- 
fense, each was given three years in the 
penitentiary. While still in jail in Newport 
News, they broke out and made a getaway. 
Parsons was subsequently captured here. 
Cline is still at liberty. 

According to Richmond police detectives 
who interviewed them while they were in 
Newport News jail, both confessed to the 
Meyer robbery. 











Massachusetts Minimum Wage Commission 
Personally Approves Report of Wage 
Board Recommending Rates for Girls 

and Women Jewelry Workers 


ATTLEBORO, Mass., Aug. 21—The minimum 
wage commission has provisionally approved 
the recommendations of the jewelry and re- 
lated lines wage board and have announced 
that a public hearing will be held thereon 
in Room 472 at the State House, Boston, 
on Thursday, Sept. 9, at 3 o’clock. 

The wage board for the jewelry industry 
has submitted its report signed by all the 
members in which it recommends a minimum 
wage rate of $14.40 a week for women and 
girls of ordinary ability. The board recom- 
mends that a woman should be considered 
of ordinary ability who has reached the age 
of 20 years and has had six months’ experi- 
ence in the occupation. For all others a 
rate of not less than $12 a week is recom- 
mended. The board further recommends 
that the determinations should become ef- 
fective Jan. 1, 1927. 

The occupation considered by the board 
includes the manufacture of jewelry, jewelry 
findings, silver novelties, optical goods. 
watches and clocks. This is the first board 
for the occupation. 








Employes of the Odell Jewelry stores, 
Quincy, IIl., Hannibal, Quincy, Keokuk and 
Ft. Madison enjoyed a picnic at the Odell 
camp at Bay View, near here, recently. A 
chicken dinner was served the branch staffs 
and the afternon devoted to swimming, boat- 
ing and other games. 
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Lhe Howard Railroad Chro- 
nometer, Series Il; 106 sizes 
2z jewels; in Keystone Extra 
case, $80. Other Railroad 
Models pricedfrom $90 to $z70. 
































5" HOWARD RAILROAD CHRONOMETER was specially developed 
for railroad men, field engineers and others who demand time- 
keeping accuracy under the most severe conditions. 

The movement— 21 jewels, lever set only. All pivots running 





in extra hard Rubigust olive-shaped bearings. Pallet stones, impulse 
pin and end-stones of Rubigust. Howard Balance Wheel specially 
hard tempered, proof against jar and vibration. Recessed steel 
escape wheel. Closely adjusted to five positions, temperature and 
isochronism. 

The Case—The pendant is spun on the center. Heavy stock, 
long thread on the screws, narrow bezel with bead which gives more 
hand room under the glass. Dust proof nut pendant, Wmpull . 
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THE KEYSTONE WATCH CASE COMPANY 
Established 1853 








Riverside, New Jersey 
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LATEST CUSTOMS RULINGS 


Various Jewelry Articles Are Classified for 
Tariff Purposes by Customs Court 
SILK CORD NECKLACES 

Protests filed by the American Shipping 
Co., Chicago, against the collector’s assess- 
ment of duty on certain silk cord neck- 
laces with ivory clasps and a single carved 
ivory bead, are overruled in a decision 
just handed down by the United States 
Customs Court at New York (formerly the 
Board of General Appraisers.) On entry, 
duty was imposed on the necklaces in 
question as articles in chief value of beads, 
at the rate of 60 per cent ad valorem 
under Par. 1403, Tariff Act of 1922. The 
importers, in challenging this classification, 
claimed duty under Par. 1440 at 35 per cent 
ad valorem, or at the same rate under the 
first clause of Par. 913, or at 40 per cent 
ad valorem under Par. 921. All of these 
claims are denied by Judge Sullivan, who 
affirms the collector’s assessment at the 60 
per cent rate. 

GALALITH BEADS 

Mandel Bros., of Chicago, win before the 
Customs Court in a ruling concerning the 
correct tariff classification of certain galalith 
beads temporarily strung, invoiced as 
“Jetonit chains” “black,” .“coralle,’ “red” 
and “green.” Duty was levied on the 
beads, the subject of this decision, at the 
rate of 60 per cent ad valorem under Par. 
1403, Act of 1922, as articles in chief value 
of beads. Judge Sullivan, in finding the 
beads to be more properly dutiable at the 
rate of 35 per cent ad valorem under the 
same paragraph, concludes his opinion as 
follows: “The uncontradicted testimony 
of Miss Ada Hill, the witness testifying 
on behalf of the protestants is that this 
merchandise ‘has to be strung over again. 
When we get them in we restring them, 
put catches on, and send them down and 
sell them.” She further testified that they 
are restrung on fish twine, a much heavier 
string; that they can not be worn in the 
imported condition for the reason ‘it is too 
small to put over the head. It has got to 
have a chasp.’ The only items claimed on 
are the items of ‘Jetonit... This merchan- 
dise is clearly not articles of beads but the 
materials out of which such articles are 
made. There is no proof that it imitates 
precious or semi-precious stones. We there- 
fore hold it dutiable at 35 per cent ad 
valorem under Par. 1403.” 


COLORED GLASS PENDANTS 


Judge Sullivan, in a ruling just handed 
down, reduces the duty on certain pendants 
composed of faceted colored glass or paste, 
each pendant having a small brass shank 
or eyelet cemented or set in the small end 
thereof. On entry, the merchandise was 
assessed with duty as “materials of metal, 
whether or not set with glass or paste” 
suitable for use in the manufacture of 
Jewelry, at 75 per cent ad valorem under 
Par. 1428, Act of 1922. In sustaining claim 
of the importers, G. Hirsch’s Sons, for 
duty at the rate of 45 per cent ad volorem 
under Par. 1403 of the said Act, as beads 


m imitation of precious stones, mounted, 
siee Sullivan writes in conclusion as 
ollows: “The report of the analyst is 
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more determinative of the component 
material of chief: value in the merchandise 
than the appraiser's report. By analysis 
the component material of chief value has 
been demonstrated to a certainty. It shows 
beads are chief value. This is controlling. 
Without further going into a condition 
that is peculiar to say the least we hold 
the merchandise dutiable as beads in imita- 
tion of precious stones, mounted, at 45 
per cent ad valorem under Par. 1403.” 
JET BUTTONS 

In sustaining protests of Amson Furtsch, 
Inc., L. Cohen & Son, the Harlem Adler 
Hecht Co., S. Eisenberg, Inc., and Lidz 
Bros., New York, also Carson, Pirie Scott 
& Co., and the Chicago Prog. Merc. Co., 
both of Chicago, the Court holds that cer- 
tain dress buttons, composed of glass or 
paste, colored black in imitation of jet, 
were incorrectly returned for duty as imita- 
tion jet buttons, “cut, polished or faceted” 
at 60 per cent ad valorem under Par. 1429, 
Act of 1922. Judge Sullivan rules in this 
case that the merchandise in question, con- 
sisting of dress buttons, and not jewelry 
buttons, should have been taxed, as claimed 


in the protests, at only 45 per cent ad 
valorem under Par. 1411, as buttons not 
specially provided for. 

IMITATION PEARL BEADS 


Certain imitation pearl beads, graduated 
and loosely strung in necklace lengths on a 
flimsy silk cord, the strings being imported 
in bunches of 10, were improperly assessed 
with duty at 50 per cent ad valorem under 
Par. 333, Tariff Act of 1913, Judge Sullivan 
rules in sustaining a protest of the General 
Commercial Co., of San Francisco. Duty 
is now fixed on the beads in question at 
the rate of 35 per cent ad valorem under 
the same paragraph. 

SEMI-PRECIOUS STONES 

The Customs Court, in a rather lengthy 
ruling, partly sustains protests of Winter 
sros., filed against the collector’s assess- 
ment of duty on certain imitation semi- 
precious stones, variously colored, also black 
and crystal. According to the record in 
the case at bar, some of the articles were 
partly pierced for the purpose of attaching 
a shank or wire thereto, while others had 
a small piece of wire or shank attached. 
They were assessed with duty as manufac- 
tures of glass or paste, cut and colored, at 
55 per cent ad valorem under Par. 218, 
Act of 1922. The protestants contended for 
duty under Par. 1429 of the same act as 
imitation precious stones, cut or faceted, or 
imitation semi-precious stones, faceted, at 
only 20 per cent ad valorem. After going 
into the subject at some length, Judge Sul- 
livan holds all of the items in question 
dutiable at the rate of 20 per cent ad 
valorem under the provisions of Par. 1429, 
with the exception of those articles which 
were not faceted. 


METAL MESH 

Granting relief to Ash & Sattig, Inc., 
the Customs Court finds that certain 
metal mesh, returned for duty at 80 per cent 
ad valorem under Par. 1428, Act of 1922, 
should have been returned as metal mesh, 
suitable for use in the manufacture of mil- 
linery or hair ornaments or other like 
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articles, at only 75 per cent ad valorem 
under the same paragraph. 


CLASPS 
Certain clasps, imported by Peter Korn 
& Sons, are held by Judge Sullivan 
to have been incorrectly returned for 


duty under Par. 1428, Tariff Act of 1922, 
at 80 per cent ad valorem. The court now 
fixes duty on the articles involved at the 
rate of but 55 per cent ad valorem under 
the provisions of Par. 348, as claimed in the 
importer’s protest. 


HATPINS 

Leo. F. Phillips & Co., New York, win 
before the Customs officials in a ruling hav- 
ing te do with the correct tariff classi- 
fication of certain hatpins with hollow heads, 
pear-shaped, composed of black glass or 
paste, faceted, and having stems of blue steel 
wire. On entry the collector levied duty 
thereon as articles in chief value of colored 
glass or paste, at 55 per cent ad valorem 
under Par. 218, Act of 1922. The im- 
porters protested against this assessment, 
claiming duty under the provision for base 
metal pins “with heads of glass, paste, or 
fusible enamel, not plated with gold or silver, 
and not commonly known as jewelry,” in 
Par. 350 of the said Act, at the rate of 35 
per cent ad valorem. This claim is upheld 
in an opinion by Judge Sullivan, who re- 
verses the collector’s classification under 
the provisions of said Par. 218 at the higher 
rate. 

INDUSTRIAL DIAMONDS 

Judge Young, in sustaining protests of the 
Hartley Wire Die Co., and the Waterbury 
Wire Die Co., both of Bridgeport, holds that 
certain merchandise described as industrial 
diamonds, undrilled, was incorrectly taxed 
with duty on entry under Par. 214, tariff act 
of 1922, at the rate of 30 per cent ad 
valorem. The protestants contended for 
duty at but 10 per cent ad valorem under 
Par. 1429 of the said act, which claim is 
granted by Judge Young, who concludes his 
opinion as follows: “At the hearing a 
representative of the plaintaiffs appeared 
and waived that part of the protests cover- 
ing drilled bort but submitted as to the 
claims on undrilled) bort. From an _ ex- 
amination of the record in the cases at bar 
we are satisfied that the undrilled bort in 
question is similar to that previously held 
by this court to be properly dutiable at 
10 per cent ad valorem under Par. 1429 as 
claimed.” 

CRYSTAL BEADS 

Without affirming the collector’s assess- 
ment, the court overrules a protest of Mar- 
garet Beal, St. Louis, in a matter having to 
do with the correct tariff treatment of cer- 
tain real crystal beads roughly graduated and 
temporarily strung. It is pointed out in the 
decision that to fit the beads for use as a 
necklace, they were regraduated after im- 
portation and restrung on a more substantial 
string. Judge Sullivan finds in the case at 
bar that, being real crystal beads, they are 
properly dutiable as semi-precious stones, 
cut but not set, suitable for use in the manu- 
facture of jewelry, at 20 per cent ad 
valorem under Par. 1429. “This claim, how- 
ever,” Judge Sullivan states in concluding 
his opinion against the importer, “is not 
made in the protest, and the collector’s as- 
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Do not leave show cases or show windows unlocked. 


Hints to * ok * * * 
Jewelers Do not mass large values in a window display. 
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Do not lose your head if held up but make a mental picture of the crooks 
so that they can be identified. 
ia | = « 
Your insurance broker or agent will gladly place your policy with us, as our r experienced 
inspection service is at their disposal. 


COMMERCIAL UNION ASSURANCE CO., LTD. 
THE CENTURY INSURANCE CO., LTD. 


W.B. Brandt & Co., Inc. 


NEW YORK General Agents SAN FRANCISCO 
110 William Street “All Risks” Department 315 Montgomery Street 


Member National Jewelers’ Board of Trade 
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Practical Course in Adj usting 


a review of the laws governing the motion of the balance and balance spring 
in watches and chronometers, and application of the principles 
deduced therefrom in the correction of variations of rate 
, arising from want of isochronism, change of position 
and variation of temperature. 


Elucidated and Demonstrated 


by original experimental researches in the actual problem, showing the 
causes that are operative in the variation of rate, and leading to 
correct remedies. To which have been added chapters on 


HOW TO MAKE A BALANCE ARBOR WITH MODERN APPLI- 
ANCES; HOW TO CLEAN A WATCH PROPERLY; AND, THE 
LEVER ESCAPEMENT—SOME CURRENT DEFECTS IN IT AND 
HOW TO REMEDY THEM. 


By THEO. GRIBI 


Price $1.50 


THE JEWELERS’ CIRCULAR PUB. CO. 
11 John St., New York 




















a ie Re ati es En et ee 


OM serena oe co 








August 25, 1926 


sessment of duty as unfinished jewelry at 
80 per cent ad valorem under Par. 1428, 
although erroneous, will stand.” 


UNFINISHED JEWELRY 


Overruling a customs claim of Carson, 
Pirie, Scott & Co., Chicago, Judge Sullivan 
finds that certain graduated crystal beads, 
loosely strung, of necklace length, were 
properly returned for duty by the collector 
as unfinished jewelry, at 80 per cent ad 
valorem under the provisions of Par. 1428, 
Act of 1922. The importers claimed that 
duty should have been assessed under Par. 
1403 of the said act, as beads, at 35 per 
cent ad valorem, or as beads in imitation of 
precious or semi-precious stones, at 45 per 
cent ad valorem, or under Par. 1429 as 
precious or semi precious stones cut, but 
not set, suitable for use in the manufacture 
of jewelry, at 20 per cent ad valorem. In 
affirming the classification of the merchan- 
dise in question as unfinished jewelry, at 
the 80 per cent rate, Judge Sullivan states: 

“T. D. 40097 was our decision in the 
Keer, Maurer case, G. A. 8770, 45 Treas. 
Dec. 399, wherein we held certain graduated 
amethyst, rock crystal, and topaz beads, 
separated from each other by ‘smaller 
graduated beads of a different color strung 
on a silk string of the same color as the 
larger beads in the string—each string being 
in necklace length—and which after impor- 
tation were merely restrung and clasps at- 
tached, were properly dutiable as unfinished 
jewelry at 80 per cent ad valorem under 
Par. 1428. It will be seen, therefore, that 
the appraiser’s report instead of indicating 
error in the collector’s decision in this case, 
tends to substantiate its correctness. The 
protest is overruled.” 


MOTHER-OF-PEARL ARTICLE 

Relief is granted to A. Soriano, Chicago, 
in a ruling reversing the collector's: assess- 
ment of duty on certain metal and mother- 
of-pearl powder boxes. On entry duty was 
imposed thereon under the provisions of 
Par. 1428, Tariff Act of 1922, at the rate 
of 80 per cent ad valorem. Claim was made 
in the importer’s protest for duty under 
‘Par. 1440 of the said Act, as “articles of 
mother-of-pearl, chief value” at the rate of 
but 35 per cent ad valorem, which claim 
is sustained by the Customs Court in an 
opinion by Judge Sullivan. 


BEADS IMITATING STONES 


Beads in imitation of precious or semi- 
Precious stones, strung or loose, mounted or 
unmounted, are dutiable at the rate of 45 
per cent ad valorem under Par. 1403, 1922 
Act, rather than at 60 per cent ad valorem 
under the same paragraph, the Court rules 
m sustaining protests of Marshall Field & 


Co., Chicago. 


MARKING STRINGS OF BEADS 


Protests filed by James A. Hearn & Son, 
Inc., against the collector’s classification of 
certain strings of beads as not legally 
marked, are overruled in a decision just 
handed down by the Customs Court. Judge 
Adamson, in his opinion in favor of the 
Government, writes as follows: “In these 
two cases the plaintiff protests the classi- 
fication of certain strings of beads as not 
legally marked. It is claimed by the witness 
that some or all of the strings of beads 
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were not finished by having clasps put on 
them. It has not been shown, however, that 
a clasp is an integral part of the particular 
string of beads which cannot be changed or 
interchanged by substituting some other or 
different clasp on the same string of beads. 
Common sense and human experience sug- 
gest that that is true, that that can be and 
may be and is often done. We do not think 
that the fact that clasps were not per- 
manently fastened on any strings would 
change the character, if they really strings 
of beads imported. The testimony of the 
man Zoeller, who went to the Appraiser’s 
Stores and marked the merchandise under 
customs supervision was to the .effect that 
the strings of beads were in bunches of 
twelve; that when they arrived each bunch 
was marked with a tag, ‘Made in Spain.’ 
The Government insisted that the individual 
strings be marked instead of the bunches of 
twelve and consequently a similar tag was 
placed on each string. This court has 
formerly held that a string of beads may 
be regarded as the article of commerce and 
when so regarded may itself be marked, 
T. D. 40786. Of course the individual beads 
would be incapable of being marked, but 
the string of beads as the article of com- 
merce may be marked and the Court of 
Customs Appeals affirmed such construc- 
tion by this court. We do not think the 
plaintiff has sufficiently supported his pro- 
tests and they are overruled.” 








ALLEGED ROBBERS CAUGHT 





Epidemic of Window Smashings in Penn- 
sylvania Towns Leads to Arrest of Two 
Men Believed to Be Members 
of Gang 


PuiLapecpuia, Pa., Aug. 24.—The stork, 
saved the jewelry store of Francis Maule, 
in Oxford, not far from this city, from 
being robbed the other night. Mr. Maule, 
who lives over the store, was expecting an 
addition to his family and Dr. Guy Hol- 
combe and Lewis Strouble, a neighbor, 
were in the apartment, when the physician 
heard the crash of breaking glass. He and 
Mr. Strouble hurried to the windows and 
saw two men about to ransack the display 
window of the store. They shouted and 
the men fled. Dr. Holcomb, then awakened 


Mr. Maule, who had been taking a nap, and. 


he telephoned to the West Chester police. 
The chief of police and two officers at 
once started after the thieves and caught 
up with them near the Maryland line. The 
prisoners who gave the names of Harry 
and Frank Davis of New York City, were 
arraigned before Justice of the Peace 
Miller and committed to jail on charges 
of attempted robbery. The police believe 
them to be members of a gang of window 
smashers which has been raiding country 
jewelry stores in eastern Pennsylvania of 
late. 

Window smashers visited York earlier 
in the week and broke a window in the 
store of May’s jewelry .store, escaping 
with watches and other articles of an 
aggregate value of $400. This store was 
robbed in a similar manner in 1908, the 
“smashers” getting away with diamonds and 
other jewelry valued at almost $5,000. They 
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are now serving sentences for that crime. 

At Easton, Pa., two men smashed the 
display window of the jewelry store of 
Smith & Sons and took 13 bracelets, valued 
at about $500. But for two men who 
happened to pass the store on their way to 
work at an early hour, the thieves would 
have cleaned out everything in the window 
as the noise of the breaking glass had been 
deadened by that of a passing freight train. 
As the workmen approached, the robbers 
ran to a car waiting with the engine run- 
ning and speeded away. 








JEWELER ENDS HIS LIFE 





Albert Molmans, Cincinnati Manufacturer, 
Despondent Over Ill Health, Puts Bullet 
Into His Head 


Cincinnati, O., Aug. 23.—Albert Mol- 
mans, manufacturing jeweler in room 49 of 
the Cambridge building, 604 Race St., ended 
his life by shooting himself through the 
right eye Saturday morning. He sat on the 
wall that borders the edge of Eden Park 
reservoir in Eden Park when firing the fatal 
shot. 

The body was found, with head submerged 
in the water, by two youths who were wan- 
dering through the park, and when they saw 
the body they ran to the park lodge and 
notified John Beyerel, park caretaker, who 
summoned the police. The crew of Auto 
Patrol 2 and bystanders formed two human 
lines down the steep bank in order to re- 
cover the body. 

Coroner D. C. Handley, who was sum- 
moned by Patrolmen Edwards and Wendell, 
ordered the body sent to the morgue after 
he had made a superficial examination. When 
the clothes were examined, a check was 
found, made out to cash for $20, signed by 
A. Molmans. It was drawn on the Provi- 
dent Bank. Through this check identifica- 
tion was completed. 

Coroner Handley returned a verdict of 
suicide. 

John Beyerel, the caretaker, told Coroner 
Handley that he had seen Molmans sitting 
on a park bench several score feet away 
from the scene of the suicide only a half 
hour previous to the time the shot was fired. 
Molmans was reading a morning newspaper, 
Beyerel said, and appeared normal. 

Mr. Molmans had been despondent for 
several weeks, Mrs. Molmans, his widow, 
said. He had been worrying over ill-health 
and business difficulties. Mrs. Molmans said 
that her husband did not return home Friday 
night. She continued to call his office, but 
was unable to receive any answer. She was 
about to report her husband missing to the 
police when she received a call from the 
coroner’s office. Deceased, in addition to 
his widow, leaves two daughters, 17 and 13 
years old. He was 48 years old. 

His home was at 4332 Sullivan Ave., St. 
Bernard, which is beyond the limits of Cin- 
cinnati. 








Clem Krumpelman, for many years en- 
gaged in the jewelry business at 612 Main 
St., Lyons, Ia., but who several years ago 
sold his business to the late Henry J. Boke, 
has re-engaged in business in the same loca- 
tion. He has taken over the. business and 
will conduct the store. 
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An Address by Paul Moore Before the Joint Session of the National Whole- 
sale Jewelers’ Association and the A. N. R. J. A., at the Convention 
in Philadelphia, Pa., August 10, 1926 














you perhaps have heard of the mother 
who told her little girl about her 
auntie’s new baby. “Mama,” she said, “is 
baby’s auntie, papa is baby’s uncle and you, 
Margaret, are baby’s little cousin.” 

“Well,” said the wondering child, “wasn’t 
that arranged quickly?” 

That’s the way I think about this paper 
or address. It was only a few days ago I 
got the notice that | was expected to appear 
here today at 3.30 p. M. to speak to you. I 
have a great sympathy with program 
makers. The last program | arranged gave 
me an attack of nervous indigestion that 
lasted three months. 

I cannot give you—written at one sitting 
last night—the finished address that this oc- 
casion—an historic occasion—deserves. Nor 
can I] talk to you in the technical terms that 
the subject should demand. I had hoped 
that President’ Hufnagel, who has given so 
much of his time, talent, enthusiasm and 
money to this cause could appear before 
you. But you understand perhaps what a 
trial he has been undergoing for a very con- 
siderable period and he has, I understand, 
another place on the program. 

I can only speak to you as an outsider—as 
one who is neither a jeweler, nor a watch- 
maker. I am just one of the great public 
which is at the mercy of you gentlemen, 
who make, sell or repair watches, because 
Time is as important to me as it is to every 
sensible man in public, professional or busi- 
ness life. 

During the late war | worked with one 
of the great war boards which had a force 
of 3,000 people. The administrative officers 
figured out that if every employe was one 
minute late at his desk in the morning 50 
hours—more than two whole days—would 
be wasted—precious time in an emergency. 
I surely do not have to argue with jewelers 
the importance of time and the value of 
accurate timekeeping instruments. * * * 

What kind of an organization is the 
H. © A.? 

What are its advantages? 

The great war revealed America’s 
strength, but also much of her weakness. 
It showed a lack of finely-trained mech- 
anicians and artisans. That condition still 
exists. 

This was the main reason for the starting 
of the Horological Institute. 

A friend of mine died the other day. 
What made him my friend? - SERVICE. 
His technical, professional skill did me a 
great service. He was an efficient surgeon 
and operated upon me in such manner that 
when he became ill I waited and waited, not 
desiring to go to another surgeon because | 
wanted the man | trusted to operate again 
on me for another trouble. 

On Saturday last I had a telephone call. 
It was from a lawyer friend who had been 
out of the country for more than a year. I 
asked him when he had returned. He re- 
plied he had just reached Washington and 
had not waited a moment to call me up. 


What made me /iis friend? SERVICE. He 
said he could not wait a moment to tell me 
what a wonderful service I had rendered 
him all through this year of great diplo- 
matic problems; that my help had been of a 
kind that he had never conceived to be 
possible. 

Both of these friendships had been 
cemented by SERI’/CE—efficiency, expert 
ability. 

John Bowman, in his remarkably fine 
address before your convention at Richmond 
last year said, “the basis of reputation for 
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the watchmaker, as for the surgeon, or the 
lawyer, or the dentist, is personal skill”— 
and that means service—“in his vocation.” 
Every man who really knows agrees with 
that summary. 

The Horological Institute of America 
aims to be of service to every branch of the 
jewelry industry and to individuals inter- 
ested in any way in precision timekeeping. 
It has a broad educational purpose and 
seeks by every right and suitable means to 
advance the interests of horological science 
and practice. it is a non-commercial, non- 
profiting, public-spirited, patriotic, co-opera- 
tive body. !t is democratic in its organi- 
zation and with the aspiration to elevate a 
trade to a profession and a science. The 
watchmaker’s work, if properly conceived, 
requires much more than some jewelers 
imagine. “The laws of mechanics—mathe- 
matics, inertion, adhesion, friction, pressure 
upon inclined planes, viscosity of oils, 
magnetism and other things enter into the 
practice of horology,’ says J. P. Stevens. 
It is the man who does not know this that 
is causing so much trouble. 

You might easily apply the statement of 


CIRCULAR 





August 25, 1926 


the butcher to the situation as to watch 
tinkers. 

“It’s tough,” says the customer, “when 
you pay 50 cents a pound for meat!” “But,” 
replies the butcher, “it’s tougher when you 
pay 25 cents!” 

The worst of it is that the tinker often 
gets just as good wages as a better worker 
and the public may pay as much for poor 
work as for good work. 

The situation reminds me of the small 
town hotel keeper whose place became a 
Summer resort. From an old price of $4 
or $5 a day he jumped to $125 a week. 
When a visitor questioned how he could 
figure that a room and three meals were 
worth $20 a day he spoke contemplatively 
and replied “T’aint wuth it, but I get it.” 

Now that kind of hold-up may work 
some times and for a time—but isn’t there 
an ultimate come-back on the jeweler or the 
watchmaker who engages in malpractice ? 

I am sorry that every man in the trade 
did not hear Mr. Bowman’s address last 
year on “Efficiency and Service at the 
Bench.” I think I can not do better than 
emphasize his statement that ‘superior serv- 
ice in repairing watches is the most eco- 
nomically efficient factor in building up busi- 
ness in selling; in selling not only time- 
pieces but also jewelry, diamonds, and other 
precious merchandise in the jeweler’s stock,” 
and in quoting six statements Mr. Bowman 
made, which every jeweler should know, 
and which apply essentially to present day 
conditions. They are: 

1. In watches for which parts can be 
bought, it is frequently found that previous 
repairers have made alterations, so_ that 
standard parts will not fit; and new parts 
must be altered to fit, or else made out- 
right. 

2. To alter ready-made parts even slight- 
ly, to make them fit accurately, requires 
exactly the same skill as to make them out- 
right. Therefore, the man who cannot 
make parts, cannot alter ready-made parts 
successfully. 

3. Exact uniformity in the parts sold for 
repairs seldom exists, and alterations are 
frequently necessary on parts for current 
models of watches. 

4. There are in use thousands of watches 
made by factories now out of business, for 
which repair parts cannot be bought and 
therefore must be made. 

5. For most of the hundreds of thou- 
sands of imported watches in use, parts 
cannot be bought, and must be made. 

6. Most watches nowadays are so ex- 
tremely small and thin, that thoroughly de- 
veloped, resourceful skill is more necessary 
now than ever for the watchmaker in order 
to build up a good business. 

As Mr. Bowman said, “the difference be- 
tween tinkering a watch to merely run, and 
on the other hand making of it an accurate 
time keeper, is a matter for supremely deli- 
cate, highly trained, mechanical skill and 
special knowledge.” 

To produce workmen of this skilled type 
is one of the aims of the Horological Insti- 
tute of America. It is back of all legitimate 
efforts to improve the ability and the 
character of men at the bench. But it uses 
no compulsion; it seeks to inspire to self- 
improvement. It would have a man take as 
much pride in a piece of work as in the 
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dollar he may get for it. It would like men 
to think of themselves as craftsmen, or 
artisans—and their work as a_ profession, 
not just a trade. 

Every legitimate interest will benefit by 
raising the average ability of watchmakers. 
Every jeweler is the stronger for having a 
competent man in his shop. 

I shall not attempt to go into the details 
here of our plan of certification. I'll gladly 
send through the mails such information to 
those interested. 

This plan has been worked out after many 
conferences and the best minds have de- 
veloped it. Any suggestion that will make 
it more useful will be welcomed. At the 
recent annual meeting changes were agreed 
upon which make harder our test and to 
that degree increase the efficiency of the 
candidate who is successful. 

I am not one of those who gets discour- 
aged at what some might think slow prog- 
ress. You folk who turn on your electric 
lights in a flash perhaps don’t know that it 
took just 20 years to put the frost on the 
inside of the bulb you use today after the 
idea was conceived. 

You can’t grow organizations of the kind 
of the H. I. A. overnight. At our annual 
meeting it was reported that more than 1,000 
watchmakers had applied for our tests and 
that in every State except Delaware there 
were men who had passed the tests. 

I have been surprised to find that a large 
number of men in the smaller, more out-of- 
the-way towns and cities, have applied, men, 
who, by reason of the fact that they are 
perhaps the only watchmaker within a con- 
siderable radius, are less subject to competi- 
tion, supposedly. To me this is a very 
encouraging thought. When I left Wash- 
ington today we had &0 watches of candi- 
dates going through our test. 

The Institute could make much more 
rapid progress in this as in other phases of 
its work if it had larger financial resources. 
Men like Spier, Hufnagel, Lilley, Bowman, 
Stevens, Nattan, Calver Moore, Samelius, 
Haschka, Stein, Jones, Nussbaum and others 
who have been most active in its develop- 
ment have derived not one cent from it. 
On the other hand they have put money into 
it and much of their valuable time, with no 
recompense other than the satisfaction that 
they are doing for a profession they love a 
worth-while thing. Then there are quite a 
number of firms and individuals who are 
members, active or sustaining, who are pay- 
ing $5 or $10 annually into our treasury. 
There are 27 life memberships at $100 each. 
And two firms gave us $1,000 each as 
patrons; their gifts have been added to our 
little endowment fund. 

Were it not for this kind of help we 
could not have succeeded as we have. 

Now this Institute is to help the trade, 
the men in it and our country. What we 
need is a larger membership of each kind 
—and then an endowment. We can con- 
tinue to operate on a certain scale. But I 
would like to see the Institute have an 
endowment of not less than $1,000,000 and 
another million put into a Temple of 
Horology. Why not? Is that a dream? 
America could do this easily. You jewelers 
could do it and not even know you had 
Siven the money. I have read something 
about a 12 million dollar jewelers’ building 
M one city. In that same city one man 
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gives $3,000,000 at one time towards a 
$20,000,000 museum. And the business of 
which Julius Rosenwald is now head had 
partly as its foundation the selling of 
watches. Hundreds of millions of dollars 
are being given for other worthy causes. 

Put it on a purely business basis. The 
sugar growers are putting $100,000 a year, 
raised by a small tax on each bag of sugar, 
into some scientific research work under the 
directorship of a friend of mine. One man, 
whose will is to be contested according to 
this morning’s paper, has provided $30,000 a 
year for an organization in the same build- 
ing—National Academy of Science and Na- 
tional Research Council—wherein the Horo- 
logical Institute has its office, for the dis- 
semination of accurate scientific information 
through the public press. I deposited within 
the past month in a bank about $15,000 pro- 
vided by several concerns for research work 
of a scientific institute, of which I am 
secretary and treasurer. The National Re- 
search Council, with which I work, is ex- 
pending several hundred thousand dollars a 
year, provided specifically from endowment 
funds, on research fellowships to develop 
young research workers. 

Do you jewelers need to be given a vision 
of what co-operation means? You have 
$800,000 pledged for co-operative advertis- 
ing. Why be scared at eight millions? 

The repair department of a jeweler’s store 
can be a big factor in the success of that 
store. It is to the interest of every mer- 
chant jeweler to aid the Horological Insti- 
tute of America, for efficiency at the bench 
will build business. Let’s remember Uncle 
Lige and the clock he bought on the install- 
ment plan. He enjoyed lying awake at 
night just to listen to it tick. One night it 
got out of order and_ started to strike. 
Lige followed it until it struck 72; and then 
he hollored to his wife: “Cynthy, get up! 
get up! It’s later than J ever knowed it to 
be afore!” 

Are there not some men in the jewelry 
business who will have a vision of what a 
big thing they could do with their money 
by using it, not to be fought over perhaps 
by would-be heirs or wasted, but to promote 
the science of horology which is of the very 
sinews and backbone of the jewelry busi- 
ness? 








How English Jewelers Use the 
Sentiment 


“A jewel or a piece of silver, a watch or 
a clock may be a joy for a whole lifetime 
because of its intrinsic value, as well as its 
usefulness and aesthetic qualities. A  pen- 
dant, brooch or tie-pin, will embellish one’s 
raiment; a tea-set or vase be an item of 
decoration in the home. Few other products 
of like character retain a real value when 
no longer required, or circumstances de- 
mand realization. 

WE PRrovipE GIFTS WHOSE VALUE Lasts.” 
A dindow and store sign circulated among 


British jewelers by the “W. J. & S. O.” 








Arthur R. Wiener, manufacturing jeweler, 
announced to the trade last week that he 
was settled in a new location in the 
American State Bank building, Detroit, 
where he has better facilities for serving 
his patrons. 
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LETTER TO THE EDITOR 


Old North Country Clocks 
Makers 


NEWCASTLE-UPON-TYNE, Aug. 10. 
Epitor oF THE JEWELERS’ CIRCULAR: 

In Nov., 1921, you inserted an appeal from 
myself to your readers for descriptions of old 
North Country Clocks, and names of their 
makers. 

The response was surprising. I received 
over 1500 replies, and from them have been 
able to compile an alphabetical list of over 
2500 names of North Country Clockmakers, 
and descriptions of their work, dating from 
about 1650 to 1850, most of whom made 
clocks in the six northern counties. I have 
also received a large number of names of 
Norfolk clockmakers. 

I endeavored to answer every contributor, 
but in the following January I had to make a 
journey to the diamond and gold mines of 
South Africa, which took five months, if, 
therefore, any correspondent did not get due 
thanks let me here thank them; and es- 
pecially those who have sent me photographs 
with which the book is illustrated. 

The great majority of writers asked me 
“What is the age of my clock?” That is 
exactly what I could not tell them; it was 
the main purpose of the work to determine 
when these old clockmakers worked. Very 
few of the old makers put a date upon their 
clocks, and it is only by search of old direc- 
tories, and valuable help from contributors 
who have searched parish and other local 
records that has enable me to give that inter- 
esting information in most instances in the 
book now published. 

The Society of Antiquaries of Newcastle- 
upon-Tyne have published the work in their 
last volume of the “Archaelogia Aeliana” 
which is only issued to members of the 
Society. 

In view of the great interest shown in the 
subject I have arranged for a number of 
reprints*, to which have been added as an ap- 
pendix many valuable historical notes which 
have appeared in the local press from time to 
time. For instance, there is a history of the 
origin of Charles Dicken’s “Master 
Humphreys Clock” (made at Barnard Castle, 





and Their 





1828-29) given in this appendix—with an 
illustration of the clock. 
Yours faithfully, 
C. Leo RE. 


“North Country Cleckmakers of the 17th., 18th. 
& 19th Centuries,” published by Andrew Reid & 
Co. Printing Court Buildings, Newcastle-upon-Tyne. 
Price 3/9d. post free. 








One of the most notable developments re- 
cently in the manufacture of fountain pens 
has been the change to the use of pyralin 
for the barrel of the pen instead of other 
products formerly used. Some of the largest 
fountain pen manufacturers in the country 
are now using this pyroxylin plastic. It is 
being produced in many attractive colors. 
Extraordinary tests have been made to show 
its ability to withstand rough usage. In one 
case a manufacturer ran a heavy fire truck 
over a barrel and cap made of pyralin with- 
out cracking it. Other tests have been made 
such as dropping the material from a great 
height. The pyralin which is used for caps 
and barrels has a resistance, it is claimed, 
of 800 pounds per square inch. 
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A CORRECTION 


Oneida Community, Ltd. Making No 
Changes in Merchandising of Flatware 


In the report of the Wholesalers’ Conven- 
tion at Philadelphia, which appeared in the 
last issue of THE JEWELERS’ CIRCULAR, an 
error occurred in reference to the address 
delivered by P. B. Noyes, president of the 
Oneida Community, Ltd. Mr. Noyes was 
speaking on the subject of the new merchan- 
dising plan of the Community covering the 
sale of hollow ware but, by a typographical 
error, the report referred to it as a plan re- 
lating to flatware. 

The merchandising plan of the Community 
as to hollow ware is known to the wholesale 
trade and Mr. Noyes amplified the informa- 
tion which the trade already has. Mr. Noyes 
did not speak on any plan relating to the 
merchandising of flatware, as there is no 
change in the flatware merchandising plan as 
conducted by the company during the past 10 
years. 


A STRANGE ACCIDENT 














Six Persons Injured When Auto Crashes 
Through N. Gamse’s Jewelry Store 
Window at Tarpon, Fla. 


TarPon Sprincs, Fla., Aug. 18—In an 
automobile accident which occurred here 
last Saturday, the show window in the 
jewelry store of N. Gamse was shattered 
and six persons were hurt, including A. 
B. Gamse, manager of the store and son 
of the proprietor. Latest reports indicate 
that Mr. Gamse is improving but will 
probably be confined to his bed for almost 
two months with a broken leg. 

The accident occurred during the time the 
business section was crowded with people 
last Saturday night and was caused when 
Letha Giles, a colored woman, drove a 
touring car over the curbstone on Tarpon 
Ave. and through front show window in 
the Gamse store. Mr. Gamse was the most 
seriously injured, sustaining a compound 
fracture of the middle of the right leg and 
a fracture of the right ankle, a cut on the 
left hand and arms and several bad gashes 
on his hips. Miss Maggie Gray, who is 
employed at the Culp Photograph Studio, 
was talking to Mr. Gamse when the accident 
occurred and was also severely injured. 
Others injured were Franklin H. Eifert, 
18, cut on arm; Walter Keith, 17, cut on 
right eye and on head. O. M. Moore, 33, 
received cuts on the left cheek, left knee 
and cuts on back. Ralls Aralios, 35, got 
a deep cut on the left hand; O. L. Burrus, 
35, cut on leg. Several others received 
minor bruises as they were knocked aside 
by the car. 

The car approached Tarpon Ave. at a 
high rate of speed through Hibiscus St. and 


the driver did not slow up at the stop 


signal. Hibiscus St. ends here, but the car 
did not alter its course but proceeded 
straight across the street, up over the side- 
walk until it was brought to a stop by the 
Gamse building. 

Mr. Gamse was standing in the doorway 
talking to Miss Gray. Mr. Gamse looked 
up just in time to see the car plowing 
through the crowd. An eye-witness stated 
that Mr. Gamse tried to shove Miss Gray 
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out of danger. He and Miss Gray were 
shoved through the big plate glass window 
into the store, the front window and side 
window showering them with the heavy 
broken fragments. The front of the store 
was demolished. 

The two were hurried to the office of 
Dr. Burnette, where he, Dr. McCallister 
and Dr. Wm. E. Morgan removed the 
glass, sewed up their wounds and applied 
splints to Gamse’s broken legs. The other 
injured were taken to other doctors’ offices 
where they were attended to. 

Mr. ‘Gamse was later removed to his 
home in the Vinson ambulance. Miss Gray 
was taken to the Plant Memorial hospital 
in Clearwater in an ambulanée from that 
institution. The other injured went to their 
homes after their injuries were dressed. 








ENGRAVER FOUND DEAD 





John Merle, of Reliable Encrusting Co., 
New York, Strangles Himself with Rope 
Following Nervous Trouble 


John Merle, a member of the Reliable En- 
crusting Co., which firm was formerly known 
as George Merle & Sons, 101 Beekman Si., 
New York, was found strangled in the both- 
room of his home, 1677 Gates Ave., Brook- 
lyn, N. Y., last Wednesday morning. Mr. 
Merle was found by his wife with a rope 
tied around his neck and the other end fas- 
tened to a faucet in the tub. Funeral serv- 
ices were held at his home on Saturday and 
at the grave in Lutheran Cemetery, where 
the remains were interred. 

For the past five years Mr. Merle has been 
doing work for the trade with his brother, 
George Merle, Jr., under the style of the 
Reliable Encrusting Co. On Tuesday, he 
came into the office with a ball of light 
weight rope which he told his brother he 
was going to use in packing, preparatory to 
moving. He left the place on Tuesday 
night apparently in good spirits. About 1 
o’clock the following morning he rose from 
the bed and told his wife that he was going 
to the bathroom to have a smoke. It was 
not until shortly after 6 o’clock Wednesday 
morning that his wife awoke and found her 
husband in a kneeling position in the bath- 
room. She called to him, but when he did 
not respond looked closer and discovered 
that he was dead. 

Examination showed that he had taken a 
rope, and after fastening it around his neck 
tied it to the faucet in the tub, and then fell 
away from the tub, and in this manner 
strangled himself. In an apparent effort to 
boost up his courage it was discovered that 
he had smoked an entire package of ciga- 
rettes before passing away. Nervous trouble 
is said to have caused him to take his life. 

Mr. Merle was born in Brooklyn and was 
25 years old. He had been engaged in the 
encrusting business for the past 10 year, 
having learned his trade with Nathan Hy- 
man. About five years ago, with his brother, 
George Merle, Jr., he started the Reliable 
Encrusting Co. 

The deceased is survived by his widow 
and a two-year-old daughter. 








Thieves made away with $300 in cash and 
a tray of 15 diamonds from Stever Bros., 
Fostoria, O., store one night recently. 
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TWO JEWELERS ARRESTED 





John St.. New York, Merchants, Must 
Answer Charge of Receiving Stolen 
Jewelry 


Two New York jewelers with offices at 
12 John St., were arrested last Monday to 
answer charges of criminally receiving 
stolen goods and on Tuesday after THE 
JEWELERS’ CIRCULAR went to press the 
prisoners were to be arraigned in the Court 
of General Sessions. The prisoners are de- 
scribed as Ernest Belmont of Richmond Hill, 
L. I., and David R. Jacobs of New York. 

The arrest of the pair was made by acting 
Captain Richard Oliver and _ Detectives 
Reilly, Watson and Levine of the Fence 
Squad on information supplied by Richard 
C. Murphy, counsel for the Jewelers 
National Crime Committee. Belmont and 
Jacobs are accused of receiving part of the 
$8,000 in jewelry stolen from the home of 
James T. Lee, a lawyer in East Hampton, 
L. I., on July 23. The police, it is reported, 
seized about $100,000 worth of jewelry in the 
jewelers’ office following their arrest. 

According to information made _ public 
Monday, an agent for Mr. Mprphy bought 
from Belmont for $75 jewelry worth $500. 
This jewelry, it is claimed, was later identi- 
fied by Mr. Lee as part of that stolen from 
his home. It consisted of a vanity case con- 
taining the initials “M. M. L.,” which are 
those of Mr. Lee’s daughter; a class ring 
issued to her at her graduation from Miss 
Spence’s school; a gold and platinum watch, 
said to be the property of Mrs. Lee, and a 
baby ring belonging to Mr. Lee. 

The prisoners maintained that they had 
obtained the jewelry through legitimate 
sources including the gems seized by the 
police. 

The jewelry taken from the pair, it was 
said, would be placed on display at Police 
Headquarters where victims of robbers 
could look at it. Several pins are of an 
unusual character and can be easily identified. 








Why Not Make Them “True”? 





NDER the title “Things That Might Be 
True,” the K. & L. Melting Pot pub- 
lished the following: 

“Jewelry sales increased a million dol- 
lars during 1926 because obsolete jewels 
to that value were bought and taken in 
exchange by retail jewelers throughout 
the country. 

“Ten thousand retail jewelers each 
bought a hundred dollars’ worth of old 
jewelry, or a grand total of $1,000,000. 

“Women everywhere are depending 
upon retail jewelers to tell them what 
to wear in the way of jewels. 

“Realizing their mutuality of interest, 
all jewelers are refraining from practices 
that tend to discredit the industry’s pro- 
ducts.” 

All these items can be brought to pass 
if the members of the trade show the will 
to do it. They are not impossible but are 
within the realm of accomplishment. 








John Butler, a mussel shell digger in the 
Wabash river near Sullivan, Ind., found a 
pearl near Sullivan a few days ago that was 
valued at about $150. 
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ALLEGED ROBBER CAPTURED 





Man Suspected of Jewelry Store Hold-up 
Caught in New York After Pistol Battle 
With a Detective 

Greenwich Village, in New York, was ex- 
cited over a pistol battle shortly before dawn 
last Sunday morning, which ended with the 
arrest of William Duffy, 22 years old, who 
is suspected of being one of the gang who 
last May held up and robbed the jewelry 
store of Mrs. Lillian Nemetz, located oppo- 
site the Jefferson Market Court. The 
prisoner is said to be head of one of Hell’s 
Kitchen’s most dangerous gangs and only re- 
cently was arrested and held for several days 
as a suspect in the murder of a Brooklyn 
cabaret singer. He was later released for 
lack of evidence. 

For months the police have been looking 
for a gray Cadillac sedan in which the rob- 
bers of the Nemetz store escaped after a 
running pistol battle with the police up 
Eighth Ave. 

Sunday morning at 3 o’clock Detective 
Stephen Devine, of the Charles St. Station, 
patrolling in a police car, say a gray Cadillac 
standing at the curb at Bank and Washington 
Sts. Four men were in it. Devine recog- 
nized one of them as a man for whom the 
police were looking and drove up to investi- 
gate. 

Meanwhile a fifth man came down the 
steps of a near-by house and started toward 
the car. He noticed the policeman just as 
the latter recognized him as Duffy. Duffy, 
the detective said afterward, drew a pistol 
and began firing. Devine fired back, jumped 
from his’ car and ran after the man. Duffy 
ran down Washington St. to 11th Ave, then 
threw down his weapon and surrendered. 

The sound of the firing brought Detectives 
Sheldrick and Allen to the scene. The gray 
car meanwhile had raced away. Sheldrick 
and Allen got into Devine’s machine and 
started after it, but the fleeing car had such 
a start that they could not pick up the trail. 

Duffy was taken to jail, where he was 
charged with robbery, felonious assault and 
illegal possession of a pistol. 








CORAL IN JAPAN 


Consul Chas. L. DeVault Reports on the 
Industry at Taiwan and Its 
Regulations 


Wasuinoton, D. C., Aug. 24.—The coral 
industry of Taiwan, Japan, which had its in- 
ception in June, 1924, now ranks among the 
world’s foremost coral producers. The first 
branch of red precious coral was taken from 
Taiwan waters in the sea off Keelung on 
June 21, 1924, by a Keelung fisherman, in 
whose net it had become entangled. In the 
ensuing six months the yield amounted to 
$332,100 at the then current rate of ex- 
change. The coral collected last year 
amounted to 20,683 Ibs., with a value of 
more than $400,000. 

The Taiwan coral is credited with a qual- 
ity unsurpassed in the world’s markets. 
There are various grades and colors, red, 
deep red, and pale rose colors predominating. 
The bulk of the collections have a high com- 
mercial value. The Oriental Coral Co., Ltd., 
Private firms, and workers and jewelers at 
Keelung and Taihoku are now engaged in 
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the manufacture of the raw material into 
beads and ornaments. Large quantities also 
are exported in the raw state to the markets 
of Italy, France and China. 

The Taiwan government issued in April, 
1925, regulations governing coral fishing and 
restricting the number of boats engaged in 
the industry to 139, chiefly motorboats to 
which licenses already had been granted. 
The period of coral fishing was limited to 
five months in the year, from April 1 to 
Aug. 31. Extension to Oct. 31 was granted 
in 1925. While it is impossible to estimate 
the coral resources of the seas off Keelung, 
Consul Charles L. DeVault; at Taiwan, 
quotes experienced coral fishermen to the 
effect that they are extensive in area and 
sufficient in deposits to maintain the present 
rate of yield for at least 20 years. 








Relics of an Empress 
(From The New York Sun) 


Displayed in the shop of a dealer in an- 
tique articles on the shores of Lake Geneva 
is a collection of toilet articles which af- 
fords an interesting -exposition of French 
jewelry of the First Empire. It consists 
of pieces presented to Josephine by General 
Bonaparte. Boxes in massive silver and 
silver gilt, trays, mirrors, in all 41 objects 
appertaining to the feminine toilet, are dis- 
played in this array, which furnishes a com- 
plete example of the silversmith’s art of its 
period. The changes in the art of the silver- 
smith are also to be noted in the different 
styles of the pieces. 

Nearly every piece bears the signature of 
Biennais, and it is said that the famous 
jeweler did not receive payment for the first 
pieces delivered to Napoleon, then a General, 
until he was appointed silversmith of the 
Imperial Court. Every. article bears Jose- 
phine’s monogram. Some of her jewelry 
was in possession of the same antiquary, but 
that was disposed of by the simple process 
of removing the precious stones from their 
heavy and unfashionable settings. 

These objects were. taken from Malmaison 
and escaped the officers of the Restoration. 
Eugene de Beauharnais inherited them and, 
having married a daughter of Maximilian i 
of Bavaria, took the property into Germany. 
Eventually it fell bv inheritance to the Duc 
de Leuchtenberg, who was related to Czar 
Nicholas I through his marriage to the 
Grand Duchess Marie. These former pos- 
sessions of the Empress Josephine were in 
Germany on private view. when the war 
broke out. In that way the Duc de Leuch- 
tenberg-Beauharnais was able to recover 
possession of them and, as all his property 
in Russia was seized and sold by the Soviet, 
he was compelled ‘to get rid of them. 

The collection was first offered to the mu- 
seum of Malmaison, but the institution had 
no fund with which to pay for the articles 
so closely connected with the life of the 
Empress Josephine. Now there is an earn- 
est demand for a patron who may offer to 
the museum this collection which pictures so 
many phases of the history of the first wife 
of Napoleon. 








O. B. Edgeworth, Beaufort, N. C., re- 
cently moved to Morehead City, where he 
has established a general jewelry repair and 
watch shop. 
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Atlanta, Ga. 


W. W. Turner, Cedartown, Ga., paid a 
visit to Atlanta this week on a short busi- 
ness trip. 

Mr. Brooks, of the Nooner Jewelry Co., 
at La Grange, Ga., was also a visitor in 
Atlanta for a day during the week. 

Miss Jessie Forbes, of Ewing Bros., whole- 
sale jewelers, has just returned from a two 
weeks’ vacation at Tybee, Ga. 

Mr. Davison, of the Bulova Watch Co., 
New York city, spent several days in At- 
lanta calling upon the local trade. 

W. S. Harris, of Dothan, Ala., was an 
out-of-State jeweler in Atlanta this week. 
Mr. Harris spent a day on business in the 
city. 

James T. Lester, of the International 
Silver Co., who was in Atlanta during the 
week in the interest of his firm, reports busi- 
ness conditions as good throughout the 
southeast. 

J. F. Creel, of the Creel Jewelry Co., in 
the Peachtree Arcade building, is planning 
to visit his son in Tampa, Fla. For the 
past 20 years Mr. Creel has spent his vaca- 
tions in Florida. 

Paul L. Ewing, president of Ewing Bros., 
accompanied by Charles R. Campbell, of the 
Campbell Jewelry Co., 221 Marietta St., is 
motoring to Chicago, Ill., where Mr. Ewing 
wil! meet his wife and daughter and bring 
them back with him to Atlanta. 

Mrs. W. A. Coleman, of Carrolton, Ga., 
the wife of an old and well-known retail 
jeweler, is spending a couple of months in 
Atlanta. Mrs. Coleman attended some of 
the sessions of the 1926 Georgia Retail 
Jewelers’ Convention and was much in- 
terested. ; 

A great deal of interest has been aroused 
by the address of J. P. Stevens before the 
1926 annual convention of the Georgia Re- 
tail Jewelers’ Association. Mr. Stevens has 
received several letters a day on the subject 
since the publication of his address in THE 
JeweLers’ CircuLar and letters are still 
coming in. 

H. E. Kerley, Marietta, Ga., was a recent 
visitor to Atlanta, coming in by inter-urban 
for a day’s shopping. Mr. Kerley is in- 
tensely interested in making Kennesaw 
Mountain, a federal park and memorial to 
the soldiers who fell in the: Battle of Kenne- 
saw Mountain and is one of the leading 
figures in the efforts now being made by 
Marietta in that direction. 

C, M. Sacre, watchmaker for J. F. Creel, 
in the Peachtree Arcade building, is plan- 
ning to take his first real vacation in 40 
years. Mr. Sacre, who is one of the best- 
known watchmakers.in the city, and an able 
veteran of the bench, will not reveal where 
he expects to go, but says that it will make 
up for all the vacations that he hasn’t had 
in the past four or five decades. 

L. M. Duren, of 22 E. Hunter St., was 
robbed of about $75 worth of jewelry on 
Aug. 12 by a sneak thief. He had made 
up a package containing a small diamond to 
be reset, a watch and some pins to be en- 
graved, and other repair work to be done, 
preparatory to taking it to a repair shop, 
and had turned his back a moment as the 
package was lying on his desk, when a 
negro loitering in the store snatched it and 
ran down the street and escaped. 


























Asa Cushman is at his country place 
near Chepachet, R. I., until early in October. 

Danforth K. Barrett was a business visitor 
in New York city and vicinity the past 
week. 

Herbert W. Cunningham has returned 
from-a_week’s automobile trip through 
New Hampshire. 

Ben’s Toggery Shop is removing from 
77 Empire St. to larger quarters at 393 
Westminster St. 

Mr. and Mrs. Paul A. San Souci are on 
an automobile trip to Montreal, Can., for 
a couple of weeks. 

Earl H. Fulford et ux have purchased 
two lots of land with buildings thereon at 
Buttonwoods Beach, 

Mr. and Mrs. Ralph Hamilton are 
registered at Narragansett Pier until the 
middle of September. 

Jerome M. Fitz Gerald left last week for 
an automobile trip through northern Ver- 
mont with his family. 

Among the guests registered at the Ocean 
House at Watch Hill over the last week-end 
was Irving R. Lederer. 

Max Gertsacov et ux have given a mort- 
gage for $6,000 to E. L. Anshen on a lot 
and buildings on Mawney St. 

Mr. and Mrs. Newton P. Hutchinson are 
among the guests at Narragansett Pier for 
the remainder of the Summer. 

Charles E. Hancock has returned from 
several weeks’ stay with his family at their 
camp on Lake Winnepasaukee, N. H. 

A. T. Wall, Jr., this city, has been 
elected a member of the Board of Governors 
of the Misquamicut Country Club at Watch 
Hill. 

The offices of the National Jewelers’ 
Board of Trade, Exchange St., this city, 
are being renovated, repainted and kal- 
somined. 

Mr. and Mrs. George F. Berkander, 
who are Summering at Buttonwoods, spent 
the last week-end on an automobile trip on 
Cape Cod. 

John B. Saunders left Friday for Boston 
from where he will take a steamer trip 
with his wife along the Maine coast to 
New Brunswick. 

William A. Locke was a member of the 
committee for the sesqui-centennial cele- 
bration of Prudence Island in Narragansett 
Bay on Saturday. 

C. & G. Mfg. Co., Inc., has leased to 
Isaac Cohen the building at 117 Point St. 
for a period of two years and two months 
from July 1, 1926. 

The first meeting of the directors of the 
Manufacturing Jewelers’ Board of Trade 
following the Summer recess will be held 
Friday, Sept. 10. 

Mr. and Mrs. Theodore Droz and their 
two sons have been spending the past week 
at the “Ocean Echo” on the south shore 
at Little Compton. 

Albert L. Fox, accountant at the Boston 
Store, Newport, who recently underwent an 
operation at the Newport Hospital, has re- 
turned to his home. : 

Clarence M. Dunhar, of the Cook, Dun- 
bar, Smith Co., has been on a sword fishing 
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cruise on his yacht off Block Island and 
Martha’s Vineyard. 

Among the marriage licenses issued from 
the office of the City Registrar the past 
week was one to Frederick S. Barnes and 
Miss Grace I, Lamb. 

E. Fred Gottschalk, with Harvey & Otis, 
has resigned as a member of the budget 
committee of the town of E. Providence, 
because of ill-health. 

Harry D. Hedison has given a mortgage 
of $5,000 to the Roger Williams Savings 
Fund and Loan Association on lot and 
buildings at Edgewood. 

Charles H. Eden, who is a lieutenant in 
the Officers Reserve Corps is at Camp 
Devens, Ayer, Mass., for two weeks train- 
ing with the 489th Field Artillery. 

Frederick, William and George Gurdjian 
are the owners of the American Co-opera- 
tive Jewelry Mfg. Co., which has recently 
started in business at 162 Chestnut St. 

Clarence N. Quinn, of the Quinn Co., is 
chairman of the prize committee for the 
annual field day of the Rhode Island Fish 
and Game Protective Association on Sept. 
19. 

J. Robert Sweet, of the Providence office 
of the National Jewelers’ Board of Trade, 
was a business visitor through northeastern 
Massachusetts last week in the interests of 
the association. 

Miss Flora Henius, who is associated 
with the Henius Co., is proudly showing her 
new bungalow cottage at Shore Acres, at 
Quonset Point, that was erected and finished 
in two weeks time. 

The K. White Co., 78 Friendship St., 
has been succeeded by White & Coia 
Jewelry Co., Filippo Coia, formerly of the 
‘Crown Jewelers’ Stone Setting Co., hav- 
ing become a partner in the business. 

The interests of Filippo Coia and Henry 
Coia in the Crown Jewelers’ Stone Setting 
Co., 136 Pine St., have been taken over 
by Michael Viti and Domonica Tortolani, 
who will continue the business as heretofore. 

The first meeting of the Rhode Island 
Society of Optometry following the Sum- 
mer vacation will be held on Monday eve- 
ning, Sept. 13, and the executive commit- 
tee is now arranging for place and pro- 
gram. 

Frederick C. B. Strong, electroplater, 140 
Chestnut St., has filed a voluntary petition 
in bankruptcy in the United States District 
‘Court for Rhode Island. His liabilities are 
scheduled at $4,701.72 and his assets at 
$2,605.54. 

Sigmund Fischer, of Preufer & Fischer, 
has returned from a two weeks’ automobile 
trip through Canada, the White Mountains 
and Maine. He was accompanied by his 
wife, a daughter from Boston and a son 
from New York city. 

The case of J. M. Weinbaum against 
Nathan Cohen in a suit for assumpsit was 
heard in the civil session of the Sixth Dis- 
trict Court before Judge Nathan Wright, 
on Tuesday. Decision was given for the 
plaintiff for $140.13 and costs. 

Anderson’s Jewelers, Inc., to be located 
at East Greenwich, with a capital stock of 
$10,000, for the purpose of engaging in the 
general jewelry business, was granted a 
charter Thursday by Secretary of State 
Sprague. The incorporators are Hjalmar 
S. Anderson, Elmes S. Anderson and Carl 
W. Anderson, all of Norwood, R. I. 


“Mr. 
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James P. Hacking, manager of Donahue 
& Hacking, manufacturing jewelers, this 
city, was married at Pawtucket last Tues- 
day morning to Miss Mary F. Grimes, of 
that city. They left at once on a honey- 
moon trip to New York, Philadelphia and 
Atlantic City, and on their return will re- 
side in Providence. 

A display window of the Guarantee 
Jewelry Co., 305 Weybosset St., was 
smashed by a piece of asphalt that had been 
wrapped up in a sheet of brown paper early 
Wednesday morning and watches, rings, 
charms, secret society emblems and other 
articles, all to the value of $225, were 
stolen. A clerk in a _ neighboring hotel 
passing the store about 1 o’clock in the 
morning, noticed the broken window, 
notified the police at headquarters and the 
owner, William D. Ritch, was called. After 
a hurried inventory reported the loss to the 
authorities. 

Among the jewelry buyers reported in 
this city and vicinity during the past week 
were the following: Mr. Herz and Miss 
Hill, Mandel Bros., Inc., Chicago; T. F. 
Crowley, W. A. Greene & Co., Dallas, 
Tex.; Ed. Heim, A. H. Bondheim & Co., 
New York city; M. Levine, M. Levine & 
Co., Philadelphia; Max Singer, New York 
city; Messrs. Vandeaver and Danford, the 
Vandeaver Dry Goods Co., Tulsa, Okla.; 
Rumick, the Keer Dry Goods Co., 
Oklahoma City, Okla.; H. O. Goldstein, 
Hurlburt & Sons, Philadelphia; W. M. 
Ingalls, Burdine’s, Inc., Miami, Fla., Mr. Birn- 
baum, Birnbaum & Kasper, San Francisco, 
Cal.; Mr. Lesser, Samstag & Hilder Bros., 
New York city; Mr. Westwood, C. H. 
Westwood Mfg. Co., Toronto, Ont.; Mr. 
Sharpiro, Sharpiro, Goldman Co., New 
York city. 








Plainville, Mass. 


A. L. Clark, of the Whiting Chain Co., 
is spending a couple of weeks at the firm’s 
Chicago office. 

C. C. Whiting is making an extended 
business trip to the Pacific Coast in the 
interests of Whiting & Davis and of the 
Whiting Chain Co. 

The single men and the married men 
played an interesting game of baseball on 
the Whiting & Davis field on Friday eve- 
ning, the single men winning, 6 to 3. 
Several good plays were made. 











Business Troubles 





Ellis C. Lehman, Berne, Ind., is reported to 
be in bankruptcy. 

It is reported that Alonzo P. Templeton, 
Miami Beach, Fla., is in bankruptcy. 

John M. Clower, Cleburne, Tex., 
filed a voluntary petition in bankruptcy. 

An involuntary petition in bankruptcy has 
been filed against the Edelstein Co., New 
York. 

A voluntary petition in bankruptcy has 
been filed by W. H. Raiford, Tuscaloosa, 
Ala. 

Howard C. Wahlen, Raymond, Wash., has 
assigned for the benefit of creditors to C. T. 
Kilburn. 

An assignment for the benefit of creditors 
has been executed by the Champion Loan 
Office, Cincinnati, O. 


has 
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enlarging its 
increasing its 


Co: 8 
and 


The Marathon 
polishing department 
force of polishers. 

Harold D. Baker was the winner of the 
handicap golf tournament at the Highland 
Country Club last Saturday with a net of 
64. 

Milton Sandfelder, of the D. F. Briggs 
Co., left last week on an extended business 
irip through the middle west in the interests 
of that concern. 

George E. Kissick, vice-president of the 
H. W. K. Mfg. Co., this city, had a narrow 
escape from serious injury in an automo- 
bile accident at Taunton early last Sunday 
morning. A touring car operated by him 
and another machine were in collision and 
six persons were injured. 

Cornelius Perry for a number of years an 
employe of the J. M. Fisher Co. died in 
the Sturdy Memorial Hospital on Friday 
after a protracted illness. He was a native 
of England but came to this country 19 
years ago and immediately settled in this 
city. He is survived by his wife and five 
children. 

The annual statement of the Walter E. 
Hayward Co., this city, has been filed by 
the treasurer, Frank J. Ryder, in accordance 
with the requirements of law at the State 
House in Boston and shows the following: 
Assets—Machinery, $6,670; merchandise, 
$30,629; cash, $5,707; accounts receivable, 
$149,921; securities, $1,100; notes receiv- 
able, $7,783; furniture, fixtures, tools, etc., 
$8,444; good will, $100,000. Total, $310,254. 
Liabilities—Capital, $169,000; accounts pay- 
able, $9,481; notes payable, $30,000; accrued 
expenses, $9,332; surplus, $93,441. 

Stephen H. Garner, treasurer of the 
Leach & Garner Co., of this city has filed 
at the State House in Boston the annual 
statement of the company as required under 
the provisions of the law, showing the fol- 
lowing: Assets—Real estate, $84,150; mer- 
chandise, $70,236; machinery and _ tools, 
$80,244; cash, $198,475; accounts receivable, 
$209,362; securities, $83,983; notes receiv- 
able, $85,667; furniture, fixtures,  etc., 
$5,898. Total, $818,216. Liabilities—Capital 
$100,000; accounts payable, $45,300; notes 
payable, $8,000; reserve for depreciation, 
$75,049; surplus, $589,867. 











Albert Totten is enjoying a stay in Nova 
Scotia. 

Mr. and Mrs. George A. Livingston are 
enjoying a rest in Nova Scotia. 

Mr. and Mrs. Allan A. Gordon are en- 
joying a two weeks’ rest in New Hamp- 
shire. 

Mr. and Mrs. R. Blackinton are sojourn- 
ing at Oak Bluffs and are registered at the 
Nassau. 

Charles E. Stewart has been elected 
chairman of the Elks’ community welfare 
committee. 

Clarence Fisher, of the E. I. Franklin 
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Co., enjoyed a fishing trip off Matunuck 
the past week. 

Mr. and Mrs. Harold Dietz left last week 
for Mattapoisett where they will remain a 
couple of weeks. 

The Mason Box Co. team defeated the 
Webster Co. nine at an exciting game of 
baseball last Friday evening, the score 
being 5 to 3. 

The committee in charge of the “jewelry 
outing” of the Rotarians to be held in con- 
nection with the Fall Conclave of the 
Rotary Clubs composing the 31st or New 
England District at Poland Springs, Me., 
next month, held a meeting here last Friday 
evening and discussed plans for the event. 
The North Attleboro Rotary Club has been 
accorded the distinction of having charge 
of the luncheon on the second day of the 
conclave and the opportunity will be utilized 
to boost the jewelry industry, making it a 
distinctively jewelry day. The present plans 
contemplate the distribution of jewelry 
favors to all present and in addition to in- 
troduce several novel features. It is ex- 
pected that upwards of half the member- 
ship of the local club will be in attendance 
and that the occasion will be one of the 
outstanding features of the conclave. The 
meeting was held at the Bay Path Tea 
Room and Howard Grant, chairman of the 
committee, presided. 
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Mrs. E. G. Hines expects to leave soon 
for a short stay in Atlantic City. 

C. A. Pearson, of Pearson & Crain, 
jewelers, is in Atlantic City, where he will 
spend about two weeks on a pleasure trip. 

Harry S. New, Postmaster General, 
presented Manager James S. Brent, of the 
Post Office baseball team, with a silver 
loving cup for winning the Departmental 
League play-off. 

The Whitmore, Lynn & Alden Co.,, 
jewelers, have in their window three hand- 
some diamond rings to be awarded in a 
“Miss Washington Contest,’ which is open 
for all women, young, old, married or single. 

Mr. and Mrs. Samuel Schwartz, after a 
sojourn in Atlantic City, went to New York 
to meet Mrs. Julius Langsburgh, who has 
been in Europe the past few months, and 






all of them have now returned to 
Washington. 

W. C. Newman, after a pleasant stay 
for two weeks at Mount Elliott, Va., 


is in his accustomed place in the jewelry 
store of Berry, Whitmore & Alden. While 
gone, he enjoyed several extended trips in 
an automobile with oldtime friends. 

Pearson & Crain have just received from 
the manufacturer a large, stately sterling 
silver cup to be awarded by the Washington 
Canoe Club in what is called the “President’s 
Race.” The design was made by Pearson 
& Crain, and above the engraving the 
“White House” is shown. 

Advice from London announced the wed- 
ding last week of Charles S. Alden, re- 
cently retired from the jewelry firm of 
Whitmore, Lynn & Alden, to Mrs. Theodore 
Vernon Boynton, of Washington. Both 
are prominent in social circles here, and the 
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engagement was annomiced while they were 
members of a party touring the continent. 
The wedding was planned to take place in 
Paris, but on account of French laws, re- 
quiring a month’s continuous residence, they 
decided to go to London. Mr. Alden’s first 
wife died several years ago, and likewise 
the bride’s first husband died a few years 
ago. The couple is expected to sail for 
home within a short time. 

At the opening of the baseball season this 
year, Oppenheimer & Shah, jewelers, 907 
Kk St., N. W., selected a handsome Bulova 
watch, and announced through advertise- 
ments in the newspapers that it would be 
awarded the first member of the Washing- 
ton team making a home run. The watch 
lay in the window until last week when 
New York played Washington, then “Ben” 
Tate hit a home run, and captured the 
prize. The speech of presentation was 
made by Jack Shah, who also delivered the 
watch to “Ben,” when the latter called at 
the store in response to notification that the 
prize was there for him. The watch is an 
exact duplicate of the Bulova which was 
presented to “Bucky” Harris by President 
Coolidge. 

Edward Freschknecht, 68-year old Swiss 
watchmaker, whose shop is located at 1735 
G St., has realized his dream of many years, 
by climbing Mount Saentis, highest peak in 
the northeastern Alps, having returned to 
Washington recently, after an extended stay 
with relatives in Weissbad. Mr. Fresch- 
knecht came to Cincinnati in 1905, being a 
native of Switzerland, and was naturalized 
in 1912. He came to Washington in 1918 
for war work, and being too old for the 
position sought, opened up his little shop 
on G St. and has a large and devoted 
clientele. Mr. Freschknecht brought home 
three gifts from the children of Appenzell 
for Mrs. Coolidge, including a hand- 
embroidered silk handkerchief, a bouquet of 
rare edelweiss and a miniature model of a 
Swiss chalet, which will be presented upon 
her return to the White House. 








Aesthetic Quality 





HE above, rather intangible, quality is 

well explained by R. G. Hatton, in 
his Principles of Decoration (London: 
Chapman & Hall, 1925). We will quote 
some excerpts worth digesting. 

“ZEsthetic quality is that arrangement of 
form or color which delights the eye but 
does not stir the thought. Although there 
may be philosophical objection to so strong 
a statement, it is safest, from a practical 
point of view, to aver there is no such thing 
as pure beauty, or esthetic quality, which 
exists alike for all people. For zsthetic 
quality is the value which we each, sepa- 
rately and individually, place upon an ap- 
pearance. * * * We each have what we 
may call @sthetic prejudice, which is the 
product of a store of experiences in which 
something perceived by the senses has been 
linked with the notion of rightness, or de- 
sirability, through the experience occurring 
at the same time as the mind has been under 
the impression that things are right.” 





Edward C. MacDonald has moved from 
Trinity to Richmond, Tex. 
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TRADE CONDITIONS 


Compared with August of last year business 
conditions in Lancaster this month make -a some- 
what better showing, and the jewelers in particular, 
cay the comparison is quite favorable to the trade. 
It is natural, therefore, for them to take an 
optimistic view of the Fall trade. 





John Glouner, of the Weber store, spent 
part of last week in Reading, Pa. 

George Flint, General Chain Co., Prov- 
idence, R. I., was a recent visitor to the 
trade. 

Harry Hart, with Ezra F. Bowman’s Sons, 
spent last week with his family at Mt. Car- 
mel, Pa. 

Charles J. Wolpert, with E. G, Hoover, 
Harrisburg, visited his parents in Lancaster 
last week. 

George R. Huber, optometrist, and family, 
were recent visitors at Red Point Beach, on 
the Chesapeake Bay. 

Charles Shimp, formerly of this city, now 
with the Kuetz Jewelry Co., Baltimore, 
visited relatives here last week. 

Albert Rosenstein, president of the United 
Novelty Co., and wife, have returned from 
an extended visit to Atlantic City. 

Frank Gehman, of Jenkins & Gehman, 
Rocky Mount, N. C., visited his parents in 
Ephrata, Lancaster county, recently. 

Roman V. Kirchner, with Saul L. Solo- 
mon, and family, spent their vacation in a 
bungalow in the mountains near Williams- 
port, Pa. 

The medals, gold, silver and bronze, prizes 
in the bench show of the Berks (Pa.) Coun- 
ty Kennels, were furnished by the J. F. 
Appel Co. 

A special feature in the Lancaster County 
Agricultural Fair this month was the exhibit 


of antique jewelry, clocks, copperware and ~ 


chinaware. 

A meeting of the Lancaster Optometrical 
Society will be held Sept. 13, opening the 
Winter season. No meetings have been held 
during the Summer. 

Among recent visitors here were Karl 
Brackschmidt, Pittsburgh; Calvin M. New- 
roh, Washington, D. C.; and Claude 
Thomas, with F. G. Aldret, Charlotte, N. C. 

Percy L. Appel, of W. W. Appel & Son, 
and wife, spent last week at Atlantic City. 
The four prize cups for the Lancaster county 
tennis championship were furnished by the 
Appel store. 

Late trade visitors were C. W. Baylor and 
John Martin, Mt. Joy, Pa.; John M. 
Shookers, Elizabethtown, Pa.; Ralph Bouch- 
ard, with F. H. Noble & Co., Chicago; John 
Myers, with William Dixon, Inc, New 
York; Arthur Kirk, with Stoll & Funck, 
Lebanon, Pa. 

The big clock which until lately marked 
the time on the front of the Watt & Shand 
store, facing Penn Square, has been replaced 
by a new one, the other having been pre- 
sented to the city. It is now mounted on the 
front of a building in Reservoir Park, in 
plain view of motorists on the Lincoln 
Highway. ; 

Miss Hazel Willis, daughter of Jack 
Willis, a Hamilton Watch factory depart- 
ment foreman, was married on Aug. 18 to 


THE JEWELERS’ CIRCULAR 


Richard H. Mayser, of Lancaster. The 
bride was a clerk for several years in the 
jewelry store of W. W. Appel & Son. Miss 
Mildred Dudley, of the sales force of S. 
Kurtz Zook, daughter of the former Pres- 
ident of the Dudley Watch Co., was the 
maid of honor. 











B. Aronson has returned from Europe 
where he went to visit the diamond markets. 

A. Brown, of the Eastern Jewelry Co. 
317 Washington St., recently returned from 
a trip to the south. 

L. N. Longe, Springfield, Vt., called on 
the trade last week. Not often does he 
come to Boston, but when he does he always 
finds a welcome. 

Clarence Whitten, Sanger & Co., has 
gone to Northfield for two weeks. While 
there he will attend the various conventions 
that are held there during the Summer 
months. 

H. A. Martin went to New York last week 
for several days to look over the market and 
to get new ideas for the Fall trade. He is 
head of the silver, cut glass, china and clock 
department of the Smith Patterson Co. 

E. Russell, of Russell & Sime, has gone 
to Mattapoisett with his wife for two 
weeks. The Cape is a favorite resort for 
his Summer holidays, his popularity among 
vacationists in that part being noteworthy. 

H. E. McCourt, of the Star Watch Case 
Co., after a trip to Philadelphia, Pittsburgh, 
Baltimore and Buffalo, is most optimistic 
over the trade outlook for the Fall. The 
decided upward trend which business has 
taken the last two or three months, he be- 
lieves, is due to the change of style in 
jewelry and allied lines. He found that 
strap watches and rings of all kinds were 
in great demand. He says that July and 
August have been the best two months 
jewelers have had so far. 

Following an order issued by Police Com- 
missioner Wilson, new hours became effec- 
tive last week for the opening and closing 
of jewelry auctions. The hours are from 8 
A. M. to 6 p. M. Superintendent Michael H. 
Crowley instructed all division captains to 
see that these places, which formerly kept 
open at late as 11 p. mM. observe the new 
regulations. Objections raised by various 
jewelers and the State retailers association 
against the late closing of such public auc- 
tions on the grounds that it constituted un- 
fair competition, resulted in the new closing 
hour. 

The Minimum Wage Commission has pro- 
visionally approved the findings of the 
Jewelry and Related Lines Wage Board, 
recommending a minimum rate of $14.40 a 
week for women and girls of ordinary 
ability in the trade. A hearing on the 
matter will be held at 3 p. m., Sept. 9, 
in room 472, State House. The Wage 
Board believes a woman should be con- 
sidered of ordinary ability in the trade when 
she has reached the age of 20 years and has 
had six months’ experience in the occupa- 
tion. The board names Jan. 1, 1927, for its 
recommendation to go into effect. 

Joseph Emanuels, one of the best known 
watchmakers in this city, has just celebrated 
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the 50th anniversary of his arrival here from 
Dutch Guiana, and is receiving the congratu- 
lations of many friends and acquaintances in 
the trade. A few days ago he received a 
memento from his brother in Dutch Guiana 
in the form of a letter which “Joe” wrote 
to his father 50 years ago when he first 
arrived in Boston. For the first 10 years 
Mr. Emanuels was a watchmaker for Louis 
Christen and then went into the retail 
jewelry business for himself at 10 Beach 
St. Later he located at 775 Washington 
St. Subsequently he gave up the retail busi- 
ness and went to work for the trade, in 
which he has earned a high reputation for 
skillful workmanship. The year 1907 found 
him in new quarters in the Washington 
building, where he has been ever since, 
serving a large circle of retail stores and 
wholesale houses. As secretary of the New 
England Watchmakers’ Club he has, for the 
last 14 years, served that organization with 
conspicuous ability, much of its success being 
due to the amount of directive and promo- 
tive work he has contributed throughout 
that period. He still holds the office, and 
it is hoped that he will continue to serve 
the club for many vears to come. Previous 
to taking on the secretaryship he was a direc- 
tor for several years. “Joe” has many engag-. 
ing traits, not the least attractive being his 
geniality and eagerness to help one and all 
in the trade in every way possible. 

Chester I. Campbell, general manager of 
the second New England Jewelry Exposi- 
tion to be held November of this year, com- 
mented last week on the co-operation that 
the sponsors and the management of the 
exposition are meeting with on every hand. 
Manufacturing and wholesale jewelers are 
already getting behind the exposition with 
enthusiasm as they realize that it offers 
them one of the best methods of reaching 
the great number of retail jewelers in New 
England with valuable personal contact. Re- 
tail jewelers also are looking forward to this 
event with much interest because of the 
strong effect they firmly believe it will have 
on retail selling during the busy Christmas 
season. The response in the matter of space 
he said, has been much stronger than last 
year, so that this far in advance, the show 
is far ahead of last year in the amount of 
exhibit space that is occupied. This year, 
the exposition will be held in Symphony 
Hall, Boston, instead of Mechanics building, 
where it took place last year. Elaborate 
plans are now being prepared for the style 
revue that is to be a most important feature 
of the exposition. A scheme of decoration 
that will be far superior to the first show 
is also being worked out so that the setting 
for the show should be brilliant and in keep- 
ing with the aims of the Massachusetts and 
Rhode Island Retail Jewelers’ Association, 
under whose auspices it will be held. In- 
quiries regarding space should be mailed at 
once to Mr,. Campbell at 329 Park Square 
Building, Boston. 








It is announced that a Better Business 
Bureau will soon be organized at Lansing, 
Mich., for the prevention of sales frauds. 
The movement is receiving the backing of 
the Merchants’ Bureau of the Lansing 
Chamber of Commerce. It has the support 
of jewelers and others engaged in legitimate 
business, 
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Charles T. Evans, of Brayton’s, Inc., who 
has been elected chairman of the Business 
Methods committee cf the Buffalo Rotary 
Club, appeared before that body at its week- 
ly luncheon last week and outlined his com- 
mittee’s program for the year. 

W. T. Henderson, a member of T. C. 
Tanke’s sales personnel for the past four 
years, will embark in business for himself 
about Sept. 1. Mr. Henderson has leased 
one of the stores in the new Elks building, 
on Delaware Ave., opposite the Ford Hotel, 


and will feature a class of jewelry which 


will appeal to the shopper in this exclusive 
section of-the city. 

Lewin Bros., instalment jewelers at 305 
Main St., adopted a somewhat unique means 
of attracting new customers to their store 
last week when they placed on sale a thou- 
sand boy’s coaster wagons. This unusual 
event lasted two days, during which the en- 
tire shipment was disposed of at $4.95 each, 
payable 25 cents down, and the balance in 
small weekly amounts. 

Smashing the large plate glass window in 
the jewelry store of Melvin J. Parkhurst, 
N. Center St., Corry, Pa., on the morning 
of Aug. 15, a lone thief made his escape 
under cover of a heavy fog with a $40 
watch. The noise of the splintered glass as 
it fell to the sidewalk is believed to have 
frightened the robber away before he suc- 
ceeded in taking other watches and jewelry 
left on display over the week-end. A check- 
up by Mr. Parkhurst showed that the 
17-jewel gentleman’s watch was the only 
article missing from the window. Molasses 
had been spilled over a heavy shawl which 
was placed against the large plate glass in 
smashing the window. It failed to deaden 
the sound as much as was hoped, however, 
the crash of the glass being heard for blocks 
in the stillness of early morning. A patrol- 
man attributed the noise to an industrial 
plant and failed to investigate. Others, how- 
ever, caught a glimpse of a man about six 
feet tall, wearing a soft slouch hat, the fog 
preventing a more accurate description. The 
Parkhurst jewelry store was robbed about 
six years ago, when thieves secured several 
hundred dollars’ worth of loot. 
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C. L. Scholm, 411 Washington St. 
ville, Miss., was a recent visitor in the Mem- 
phis trade. He operates a large store in the 
“Delta City,’ which is situated on the 
Mississippi River. 

An interesting story is printed in the 
Greenwood Daily Commonwealth of Green- 
wood, Miss., concerning A. Weiler & Co., 
jewelers, diamond merchants and platinum 
workers. This firm has been doing business 
in Greenwood for 28 years, and has been 
selling jewelry in Mississippi for 46 years. 
They have the largest jewelry store in the 
State of Mississippi, and are outranked by 
only a dozen stores in the south in their 
Magnitude and volume. 

Frank B. Thayer, retailer 145 Union Ave., 
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has been celebrating last week and this week 
an anniversary sale event. The store is the 
oldest retail jewelry establishment in Mem- 
phis, founded in 1874 by the father of the 
present head. Today it is one of the most 
exquisite, being on the ground floor of the 
beautiful Peabody Hotel with entrance from 
Union Ave., and the lobby of the hotel. The 
optical department is one of the best ar- 
ranged, and since the firm moved from 
Madison Ave. practically every feature of 
the cabinet work is new. 

Both officials of the State and local 
jewelry associations expressed profound sor- 
row at the death of Z. Calvin Graves, Mem- 
phis merchant. Known throughout the 
State and in the large trade centers, Mr. 
Graves was held in high esteem. At the 
session of. the State Jewelers, held in Mem- 
phis a few years ago, he delivered an ad- 
dress, subject, “Co-operation,” which was 
highly complimented and commented on by 
the tradesmen who heard it. In more re- 
cent years on the official boards his counsel 
and labors had been helpful, and few men 
in the southern trade had more friends than 
Calvin. Graves. 
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The jewelry store of Claude Miller, Indian- 
apolis, recently was entered by burglars 
and jewelry valued at nearly $700 was stolen. 
Included in the articles missing were 57 
rings and an assortment of wrist watches. 
The loss was mostly covered by insurance. 
Police believe the theft was committed dur- 
ing the early morning hours before the place 
was opened for business. 

Charles T. Nehf, retired retail jeweler oi 
Terre Haute, Ind., continues to gain. in his 
battle to be put on the Republican ticket this 
Fall as a candidate for county commissioner. 
A gain of five votes was made for him in 
a recent recount of ballots, according to the 
result found by the special election board, 
which had been going over the ballots. The 
primary result, as returned by the various 
precinct election boards gave Nehf 20 votes 
more than his opponent. It is not believed 
that further action will be taken and that 
Nehf will be put on the ballot without fur- 
ther ado. _He now is a city councilman at 
Terre Haute. 

Assessing officials from Brown county, 
Indiana, recently explained to the State 
Board of ‘Tax Commissioners what had be- 
come of Brown county’s diamond. Then 
these officials listened to John J.» Brown, 
chairman of the board, praise them for the 
showing made by that county in its assess- 
ment returns. The tax board recently no- 
ticed that no diamonds appeared on the as- 
sessment sheet for Brown county. Last year 
one was listed. The tax board immediately 
wondered what had become of that one lone 
precious. stone in an entire county. William 
Wilkerson, Brown county assessor, cleared 
the mystery by telling the board that the 
man who owned the diamond had moved out 
of the county. 

The trade in Terre Haute, Ind., through 
the Merchants’ Association is making plans 
for a big Fall Festival to be held the week 
of Sept. 27. Those behind the movement 
express their satisfaction in the way in which 
the entire trade is getting behind the move- 
ment. The festival, which virtually will be 


received. 
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an exposition of products for sale in Terre 
Haute, will be held in the Stadium building 
and arrangements will be made for 200 
booths. Applications for space already are 


_ being received and little difficulty is ex- 


pected in disposing of all the space. It is 
planned to conduct a contest to select the 
most popular girl in Terre Haute to reign 
as festival queen, and a number of free en- 
tertainment features will be provided: 











Paul Seibel and R. A. Jannin are making 
several of the larger towns carrying with 
them more than 12 trunks, displaying their 
samples at the leading hotels. 

Friends of. Mrs. Bob Elliott, Eldorado, 
Ark., will be pleased to learn she is rapidly 


recovering from a recent operation. She is 
accompanied here by her special nurse. 

From all indications business prospects 
look good for a successful Fall Buyers’ Con- 
vention. Already a number of visitors have 
been in stores making their purchases, and 
from advices received there will be a large 
crowd here during the convention, which 
means a demand for merchandise. 

A. S. Walters, representing the Unter- 
meyer Robbins Co., New York, met with a 
painful accident while in this city a short 
time ago on the golf ‘links of the West End 
Country Club, by stepping in a pit hole, 
breaking a bone in his foot. It was several 
days before he could leave the hotel, and 
will have to use crutches for six to eight 
weeks. 

A. G. Palfrey, of Hausmann, Inc., left 
last week for his Summer home in the moun- 
tains at Saluda, N. C., where he will be 
for about five weeks. Denis. Barry, oi 
Hausmann, Inc., and Mrs. Barry have re- 
turned from a five weeks’ tour of the prin- 
cipal cities of the east and Canada, where 
they visited the larger manufacturing plants 
and stores. 

Traveling salesmen in town recently in- 
cluded: J. D. McGrath, Handel Co.; Reid 
Berkey, Charles A. Berkey Co.; W. H. 
Combes, Bernard West; T. B. Fahey, 
Bigalke & Eckert Co.; Frank P. Steitz, 
American Watch Case Co.; Ernest E. 
Strauss, W. & P. Jewelry Co.; H. Berg, J. 
Berg & Sons; Joe Weinberger, Louis L. 
Grey & Co.; David J. Kroll, Benjamin F. 
Levy, Inc.; Jacob Davis, Barnet Davis; 
William J. McQuillin, J. Mehrlust; Lewis 
F. Cass, Enos Richardson &.Co.; Mr. Kash- 


‘ins,. Proyidence Stock Co.; Ralph Lewis, 


S. C.~Powell- & Co. 

White Bros. Co., 624 Canal St., one of 
the large jewelry and optical stores of New 
Orleans, was among those who put on Dol- 
lar Day, an innovation here in the jewelry 
trade. Months of preparations were made 
for this event both in buying and arranging 
classifications. Large .engraved..and cut- 
glass fruit bowls, flower, vases, pickel dishes, 
ice cream sets, smoking. stands, .imported 
vases,’ salt and pepper sets, art mirrors, 
cigarette cases were a few of the offerings 
in this sale. Mail. orders in numbers were 
Samuel Antin, Jr., jeweler and 
gift counselor, located.at 113 Baronne St., 
was among the New Orleans jewelers 
to feature Dollar Day specials in August. 
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SOLID SILVER 


WE modern Americans are turning 
again to our past for a new period 
of design for our homes and their 
furnishings. 


That American women may have for 
their tables, silverware in all the 
decorative charm and beauty of our 
early American days, we have de- 
signed and wrought this new pattern 
in “TREASURE” Solid Silver. 


Going back to the very silver itself 
for its inspiration, the EARLY AMERI- 
CAN STYLE, which embraces the 
delightful and distinctive features of 
the spoons made by our early silver- 
smiths, provides the ideal design 
for the many who are demanding 
house furnishings of Early American 
traditions. 


RoGeErRS, Lunt & BOWLEN 
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HERE must be an 

entirely new men- 
tal attitude among the 
members of the 
jewelry trade in support of the organizations 
ef the industry if our industry, as a whole, 
is going to progress. While the jewelry 
trade and its various branches and divisions 
are well organized for the work that must 
be performed it is apparent that for some 
time past the organizations, as a whole, 
while functioning fairly effectively in 
their various fields have not had the active 
personal support of the members to 
which they are entitled. This was strongly 
manifest at the conventions in Philadelphia 
recently during the so-called “Jewelers 
Week” where the attendance, particularly 
of the two national associations, was small to 
a degree that was universally remarked, and 
as referred to editorially last week, this oc- 
curred in spite of the fact that the programs 
were well selected, the addresses and topics 
discussed highly informative and the social 
features and possibilities for entertainment 
distinctly interesting and attractive. But this 
is only a symptom that has been manifest in 
many of other organizations, State and na- 
tional; and it makes no difference whether 
the organization functions on business or 
semi-social or social lines, the same indif- 
ference of the members at large is apparent. 

This condition must be remedied and 
remedied at once, otherwise it will spell dis- 
aster. Never in the history of the industry 
have organizations been so necessary for the 
development of our trade. The economic 
changes in the last 10 years, which have 
revolutionized business and business methods, 
have brought about conditions which the in- 
dividual, be he manufacturer or distributer, 
is impossible to cope with by acting alone. 
For instance, what is termed the new com- 
petition, the competition of industry against 
industry, by intensive sales methods to get 
the small part of the dollar that the con- 
sumer can spare after buying the necessities 
of life, has grown so keen that no single 
large firm or group of firms can hold their 
own successfully. To get its share of busi- 
ness today, the jewelry trade must fight as 
an industry; in fact, it must so fight to hold 
even that which it has and keep it from 
being taken away by other industries work- 
ing as a unit. In this the trade can act only 
through organizations—organizations having 
the active as well as the moral and financial 
support of their members. 

The conditions that have grown up in 
regard to both manufacturing and merchan- 
dising as a result of the intensive fight for 
business, have in many cases developed a 
lower business morale and produced trade 
abuses and practices which must be remedied. 
This again can be done by no individuals or 
groups but only through organizations ac- 
tively and whole-heartedly supported. 

The changed conditions of the industry 
and the home have produced a new class of 
buyers with new wants, desires and new 
ideas, who can be catered to successfully 
only by the man with .the most accurate 
knowledge of their needs as well as of the 
products that he sells or makes, and with a 
knowledge of how to best place these prod- 
ucts before the public. This requires most 
careful research and most thorough technical 
and scientific as well as practical information 
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that can only be obtained by organized and 
co-operative effort. No firm (at least in our 
industry) is big enough or wealthy enough 
to afford the time and money to get the 
necessary information which our trade re- 
quires now. It must be done by the industry 
at large through its organizations. 

But why go further? A dozen other 
reasons equally important for the develop- 
ment of our organizations can early be cited 
though the above should be sufficient to give 
the organizations the support of every mem- 
ber it now has and every potential member. 
Despite this condition we still have a large 
number of jewelers, ordinarily public spir- 
ited, who feel they can go their own way and 
let their trade organizations function as best 
they can. This is wrong and is the result 
of selfishness or indifference or both. But 
the condition must stop and the organizations 
receive their proper support or the result 
will be serious to every branch of the trade. 





AN stock turn- 

over in the retail 
jewelry trade be in- 
creased? This is a 
question that not only vitally interests the 
retailers of our industry but also the whole- 
salers and the manufacturers who supply 
them. In the opinion of 90 per cent of the 
men engaged in the jewelry business, no 
matter what their line, the great handicap 
which our merchants encounter is the fact 
that the stock turn is so slow, the rate of 
turn-over on the average being not more than 
eight-tenths of one time a year. It is the 
slow stock-turn that requires the large 
mark-up and keeps down the profits. Efforts 
to increase the rate of the stock-turn by 
various jewelers have so often met with 
failure that many of our retailers are con- 
vinced that it is inherent in the character of 
the business and that a certain amount 
of stock is required to do a certain amount: 
of business during the year; also and that it 
is useless to fight against conditions that 
cannot be helped. 

The enterprising jeweler, however, knows 
that this is not true. He knows that his 
turn-over can be increased to some extent 
by proper advertising and proper merchan- 
dising, particularly the proper methods ap- 
plied to buying of merchandise needed by his 
particular community and presenting that 
merchandise to the public in an attractive 
way. But even our progressive merchants 
find that to increase stock-turn requires 
tremendous effort though they realize this 
effort is necessary to make the business a 
real success. 

It was for the above reasons that the in- 
spirational talk of Richard P. Lennihan of 
the Harvard Bureau of Business Research 
before the convention of the American Na- 
tional Retail Jewelers Association in Phila- 
delphia, Aug. 11, was listened to with such 
careful attention and given such great con- 
sideration by a number of our real mer- 
chants who attended. Mr. Lennihan, in his 
address on the subject of “Safe-guarding the 
Future,” not only talked about the sound 
policies that might be adopted, the accurate 
knowledge of his business that the jeweler 
must have through proper records and the 
accurate knowledge he must have of the 
business done by other dealers in his in- 
dustry in other parts of the country, but he 
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also dwelt on this subject of stock-turn in 
a way that made many jewelers sit up in 
surprise. For he made the positive assur- 
ance that stock-turn could be imcreased in 
the jewelry business not only by effective 
advertising and merchandising but par- 
ticularly by improved sales methods on the 
part of the jeweler. 

He emphasized the above point strongly 
and in support of his contention cited in- 
stances in his own experience where im- 
proved sales methods in certain department 
stores having jewelry departments, had in- 
creased the jewelry stock-turn of that de- 
partment up to four, four and one half and 
even five times a year. This was done by a 
proper education of the sales force not so 
much in their approach and their selling 
methods but particularly in their ability to 
gauge the motive that inspired the purchaser 
to come into the store. Salesmen educated 
on these lines do not make the mistake of ap- 
proaching the buyer in the wrong way, 
thereby creating resistances which not only 
stop potential sales but sometimes prevent 
the sale of the very article for which the 
buyer took the trouble to visit the jewelry 
store. In his own experience in stores the 
speaker had noted, time and again, the mis- 
takes that he referred to and the conse- 
quent loss of sales thereby. The inference 
from his address was, that these mistakes 
being constantly made, could be corrected, 
and the stock-turn in the jewelry trade 
could be immediately increased. 

In briefly emphasizing buying motives that 
bring customers to the jewelry trade, the 
speaker said that they were many, some 
being based on artistic taste, on pride of 
personal appearance, on the desire to emulate 
others or the idea of getting something 
distinctive. When the salesman learns to 
gauge the reason for the purchaser’s visit, 
he has a great advantage in “playing up” to 
that reason, putting himself in accord with 
the customer at once; developing the desire 
to the highest degree and thereby getting an 
opportunity to get the maximum in the way 
of a purchase and even create the desire in 
the customer’s mind to come back again. 

There is much in this for the jeweler to 
ponder over because the information comes 
from a man possessed of a wide knowledge 
of the factors governing the jewelry business 
today, and is based on his experience and 
observation from both before and behind the 
counter. While the actual instances of in- 
creased turn-over, which he cited, up to five 
and five and one half times a year, were in 
the jewelry departments of department 
stores, there is no doubt that the same educa- 
tion and enlightenment given to the sales- 
men of the jewelry stores, would produce a 
proportionate if not equal increase in busi- 
ness. In view of the importance of stock- 
turn in our business and the fact that its 
development may mean the difference between 
profit and loss, the suggestion made by this 
speaker should be given the greatest consid- 
eration and study. 








The Bureau of Foreign and Domestic 
Commerce announces that watches, clocks, 
silver plated ware and jewelers’ tools and 
novelties are being sought by a concern in 
Batavia, Java. Further information will be 
given by the Bureau at Washington, D. C., 
if reference is made to file No. 21789. 
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Max Bauman, of M. Bauman & Co., 20 
W. 47th St. has returned home from 
Europe, where he made extensive purchases 
in the interest of his concern. 

The Traub Mfg. Co., makers of jewelry 
cases and boxes, 54 Bleecker St., announced 
last week that it had opened offices in Chi- 
cago at 29 E. Madison St., room 510. 

Leo Kobrin, of Kobrin Bros., Inc., im- 
porters of diamonds, 49 Maiden Lane, left 
for Europe recently on the President Roose- 
velt to visit the foreign diamond markets. 

Maurice Ledeberg, of the firm of Louis 
Pressel & Ledeberg, Inc., diamond cutters 
and importers, 35 Maiden Lane, is return- 
ing from Europe on the Columbus toward 
the end of this month. 

Hugo Oppenheim, of Oppenheim & 
Strauss, diamond importers, 20 W. 47th St., 
returned from Europe last week on the 
Leviathan after a purchasing trip to the 
foreign diamond markets. 

Walter P. McTeigue, of Walter P. Mc- 
Teizue, Inc., 36 W. 47th St., and president 
of the Jewelry Crafts Association, returned 
to this city last week on the Olympic after 
spending almost two months abroad. 

William F. Chears, of Wm. F. Chears, 
Inc., jeweler, Sanford, N. C., was an out- 
of-town visitor at the offices of THE 
JEWELERS’ CiRCULAR last week. Mr. Chears 
came over from Philadelphia where he was 
in attendance at the national convention. 

Frank Ciotti and John Stewart, members 


of the firm of Emmerich Bares, lapidary, 7. 


W. 45th St., spent an enjoyable and interest- 
ing week end together recently at the Sesqui- 
Centennial Exposition in Philadelphia, where 
they visited the precious stone and jewelry 
displays. 

B. Gamse, son N. Gamse, 9 Maiden 
Lane, and manager of his father’s jewelry 
store, Tarpon Springs, Fla., was seriously 
hurt recently when a colored woman drove 
her car through the store window, knocking 
young Mr. Gamse down and breaking his 
leg and causing other injuries. 

The automobile used by the thieves who 
on Tuesday of last week smashed the win- 
dow in the jewelry store of Robert Lipton, 
7,701 Fifth Ave., Brooklyn, was found 
abandoned shortly afterwards by the Brook- 
iyn police. The jeweler’s loss is estimated at 
slightly over $4,000 and not $8,000 as at 
first reported. The bandit car was found at 
60th St., and Eleventh Ave., a few feet from 
the Sea Beach subway station. The license 
plates found on the car were taken from 
another machine stolen in Brooklyn a month 
ago. 

The Modern Watch Co., Inc., importer, 35 
Maiden Lane, has been reorganized, in- 
creased its capital stock and admitted 
Henry Perlman as a new partner. The 
firm is now composed of M. Schinasi, 
President; Samuel Isrel, vice-president and 


treasurer, and Henry Perlman, secretary. 
With the reorganization the firm expects to 
be in a better position to supply the trade. 
Mr. Schinasi is preparing to visit the trade 
in the middle west while Mr. Perlman will 
soon call on his customers in the east. 

Samuel C. Steinmann, special sales travel- 
ing representative for the Bristol Seamless 
Ring Co., Borakove’ Bros., Interstate 
Jewelry Mfg. Co., Isgor & Press, Masco 
Ring Co., National Gold Chain Co., has 
been appointed sales manager of the Ameri- 
can Bracelet Corp. traveling forces. Mr. 
Steinmann is leaving for a trip throughout 
ihe country in behalf of the firms he repre- 
sents. 

Otis A. Edwards, Jr., formerly with the 
Elder Co., and later traveling representa- 
tive for the Alvin Silver Co., is notifying 
his friends in the trade that he is now presi- 
dent of the Deotis Co., Inc., Sag Harbor, 
L. I., exclusive distributors of the Kelvinator 
electric refrigerators, in the townships of 
East Hampton, Southold, Shelter Island 
and Southampton, east of and including 
Hampton Bays. The concern of which Mr. 
Otis is the head will establish its main 
offices at Sag Harbor, L. I. 

H. H. Dillingham, of N. H. White & Co., 
21 Maiden Lane, is taking this means of 
reminding those in the trade who signed a 
permanent petition several years ago that 
the Saturday preceding Labor Day, Monday, 
Sept. 6, will be generaally observed as a 
holiday: in the industry. Many firms and 
individuals are probably expecting to be 
approached again with a petition, but Mr. 
Dillingham points out that the one circu- 
lated and signed several years ago is per- 
manent. Anyone wishing to affix their 
name to the petition can do so by communi- 
cating with Mr. Dillingham. 

Cooper Bros., 59 Forsyth St., are offer- 
ing to settle with creditors on the basis 
of 27% cents on the dollar. At a meeting 
of the creditors’ committee held last week 
this offer was made and accepted by 
a majority of the committee and will be 
payable 10 cents in cash and the balance in 
four notes maturing in 18 months. These 
notes will bear satisfactory indorsements 
and will be payable five per cent in five 
months, five per cent. in 10 months, five 
er cent. in 15 months, and 2% per cent. 
in 18 months. The firm, it is claimed, has 
assets of about $15,000, while the liabilities 
are approximately $60,000. 

On. Friday an involuntary petition in 
bankruptcy was filed in the United States 
District Court, this city, against Melvin W. 
Edelstein and Murray Edelstein, individually 
and as co-partners trading as the Edelstein 
Co., dealers in watches and watch move- 
ments, 93 Nassau St. The petitioning 
creditors are: Empire Jewelry Case Co., 
with a claim for $64; the Solderless Watch 


Case Co., $99, and the Helbein Stune Co., 
Inc., for $550. The same day the petition 
was filed Judge J. W. Mack appointed W. 
S. Schwabacher as receiver under a bond 
of $2,500. The assets are estimated at 
about $5,000 while the liabilities are placed 
at $20,000. 

J. H. Mednikow, head of the wholesale 
jewelry and material firm of J. H. Med- 
nikow & Co., Memphis, Tenn., is at present 
visiting New York, accompanied by his wife 
and will sail Saturday for Jacksonville, Fia., 
on a business and pleasure trip as he in- 
tends to visit the Florida trade before re- 
turning to Memphis. Mr. Mednikow dur- 
ing his trip east visited the convention of 
the National Wholesale Jewelers’ Associa- 
tion in Philadelphia and from there went to 
Atlantic City coming from that resort to 
New York. He announced that his firm, 
which for some time had been in business 
at 119 Monroe Ave., is now settled in its 
new quarters, 83 S. 2nd St., where it 
has the entire building, occupying three 
floors and the basement. 

A new corporation, the Charles Brand 
Co., Inc., has just started business at 5-7 
Orawaupum St., White Plains, N. Y. 
The new company is a corporation in which 
not only Charles Brand and his customers, 
but all the principal people in. White Plains 
have become interested. Mr. Brand recently 
organized his business into a corporation 
with a capital of $20,000, of which $11,000 
is common stock held by himself and $9,000 
preferred stock, which he offered to the lead- 
ing people at White Plains on a basis of 
$10 a share limiting the number of shares 
to each stockholder to 10. The preferred 
stock pays 8 per cent. and is redeemable at 
any time in merchandise of the company. 
So far, 600 shares have been sold to stock- 
holders numbering close to 250, and the com- 
pany is now ready to do business. The 
plan was received with favor by a number 
of the principal people of White Plains and 
Mr. Brand has been congratulated on its 
success, because in addition to interesting 
outside capital he has increased the number 
of people interested in his store as part 
proprietors, most of whom will be active 
in bringing business to it for their own 
sake. Stockholders will receive a 10 per 
cent. reduction on their own repair work 
as long as they hold shares or can turn 
in their shares or pay for it in this way. 
When purchasing merchandise with shares 
they will receive a discount of 15 per cent. 
The outcome of the plan is being watched 
with interest by many members of the 
jewelry trade. 

Fred C. Backus, secretary of the National 
Jewelers Board of Trade, is enjoying a rest 
at Loon Lake, N. Y., and reports being very 
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much improved in health by the sojourn at 
this resort. 

Samuel Elbaum of Elbaum Freres, im- 
porters and cutters of diamonds, 2 W. 46th 
St., is returning from a purchasing trip in 
Europe, on the George Washington on or 
about Aug. 26. 

A. L. Blankenmeister, dealer in watches, 
5120 Page Ave., St. Louis, Mo., is an out- 
of-town visitor in this city and while here 
called at the offices of THE JEWELERS CriR- 
cuLAR.. Mr. Blankenmeister is making his 
headquarters at 519 W. 143d St. 

Sol Brofman and George Cohen, the two 
bandits who pleaded guilty to holding up and 
robbing Abraham W. Faigin, diamond dealer, 
15 Maiden Lane, will be sentenced to-morrow 
Thursday, in the Court of General Sessions. 
As far as can be learned none of the stolen 
diamonds have been recovered. 

Joseph Lasko, treasurer of the Diel Watch 
Case Co., Inc., 309 Grand St., returned Tues- 
day evening on the Olympic from a seven 
weeks’ tour of Europe. In Switzerland, 
which was one of the countries that Mr. 
Lasko and his party visited, the watch 
market showed great activity. Everybody 
there seemed to be buying watch movements. 
Mr. Lasko expects this year to be the great- 
est year on record for the watch case busi- 
ness. 








M. J. Klevjord, Logan, Ia., was in Omaha 
this week ordering some goods. 

J. W. Coon, Red Oak, Ia., was in Omaha 
last week taking out some items of mer- 
chandise. 

William Smith and wife, of Sioux Falls, 
South Dakota, motored to Lake Okeboji in 
Iowa last week to spend a week on the lake. 

Dale Griffin, traveler for the A. F. Smith 
Co., has been called to California owing to 
the serious illness there of his father. His 
father lives at Long Beach. 

Avery D. Smith, formerly in the jewelry 
business at Cedar Rapids, Neb., now em- 
ployed in a jewelry store in Los Angeles, 
Cal., was in Omaha last week visiting 
friends. 

George Doherty, formerly in the jewelry 
business at Stanberry, Mo., more recently 
employed with a jewelry firm at Salt Lake 
City, Utah, visited friends in Omaha while 
cn route to visit relatives at Ottumwa, la. 

Mrs. Mabel Ragan, clerk for the Byrne- 
Duff Jewelry Co., Omaha, underwent a suc- 
cessful operation for appendicitis at a local 
hospital last week. Mrs. Ragan is the 
daughter of H. C. Steiner, jeweler, at 
Albion, Neb. 

Gordon Smith, son of A. F. Smith, plans 
soon to go to Hollywood, Cal., for a few 
weeks, after which he will bring back his 
mother, who has been there visiting her 
parents for some time. Gordon has not had 
a vacation for some years and plans on 
making up for lost time. 
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H. F. Stahl, traveler for the Byrne-Duff 
Jewelry Co., says he never saw so much 
wonderful wheat in his life as he saw on a 
recent trip in western Nebraska in the 
region of Kimball and Sidney, where the 
farmers have thousands upon thousands of 
bushels of threshed wheat piled on the 
ground or in open bins. This was about 
the richest wheat section of Nebraska this 
year, but as a whole the State showed 
2,000,000 bushels more than last year. 

Joseph P. Byrne, of the Byrne-Duff 
Jewelry Co., Omaha, returned recently from 
a business trip in the central part of the 
State where the corn crop has been hit very 
hard. He says much of the corn is being 
cut for fodder, where it is certain it will 
never mature while in other fields the 
farmers have turned the cattle in to graze it 
down, as it has made no ears. However, 
Mr. Byrne says he did a surprisingly good 
business in that section, owing to the fact 
that some of the other crops came through 
better than the corn. 

The big “Dollar Day” in Omaha recently 
when all the retail stores put on dollar sales, 
largely reduced stocks of umseasonable 
goods or goods no longer in vogue. It was 
a huge success for the shoe man, the de- 
partment store man, and others in various 
lines, but not so for the retail jeweler. “I 
wonder why that was,” said A. F. Smith, 
president of the A. F. Smith Co., Omaha. 
“The jewelers would do well to study the 
cause and find out why they could not cash 
in on that big ‘dollar day’ activity as other 
merchants in other lines did. Was it due to 
improper advertising? Do not our jewelers 
know how to advertise for a special occa- 
sion like that or what is the matter with 
them? Look at the one shoe store here that 
had to close its doors at noon that day, be- 
cause the help could not wait on the multi- 
tudes that flocked in. Why not such a con- 
dition in a retailejewelry store the same day? 
What is the matter with us as merchants? 
Will some one please tell us? If any retail 
jewelers have cashed in big on ‘dollar day’ 
sales in other parts of the United States, 
the Omaha jewelers would certainly be glad 
to know how it was done.” 











I. H. Condit, representing Winter & Co., 
left last week on his western trip in the 
interest of his concern. 

Herbert L. Farrow, of Carter, Gough & 
Co., manufacturing jewelers, and chairman 
of the Finance Committee of the National 
Jewelers’ Publicity Association, is taking a 
sea voyage and will be away until after 
labor Day. 

Three traveling men representing the Jade 
Jewelry Mfg. Co., left on Monday to cover 
their respective territories. They are I. 
Bass for New York and New Jersey; A. 
Adler, Pennsylvania and Maryland, and 
Frank P. Wooms, the middle west. 

Norbert Bertl, 46 Springfield Ave., is 
celebrating the 50th anniversary of the 
establishment. One of the watchmakers 
who was with his uncle, Koloman Bertl, 
when he established the business in 1876, is 
still a member of Mr. Bertl’s staff. An- 
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other watchmaker has just finished 25 years 
with the firm. 

Conrad J. Brotherly, president of the 
American National Retail Jewelers’ Asso- 
ciation, who has been lecturing almost con- 
tinuously this Summer, before State asso- 
ciations at their annual conventions, left 
Newark Monday for a motor trip through 
New England. In his party were P. J. 
Coffey, chairman of the publicity associa- 
tion, of which Mr. Brotherly is treasurer, 
and William J. Ward, of Summit, head of 
the William J. Ward Co., of New York 
city. They took along their golf sticks and 
expect to return to Newark in about 10 
days. 

“Subscription payments are coming in 
very well,” said John Drake, secretary of 
the National Jewelers’ Publicity Associa- 
tion, on Monday, “but the association needs 
the payment of every subscription to take 
care of the advertising program for the 
Fall.” A letter received from Fred G. 
Gruen, of Cincinnati, chairman of the ad- 
vertising committee states: “We must 
raise a million dollars a year in a $4,000,000 
campaign. Two millions is not enough. If 
everyone contributes what they should, with 
a minimum of $25 a year for the smaller 
jewelers and jewelry salesmen, it will not 
be a difficult goal to attain. Just as in life, 
so in business, you never get anywhere with 
small, narrow ideas.” 


WINDOW SMASHERS ESCAPE 











Daring Robbers Take Four Trays of 
Diamond Rings from New York Jewelry 
Store Window and Make Getaway 
in Taxicab 


A daring band of window smashers in- 
vaded upper Third Ave., New York, last 
Monday, and after crashing the window in 
the jewelry store of Frank Goldblum, 2144 
Third Ave., escaped with valuables reported 
to be worth about $4,000. The thieves made 
their escape in a taxicab, but not until after 
the jeweler, his wife and several pedestrians 
had pursued them for several blocks. 

The sidewalk in front of the store was 
crowded with people, and the jeweler and 
his wife were waiting on several customers 
when the window was smashed. Upon hear- 
ing the crash of falling glass Mr. Goldblum 
and his wife ran from behind the counters, 
but by the time they reached the sidewalk 
the three robbers who had committed the 
crime, had scooped up four trays of diamond 
rings and were dashing toward a -taxicab 
standing at the curb around the corner on 
117th St. With the jeweler and a crowd in 
pursuit the taxi sped west on 117th St. to 
Lexington Ave., and then turned north, goiiig 
three blocks to 120th St., where it disap- 
peared. 

The robbery is said by the police to be 
one of the most daring of its kind. A patrol- 
man had passed the store only a few minutes 
before the robbery took place. It is re- 
ported that the thieves were standing on the 
corner near the store for almost an hour 
waiting a chance to commit the robbery. 
The jeweler’s loss was not insured. 








The Madison Drug Co., Madison, Fla., 
has installed a jewelry and repair depart- 
ment. B. M. Harmon, recently with the 
Mackey Jewelry Co., is in charge. 
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I. S. Sagorsky, head of the firm of I. S. 
Sagorsky & Son, wholesalers, has just re- 
turned to business after recovering from an 
operation performed at a local hospital and 
is much improved in health. 

H. N. Rabinowitz of 1964 N. 31st St.; 
Harry Paul of 4129 W. Girard Ave., and 
William Brady of 959 N. 7th St., have as- 
sociated themselves as the Pennsylvania 
Jewelry Jobbers, trading at 110 S. 8th St. 

According to reports from wholesalers and 
their salesmen, business is showing signs of 
a revival. There is a good demand for 
stones, diamonds of the larger sizes being 
preferred, while the call for fine mountings 
holds good, 

William Sutton, secretary of the Pennsyl- 
vania retailers, was a busy man during 
the conventions but heaved a sigh of relief 
when they were over and headed for Penny- 
pot, N. J., where he will devote his time 
until Oct. 1 to resting. 

The vacation season has hit the firm of 
M. Sickles & Sons and among those away 
are Thomas Madden, head of the shipping 
department, W. J.. Brand, chief of the sil- 
ver department, George Whitlin, head 
watchmaker and Harry C. Barry, dean of the 
sales force. 

John F. Blisard of John F. Blisard & Bro., 
leaves this week on an automobile trip 
through New York and Canada with his 
family, going as far as Montreal. James 
Blisard of the firm, is spending the week 
ends with his family at their Summer home 
in Wildwood, N. J. 

Joseph Aisenstein, of Aisenstein & Gor- 
don, received a sad shock when on returning 
from his vacation at Atlantic City, he re- 
ceived the news of the sudden death of his 
brother, a merchant in Perth Amboy with 
offices also in New York. He was stricken 
while in his office and was found dead by 
a customer. 

A new retail jewelry store has been added 
to Philadelphia’s list, Louis B. Horwitz & 
Son, having opened a finely appointed estab- 
lishment at 39 S. 13th St., near Chestnut. 
Mr. Horwitz was for many years con- 
nected with the Harburger store on Chestnut 
St., and has many friends in the retail and 
wholesale trade. His son, Alfred, is asso- 
ciated with him. 

Some comment was caused by the ap- 
parent failure of the Sansom Street Busi- 
ness Mens’ Association to recognize officially 
the presence of the three jewelers’ conven- 
tions in the city during last week by a “Wel- 
come” banner in the wholesale district or 
some other means, but it was explained this 
was due to the absence from the city of 
many leaders of the association and not 
from any other motive. 

Two of the local jewelers who are taking 
a deserved rest after the conventions are 
Frank L. Davis, reelected president of the 
Pennsylvania Retailers’ Association and 
Ralph Seaman. President Davis worked un- 
tiringly for the success of all three gather- 
ings and was at his post, which was every- 
where, practically a week. Mr. Seaman 


worked untiringly at the registration desk 
and did not quit until the conventions were 
adjourned. 
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Detectives are on the trail of a negro 
who has been stopping persons on the less 
frequented streets and offering to sell them 
articles of jewelry at a ridiculously low 
price. He asserts he found the articles, 
which he produces from his shoes or the 
lining of his hat. So many persons have 
reported his actions to the police that de- 
tectives were put on his trail in the belief 
the articles were stolen but thus far he has 
eluded them. Most of the goods he offers 
is of cheap make but in one case he showed 
a carat diamond and in another a fine plati- 
num pin. 

The so-called radio gang of swindlers, 
now on trial here, had according to attaches 
of the district attorney’s office, planned a 
series of raids on out of town jewelers by 
means of the device of using the name of a 
reputable firm to obtain credit. Names of 
a number of wholesale and manufacturing 
jewelers all over the United States are said 
to have been found in their desks, the infer- 
ence being they would have extended their 
game in due time. They are charged with 
having obtained radio supplies and accesso- 
ries valued at more than $300,000 from deal- 
ers all over the country, more particularly in 
the west and southwest. 

Sansom St. has welcomed back the genial 
William S. Waples, for more than 20 years 
in the employ of C. H. O’Bryon, watch 
materials dealer, who last Spring resigned 
and went to Florida for a long vacation. 
Since his return, “Willie,” as he is known 
to everyone in the trade, has purchased 
the watch materials department of John F. 
Blisard & Bro., at S. 8th St., and will con- 
duct it at that address. John F. Blisard & 
Bro., will devote all their attention to their 
extensive jewelry jobbing business. Mr. 
Waples has laid in a complete new stock of 
tools and findings for the trade. 

The editorial spirit has seized the mem- 
bership of Behr Gordon lodge, Independent 
Order of Brith Sholom, composed wholly 
of jewelers of which Max E. Gordon of the 
firm of Aisenstein & Gordon is president, 
and it has just issued the first number of the 
“Behr Gordon Alarm Clock,” a 20-page 
monthly designed as Mr. Gordon says, to 
keep the members wide awake all the time. 
It contains a history of the lodge, a sketch 
of Rabbi Behr Gordon for whom the lodge 
is named and other interesting matter, in- 
cluding news of the “169 Marching Club,” 
just organized in the lodge. Mr. Gordon 
seeks a membershop of 1,000 and at the 
next meeting, Sept. 21, more than 70 candi- 
dates are already listed for initiation. The 
membership now is over the 500 mark. 

John Morton Kleven, who lives on Opal 
St., has been held in $1,000 bail for a 
further hearing next week by Magistrate 
Pennock, on charge of the larceny by bailee 
of diamond and miscellaneous jewelry valued 
at $2,200. His accuser is Ralph Lipkin, 
proprietor of a jewelry store at 114% 
S. 8th St., for whom Kleven had worked 
for some little time as a salesman. Ac- 
cording to Lipkin, Kleven had failed to 
make an accounting for several weeks of 
samples entrusted to him and when the 
jeweler threatened arrest, the salesman 
broke down and confessed he had pawned the 
best pieces of jewelry in order to make a 
showing and take his family to Summer re- 
sorts. When arrested he had only a few 
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cheap pieces left. He gave detectives a list 
of goods he had pawned but was unable 
to produce the pawn tickets. A peculiar 
feature of the case is that City Hall detec- 
tives have been unable to find any of the 
jewelry in pawnshops where Kleven as- 
sured them he had disposed of them. He is 
to be questioned further on this subject. 








Allentown, Pa. 





_Robert J. Beitel, Catasauqua jeweler, and 
his wife, left last Sunday evening on an 
extensive tour of Canada. 

H. A. McKnight, jewelry auctioneer of 
Allentown, just returned from Waverly, 
N. Y., where he closed out the stock at 
auction of Edwin K. Kitchen, jeweler. 

L. R. Fulmer, jeweler, S. 2nd St., Easton, 
nurchased a lot in Phillipsburg, N. J., and 
expects shortly to erect a modern home. 

C. G, Harmon, manufacturing jeweler, 
832 Hamilton St., and wife, just returned 
irom a trip to Buffalo and Niagara Falls. 
While at the latter place Mr. Harmon visited 
the monster hydro-electric plants. 

The following traveling men are calling 
on the trade in this locality: L. S. Cassel, 
the E. Ingraham Co.; Charles F. Sweasy, 
Bishop & Bishop; B. E. Thurston, Frank 
Krementz Co.; and Mr. Montgomery, Alvin 
Silver Co. 

Dr. Clarence J. Steinmetz, the well- 
known Bangor optometrist, and Miss Mary 
Bernice Hershey, of Harrisburg, were 
married 7.30 o'clock Tuesday evening in the 
First United Brethren Christ Church. Rev. 
I. M. Hershey, the father of the bride, 
performed the ceremony. Dr. and Mrs. 
Steinmetz left on a wedding trip by motor 
to Cleveland and will go to Duluth via the 
Great Lakes cruise. After a two weeks’ 
sojourn they will reside at Bangor. 

Leaving the engine of their machine run- 
ning rapidly in order to deaden the sound 
vf breaking glass, thieves early Monday 
morning broke the show window at Smith 
& Sons’ jewelry store on N. 4th St, 
Easton, and escaped with loot valued at 
about $500. W. G. Jordan-and Edward 
Laubach, employes of an Easton newspaper, 
saw the machine pull up in front of the 
store. Their attention was attracted be- 
cause the engine was left running rapidly. 
One of the men in the car jumped out and 
walked to the window. In his hand was an 
automobile crank with which he smashed 
the heavy glass. He reached through the 
hole and snatched up 13 bracelets of vari- 
ous designs on a tray within easy reach. 
He then jumped into the machine which was 
driven rapidly away. The robbery took 
but a few moments. Jordan ran after the 
car but it disappeared around the corner 
and he lost sight of it. He then notified 
the Easton police. The car had been parked 
in a shadow and it was impossible for Jor- 
dan or Laubach to get the license number. 








Stock fixtures, corporate franchise and 
goodwill of the Saunders-Stewart, Inc., Ft. 
Madison, Ia., has been purchased by A. F. 
Odell for $7,150. Mr. Odell operates 
jewelry stores in Quincy, Hannibal and 
Keokuk and has announced that he will con- 
tinue the Ft. Madison business with James 
Greenwood, for several months with Saund- 
ers-Stewart as manager. 
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TRADE CONDITIONS 


August business while not rushing with the 
jewelry trade of Louisville, has been very fair, 
in fact better than expected for mid Summer. 
It is reported that there has been an abnormally 
good volume of mid Summer weddings, which has 
increased jewelry volume. General conditions in 
Louisville are excellent, and the trade is of the 
opinion that there will be a good Fall business 
done here, while traveling men report that the 
southern outlook is good, due to prospects of a big 
cotton crop. 





J. W. Berry, formerly in the jewelry busi- 
ness at Elizabethtown, Ky., has arranged to 
open a shop on Oak St., in Louisville. 

William Chiquelin, formerly in the watch 
department of Lemon & Son, has joined his 
brother in the trade watch shop of Fisher & 
Chiquelin. 

P. B. Stith, treasurer of William Ken- 
drick’s Sons, has gone east on a motor vaca- 
tion trip, to New York, Washington and 
other points. 

M. M. Lorch, of the Letzler Lorch Co., 
back from a trip to Crab Orchard Springs, 
leaves shortly for Pittsburgh, where he will 
visit a daughter, after which he will spend a 
vacation at Atlantic City. 

O. K. Rowe, formerly with some of the 
high grade stores as a watchmaker, and for 
the past few years operating a trade shop of 
his own, has gone on the road for the whole- 
sale department of the Letzler Lorch Co. 

After some excitement in the western part 
of the city over an alleged gold strike, in- 
vestigation proved that the claims were false, 
the Bureau of Mines, after testing a sample 
of the sand declaring that there was no gold 
in it. 

William Kendrick’s Sons have recently 
completed moving to their new store on 
Fourth near Broadway, about three blocks 
south of the old store. The fixtures with 
small remodelling, fit in as if made for the 
store, which is really far more attractive 
than the old one, in that it is wider in the 
center, and the windows are open so that the 
interior of the store can easily be seen. The 
diamond room and watchmakers delivery 
department have been set back in the store, 
instead of directly behind the windows, with 
the idea of giving a better view of the store, 
and forcing people visiting the place to go 
further back. 

Among recent visitors to Louisville were: 
_ W. H. Combes, Sloan & Co., New York and 
Bernard West, New York; Bill Lattimer, 
Weidlich Bros., Bridgeport, Conn.; A. M. 
Neal, A. L. Reed Co., New York; Harry F. 
Hillman, Towle Mfg. Co., Newburyport, 
Mass.; C. T. E. Smith, Reed & Barton 
Corp., Taunton, Mass.; George C. Harrison, 
Paye & Baker Mfg. Co., North Attleboro; 
W. Allan Nickerson, Watson Co., Attle- 
boro; Harry C. Cohen, Lorraine Watch 
Case Co., New York; Charles L. Andrews, 
Carter, Gough & Co., Newark; W. S. Willis, 
Gorham Co., Chicago; M. L. Braun, O. J. 
Somers Co., New York; Frank C. Shinn, 
Hallmark; and for Shinn & Ball, Newark; 
R. V. Nye, International Silver Co., 


Watrous division; Jere J. Shea, Dominick 
& Haff, Newark; J. & L. Hartzberg, by 
John M. Hartzberg, New York; J. A. Gor- 
man, Derby Silver Co., division of Inter- 
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“i national Silver Co., Derby, Conn.; Dudley 
+ TT. Fagan, International Silver Co., Barbour 


factory; Paul A. Barr, Chapin Hollister- 
Stone Co., Providence; Mr. Carpenter, Car- 


penter-Kollmar Co., Newark; Miss Klipper, 


Klipper Co., New York; and H. A. Tibbals, 
Church & Co., Newark. 
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Ted Abrams of the Henry Wilkins Co., 
is spending some time at eastern resorts as 
well as in New York, where he is purchas- 
ing holiday goods. 

Park M. Stewart, treasurer of the August 
Loch Co., has gone to Los Angeles, Cal., to 
visit with his sister. He is not expected 
home until some time next month. 

Charles Silverman, formerly associated 
with the M. S. Neiman Co., McKeesport, 
has opened a beautiful new store on Fifth 
Ave., McKeesport. His many friends in 
this city wish him success. 

J. O. Ladd, well known Bellevue jeweler, 
recently won the business men’s golf tourna- 
ment in that suburb, the match having been 
staged at the Highland Country Club. Mr. 
Ladd also conducts a jewelry store at 
Ambridge, Pa. 

D. H. De Nardo and family, Braddock, 
left last week on their vacation via auto- 
mobile, headed for the exposition at Phila- 
delphia and other eastern pleasure resorts. 
Mr. De Nardo also expects to do some 
buying while in the east. 

Sol Cerf, president of Sol Cerf & Son, 
left this week for Providence, the Attle- 
boros and New York, where he expects to 
purchase holiday goods. Mr. Cerf says 
that business is showing much greater signs 
of activity and his house confidently expects 
a good holiday trade. 

C. Glenn Sipe and Mrs. Sipe returned to 
Pittsburgh on Tuesday from Europe where 
Mr. Sipe purchased his annual stock of dia- 
monds for the holiday season. They were 
abroad seven weeks, returning on the Levia- 
than. The Sipe children are at present en- 
joying the wilds of camp life at Dick De 
Victors camp near Elwood City, Pa. 

John M. Roberts, Sr., pioneer retail 
jeweler, Pittsburgh, returned to his place of 
business last week, having completely re- 
cuperated from illness which had confined 
him at Atlantic City for the last six months. 
Mr. Roberts is active in the management 
of the business and his many friends were 
glad to see him back in town once more. 
Jack Roberts, 3rd, is at present enjoying a 
rest along with his family. 

Members of the American National Re- 
tail Jewelers’ Association made one Pitts- 
burgh jeweler very happy when Secretary 
A. W. Anderson was directed to wire 
August Loch, upon behalf of the recent 
Philadelphia convention, as follows: “At- 
tending a convention here today without you 
is like going home and finding father miss- 
ing. We surely miss you and wish you 
could have again been with us.” Mr. Loch 
was deeply impressed by this warm expres- 
sion of friendship. He would have attended 
the convention had it not been for ill- 
ness in his home which kept him in Pitts- 
burgh. 
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TRADE CONDITIONS 


Continued peak operations in the major rubber 
and steel industries of the Akron-Canton district, 
is being reflected in jewelry sales a survey last 
week of the district disclosed. Despite the hot 
weather of the past month, the jewelry business 
has been brisk and indications are that buying will] 
continue right through until the Fall season opens, 
Stores maintaining gift shops report this class 
of merchandise has been in good demand all 
Summer, as well as crystal, and silverware and 
lansps. Ladies and gents watches, largely of the 
strap variety have been big factors in the Summer 
trading, retailers said. 





C. J. Duncan, Massillon jeweler, was a 
Canton business visitor the past week. 

Six retail Massillon jewelry firms have 
contributed liberally to a fund to help finance 
Massillon’s Centennial celebration to be held 
early next month. 

Joseph Smith, head of the Ohio Jewelry 
Mfg. Co., Citizens building, Canton, who 
has been seriously ill for several weeks is 
recovering slowly and is able to be back at 
his desk. 

Leo S. Punches, formerly with the Merritt 
Jewelry Co., Canton, is now engaged in the 
manufacturing jewelry business with head- 
quarters in the old Masonic Temple building, 
N. Market Ave. 

Thieves broke into Sam Watters’ jewelry 
store, 2 Woodland, Youngstown, Tuesday 
night by forcing a rear door. Police who 
investigated failed to solve the robbery. 
Little jewelry was taken police said. 

The E. Jewelry Co., for many years lo- 
cated on Tuscarawas St. E., Canton is re- 
modeling the interior and front of its store 
and when alterations are completed will have 
one of the largest retail stores in the city. 

Walter A. Smith, 81 years old, Youngs- 
town jeweler who was injured recently when 
he fell, while vacationing at Chaffey’s Locks, 
Canada, is in as good condition as could be 
expected, due to his advanced age, accord- 
ing to reports received in Youngstown. 
Mr. Smith suffered a dislocated hip and 
other injuries when he fell. 

Activities of the Canton District 24 Karat 
club will be resumed with the advent of 
cooler weather, according to Floyd Bone, 
president of the organization. It is planned 
to hold monthly sessions of the club and to 
invite men prominently identified with. the 
jewelry industry to discuss before the club, 
pertinent subjects of interest. 

George S. Dales & Co., widely known 
Akron jewelers, will be one of the largest 
exhibitors at the first Akron Radio show to 
be held next month in the Akron armory. 
Mr. Dales, in connection with his jewelry 
store conducts one of the largest radio de- 
partments in greater Akron and has made 
quite a success with radio. He is active in 
the promoting of Akron’s first radio show. 

The 40 day greyhound race meet at Tal- 
madge near Akron, something new in the 
way of sport in this section, has resulted very 
profitably for Akron jewelers. Cup and 
trophy sales the month of August were the 
best in recent years. Industrial firms here 
are taking much interest in the races and 
are nightly donating cups all of which are 
purchased from Akron jewelry firms. 








Ernest Metcalf is opening a jewelry store 
in the Warnock building at Magnolia, Ark. 
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Chicago Notes 





D. E. Newman, manufacturing jeweler, 
Silversmith’s building, has returned from a 
pleasure trip of two week. 

W. C. Berry, manager of the diamond 
department of the J. R. Wood & Sons 
Chicago office, is now on vacation. 

B. S. Baker, representing the Juergens & 
Anderson Co., is now making his first Fall 
trip through Iowa and the Northwest. 

Tinley Combs, Omaha, Nebr., visited with 
friends here last week as he was returning 
home from the convention in Philadelphia. 

E. D, Gallagher, who represents Depres, 
Bridges & Noel, was called to Bellevue, O., 
early last week on account of the death of 
his father. 

E. C. McNillis, with Depres, Bridges & 
Noel, and his family are spending two 
weeks at the Summer home of W. E. Smith, 
Hartford, Wis. 

L. H. Redmond, Pontiac, Mich., spent a 
day in Chicago last week calling on the 
wholesalers as he was returning home from 
an extended automobile trip. 

Nelson Hagnauer, of Eisenstadt Mfg. Co., 
St. Louis, visited in Chicago last week en 
route to the lakes of Wisconsin for a rest 
before starting on his Fall trip. 

Mr. Stiles, of the Stiles Jewelry Co., 
Wells, Minn., attended the convention at 
Philadelphia and visited some of the whole- 
sale houses here on his way home last week. 

Marshall W. Pierce, secretary of the 
Block-Weinfeld Co., accompanied by his 
wife and three children, are spending a few 
weeks at Koontz Lake, near Walkerton, Ind. 

J. G. W. Shoenthaler, treasurer of Eisen- 
stadt Mfg. Co., St. Louis, visited the Chicago 
office one day last week and he and his fam- 
ily were motoring north for a pleasure trip. 

Claude G. Pendill, sales manager of the 
Towle Mfg. Co., visited the Chicago office 
last week. He was accompanied by his 
wife who has been spending the summer 
in Wisconsin. 

Russell Hale, superintendent of the pre- 
cious stone and lapidary department of Meyer 
Jewelry Co., Kansas City, Mo., spent a 
few days in Chicago recently and called on 
friends in the trade. 

J. Vin. Huber, representing George H. 
Fuller & Son Co., left Chicago early last 
week for St. Louis and Kansas City. Be- 
fore returning he will visit Denver and 
other western cities. 

H. N. Kohn, of Stein & Ellbogen Co., has 
returned to Chicago after spending two 
months in Europe. Mr. Kohn was accom- 
panied by his wife, reports a very interest- 
ing and pleasant trip. 


Wm. Schwab, general manager of J. R. 
Wood & Sons, New York and formerly 
manager in Chicago, spent last week here 
looking over the business of this office and 
visiting his many friends in Chicago. 

Max Smith, representative and material 
expect of the Edwards, Ludwig & Fuller 
Jewelry Co., Kansas City, Mo., spent a 
few days in Chicago visiting friends. Mr. 
Smith formerly lived in Chicago and has 
many acquaintances here. 

Victor Blomstrom, of Blomstrom & 
Petersen, Inc., Escanaba, Mich., called on 
friends in the trade here last week. Mr. 
Blomstrom was enroute home after an auto- 
mobile trip to Detroit and the East, ac- 
companied by his two children. 

Harry Wish is making a trip through 
Michigan for Stein & Ellbogen Co., in place 
of W. S. Wizburg, who makes this terri- 
tory regularly. Mr. Wizburg was unable to 
make the trip on account of illness but is 
to return to his business in a very short 
time. 

T. W. Stanek, of Graffe & Stanek, manu- 
facturers, left Sunday in his automobile ac- 
companied by his family. He stated that he 
was going to start the car north and keep 
it going, but expects to return within a 
month. 

Arthur Lundquist, of the George H. Ful- 
ler & Co., Chicago office, left last week for 
an automobile trip to Maine and other 
points in the east. Before returning to 
Chicago, Mr. Lundquist will visit the fac- 
tory at Pawtucket, R. I., and New York 
City. 

Ben J. Boedeker, city salesman for F. H. 
Noble & Co., returned to Chicago last Sun- 
day after a honeymoon motor trip of two 
weeks in Wisconsin. On Aug. 9, Mr. Boe- 
deker was married to Miss Helen Dorothy 
Read and immediately after the ceremony 
left for the trip. 

Stephen H. Bridges, of Depres, Bridges 
& Noel, returned last Sunday after a short 
rest in Wisconsin. Ed. F. Boes, jewelry 
buyer of Depres, Bridges & Noel, has re- 
turned from a tour of Yellowstone Park 
and the West. Jake Joseph, of this com- 
pany, is spending his vacation in Ohio. 

J. M. Braude, of Emil Braude & Sons, is 
spending two weeks in the vicinity of Star- 
lake, Wis., where he is enjoying fishing and 
golf. In a letter he stated that he drove to 
Appleton, Wis., and took a picture of the 
store where his father, Emil Braude, con- 
ducted a jewelry store more than 30 years 
ago. 

W. A. Kinsman, vice-president and gen- 
eral manager of the Towle Mfg. Co., New- 
buryport, Mass., spent a few days at their 


Chicago office recently. Mr. Kinsman was 
returning home after an extended trip to 
Alaska and the Canadian Rockies on which 
he was accompanied by his wife and sister. 

Following the announcement of his mar- 
miage on Monday night, Aug. 16, Carl L. 
Loeb, associated with I. Schwartz, whole- 
sale jeweler in the Heyworth building, was 
kept busy receiving the congratulations of 
his host of friends in the trade. Mr. Loeb 
had just returned from a business trip and 
was married to Mrs. Fannie Ople, of Birm- 
ingham, Ala. After a short honeymoon 
here, Mr. Loeb will leave on Aug. 29 for 
his southern trip of four weeks and will be 
accompanied by Mrs. Loeb. Immediately 
following this trip they will leave for the 
Pacific Coast and Northwest territory, re- 
turning to Chicago about Dec. 1. 

One of the show places in the jewelry 
trade in Chicago is the new home of the 
Elgin National Watch Co., located on the 
16th floor of the new Jewelers’ building 


and occupying the entire east side of 
the floor, The view looking in or 
out is not surpassed in Chicago. The 
space overlooking Wacker Drive and 


part of the space on Wabash Ave., is de- 
voted to private offices and the directors’ 
room. The walls of these rooms are hard 
finishes and stipled in light browns. The 
woodwork is all in walnut and the floors 
covered with heavy carpets. The same gen- 
eral finish, except on the floors, is carried 
out throughout the entire space. Every 
convenience for comfort has been provided 
even to a room equipped with a sink and 
electric cooking range. The officers of the 
company are receiving congratulations upon 
their removal to the new quarters. 
Members in the trade in Chicago were 
very happy to learn that Albert L. Ellbo- 
gen, of Stein & Ellbogen Co., who has done 
such effective work as chairman of the 
Good and Welfare committee in the prose- 
cution of crime in the trade, has assured 
President Sydney Y. Ball of the Chicago 
Jewelers’ Association, that he will serve 
another year. One of the most recent 
achievements of Mr. Ellbogen and his com- 
mittee, assisted by Attorney Francis V. 
Healy, was the successful prosecution of 
Louis Anderson, jeweler, charged with re- 
ceiving stolen property. He was charged 
with receiving jewelry and silverware from 
a band of burglars who confessed to having 
looted more than 125 homes during the 
latter part of 1925 and early part of 1926. 
When called before Judge Eller and con- 
fronted with the mass of evidence accumu- 
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lated by the Good and Welfare committee 
and Attorney Healy, Anderson entered a 
plea of guilty. Judge Eller refused to 
grant probation. 

Harold Green, of the Quaker Silver Co., 


left last week for a business trip to Kansas . 


City and the Northwest. 

John Jones, buyer for C. L. Norseworthy 
Co., Dallas Texas, was in Chicago recently 
on a business and pleasure trip. 

R. C. Hardy has just returned from east- 
ern territory, where he spent three weeks 
representing the Star Watch Case Co. 

Art Connor, manufacturers’ representative, 
returned last week after a visit to the cities 
of Ohio and reports a very successful trip. 

Paul Gruen, of Rettig, Hess & Madsen, 
left last week for northern Wisconsin, where 
he will remain until the hay fever season is 
over. 

William Helbein, of Helbein-Stone Co., 
New York, is spending two weeks visiting 
the Chicago office and calling on the trade 
here. 

Charles Hubbard, jewelry auctioneer, re- 
cently closed a clearance sale for C. E. 
Chamberlain in Grand Haven, Mich., and 
reports a very successful sale. 

Meyer Hurwitz of East St. Louis spent a 
few days in Chicago last week. He was ac- 
companied by Mrs. Hurwitz and was com- 
bining an automobile pleasure trip with busi- 
ness. 

P. J. Eppenstein, representing the Elgin- 
American Mfg. Co., returned to the Chicago 
office last week, after a three weeks’ trip in 
the east, and left Sunday for his southern 
territory. 

Mr. and Mrs. Fred Hallett, of Lincoln, 
Nebr., spent a few days with friends in the 
trade last week. They were en route to 
Wisconsin and Minnesota, where several 
weeks will be spent autoing. 

George Brasch, of the advertising and sales 
promotion department of the Norris, Alister- 
Ball Co., was again at his desk last week 
after visiting with his family, who are spend- 
ing the Summer in Michigan. 

Dave Felsenthal, of the Hart Jewelry Co., 
is making a business trip through Indiana. 
He is accompanied by H. M. Tenny, who is 
making his initial trip for this company and 
getting acquainted with the trade. 

Harry Arens, of the American Silver Co., 
returned to the Chicago office last week 
after making a business trip of several weeks 
visiting Kansas City, Denver and the cities 
on the Pacific Coast and in the northwest. 

Sol. C. Eppenstein, of the Illinois Watch 
Case Co., Elgin, Ill., is spending several 
weeks automobile touring through Canada, 
Maine and New York. He is accompanied 
by Mrs. Eppenstein and a party of friends. 

Frank Bangs, of Salina, Kans., called on 
friends here last week as he was returning 
from eastern markets and representing Kan- 
sas at the convention of the American Na- 
tional Retail Jewelers’ Association in Phila- 
delphia. 

R. L. Kanally, of Juergens & Andersen 
Co., is spending a two weeks’ vacation play- 
ing golf. “Dick” hopes to make the round 
of all the golf clubs in the Chicago district 
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before returning to his desk for the Fall 
business. 

William Laiblin, of the Chicago office of 
R. Wallace & Sons Mfg. Co., has just re- 
turned from a trip to Germany and other 
European countries. Mr. Laiblin reports a 
very interesting trip and pleasant visit with 
relatives and friends. 

J. J. Cullen of Rawlins, Wyo., accompa- 
nied by his wife and children, are spending 
a short time with friends here after an eight 
weeks’ visit in Michigan. Mr. Cullen has 
accumulated large interests in the oil busi- 
ness of his State during the past five years. 

Steve Leubusher, of Leubusher-Schumann 
Co., has just returned from a business trip 
through Michigan and Wisconsin. William 
Schumann, of this company, left Sunday for 
a southern trip of two months, and will be 
accompanied on this trip by Mrs. Schumann. 

Joseph S. Stein, of the Stein & Ellbogen 
Co., spent last week in Kansas City attend- 
ing the Gift Show. Mr. Stein was accom- 
panied by Peter Wirth, of the gift depart- 
ment, and was also assisted at the show by 
their representatives, C. W. Nesbit and Wil- 
liam Little. 

The Traub Manufacturing Co.,  Inc., 
makers of jewelry boxes, New York, an- 
nounces the opening of its Chicago offices 
in room 510, 20 E. Madison St., Chicago, 
(telephone No. Central 1604), where it now 
has facilities to serve its Chicago trade in 
a prompt and satisfactory manner. 

Among the retail jewelers calling on the 
wholesalers here last week were E. Moisman, 
Bluffton, Ind.; A. Jacobson, Topeka, Kans. ; 
E. L. Scheppele, Dubuque, Ia.; E. S. Stone, 
Anamosa, Ia.; D. D. Williams, Emporia, 
Kans., and Earl George, of W. H. Beck Co., 
Sioux City, Ia. 

Frank E. Quinn, Chicago manager of the 
Homan Mfg. Co., returned last week from 
a business trip to Milwaukee and left Sun- 
day for St. Louis and Kansas City. D. W. 
Wood, representing this company, is making 
a trip through Iowa, Illinois and Missouri, 
and expects to return to Chicago early in 
September. 

Word was received by A. C. Becken & 
Co., last Friday that their lowa representa- 
tive, H. I. Robinson, had met with a serious 
automobile accident and was confined at the 
Burlington hospital with a broken knee and 
other injuries. Mr. Robinson will be taken 
to his home in Fayette, Ia., where he also 
conducts a retail jewelry store. 

Jack French, Chicago manager for R. 
Wallace & Sons Mfg. Co., has returned 
from an extended vacation and business trip, 
accompanied by Mrs. French. After a short 
visit with friends in their old home at Al- 
bany, N. Y., they spent about three weeks 
in the Adirondack mountains. The last week 
was spent at the factory in Wallingford, 
Conn. 

Mr. Fisher, junior member of Frank S. 
Fisher & Son, Riverside, Calif., spent a few 
days in Chicago last week and called on 
friends in the trade. He left Friday via the 
Lincoln highway for home. Leaving home 
he drove over the Southern route to New 
York, Boston and other cities of the East 
and the return trip is being made over the 
northern route. 








Irving M. Watson has moved from 
Naples, Tex., to Sherman. 
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Dave Levine, of the Jewelry Workers’ 
Union, was elected president of the Central 
Labor Council at the annual meeting ot 
this labor body which was held in Seattle 
last week. 

F. F. Frost, a diamond cutter from Am- 
sterdam, has recently arrived in Seattle, and 
Ben Tipp, diamond merchant of Third Ave, 
has engaged his services to demonstrate in 
the window the method of cutting diamonds, 
The demonstrations were started this week, 
and friends of the jeweler were urged to 
bring their rough diamonds and have the 
cutter make a demonstration. 

Weisfield & Goldberg are engraving the 
cups for the winners of the Eagles’ compe- 
tition for the best dressed windows and 
decorated buildings during the Eagles’ con- 
vention. The cups were a feature of their 
window display last week, and will be pre- 
sented to the winning stores and buildings 
as soon as the names are engraved upon 
them by the jewelers. 

Mining in the State of Washington is in- 
creasing in importance, with gold and silver 
being produced as well as three other im- 
portant industrial metals, according to the 
advance report of the United States Bureau 
of Mines, received in this city. The 1925 
figures show the increased activity in the 
State mines. There were 11,138.49 ounces 
of gold produced in that period, and 166,425 
ounces of silver. 

Among the contributors to the success of 
the first annual picnic of the Greenwood- 
Phinney district of Seattle was the Lighter 
Jewelry Co. of that section. Together with 
other business men in the Greenwood Phin- 
ney Commercial Club, a splendid program 
of athletic events with prizes and a splendid 
picnic spread was provided for those fortu- 
nate enough to live in this enterprising com- 
munity of Seattle. 

Progress on the new store for Burnett 
Bros., Second Ave. jewelers, is being made 
with the awarding of the contract by the 
architects for completing the installation of 
a handsome store front, and considerable in- 
terior improvements to the store at 1316 
Second Ave., which had previously been ar- 
ranged as an exclusive tea room. ‘There 
will be considerable cabinet work, as v.ell 
as plate glass work on the new location, and 
later bids will be taken for the installation 
of a marquise and electric wiring to give a 
luster and brilliance to the interior display. 
It is planned to have all the improvements 
installed and the new store ready for Bur- 
nett Bros. to move from their old location 
soon after the first of next month. 








Jewelers throughout the country who have 
been cashing in on the sentiment for engage- 
ment rings for men and are making displays 
of men’s betrothal rings, will no doubt be 
interested in the window or counter card 
distributed by M. B. Bryant & Co., Inc, 
calling attention to different kinds of 
gentlemen’s engagement rings. The feature 
of the card is a young man studying his 
hand and a ring upon it which he has just 
been given, while at the side are illustra- 
tions of six styles of popular men’s rings of 
the present day. 
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Mrs. Estberg, retail jeweler, Waukesha, 
left for the west on a pleasure trip. 

Sam Jacobs, Iron Mountain, Mich., visited 
wholesale jewelry houses in Milwaukee. 

O. C. Boelte, retail jeweler, Columbus, 
Wis., is now traveling through the west. 

Ralph Payne, retail jeweler, Boscobel, was 
a caller at Milwaukee houses while here on 
his honeymoon. 

The funeral of E. H. 
jeweler, Elroy, Wis., was 
afternoon, Aug 17. 

Henry Jung, Oakland Ave. jeweler, left 
Saturday for the northern lakes where he 
will spend his vacation. 

L. R. Bunde of Bunde & Upmeyer’s retail 
jewelry firm, left recently for Mackinac 
where he will stay for several weeks. 

Meetings of the Milwaukee Retail Jewel- 
ers’ Association will be resumed beginning 
with the second Tuesday in September. 

Harry Arens, representative of the Amer- 
ican Silver Co., Bristol, Conn., was a caller 
among the Milwaukee wholesale trade. 

Richard Globisch, vice-president and treas- 
urer of the Henry L. Tanezer Co., Inc., and 
Mrs. Globisch are sojourning at Eagle River, 
Wis. 

Henry Stecher and Alphonse Fuchs of 
this city, and Sam Dalin, West Allis, at- 
tended the national convention at Philadel- 
phia. 

Milwaukee jewelers report a liberal sale 
of prize cups during the Neptune pageant 
held in this city recently. Some houses re- 
port the sale of as many as 40 and 50 cups. 

Keith Lucas, who is connected with P. A. 
Brunstad, retail jeweler, Chippewa Falls, 
attended the supreme convention of the 
Knights of Pythias which was held here 
Aug. 18. 

George Chatterton, of the George Chat- 
terton, Inc., retail jewelry firm, and Mrs. 
Chatterton are spending the month on a 
motor trip through Yellowstone Park and 
other points of interest in the west. 

German Scherzinger, aged 94 years, and 
a pioneer jeweler of Fond du Lac, Wis., 
was the oldest guest at the recent annual 
picnic of St. Joseph’s Society in that city. 
He is one of the charter members of the 
organization. He received a prize for be- 
ing the oldest person present. 

Among Wisconsin jewelers who visited 
Milwaukee wholesale houses during the 
week was Leo Napientek, West Allis; Ar- 
thur Perry, Waterford; Mrs. Hille, Meno- 
monie Falls; George Armbruster, Cedar- 
burg; A. J. Boden, Clinton; A. Jones and 
F. E. Kiehl of Waukesha; M. Schneider, 
Schneider Bros., Burlington; J. Brehley, 
Cudahy, and W. J. Kellebenz, St. Nazianz. 

“There is a business building possibility 
open to jewelers which is overlooked often 
these days,” says a circular issued by the 
William F. Golberg Co., 209 Grand Ave., 
Milwaukee, to the retail trade, “and that’s 
the possibility of the watch repair depart- 
ment. Good watch repair work is often 
underestimated as a builder of satisfaction 
and confidence among your customers. 
They will tell others who also will patronize 
you. Experts say that buying is a matter 
of habit. If a customer receives good serv- 


Oehlers, retail 
held Tuesday 
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ice in one department of a store, he will 
immediately class that store as a good store 
in every way. One satisfactory piece of 
work or purchase often results in life long 
patronage—‘buying habit.’ Go after the 
watch repair business. Advertise it. Fea- 
ture it in your windows. It pays far more 
than appears on the surface.” 











Co., left last week for a trip through Ohio 
and adjourning States. 


Leon Seymour, of Cleveland, has been 
made manager of the optical department at 
the Schaefer jewelry store, Pontiac. 

Harry Miller has recently been made 
manager of the optical department of the 
Sallan retail jewelry store at Pontiac. 


L. H. Redmend, retail jeweler, Pontiac, 
Mich., with his family, is making an ex- 
tensive motor trip through the eastern 
States. 


C. E. Wallace, of the Wallace-Monroe 
Mfg. Co., is making a trip through the larger 
lower Michigan 


cities and towns in the 
peninsula. 
W. F. Broer, of the W. F. Broer Co., 


wholesale jewelers, Detroit and Toledo, has 
returned from a pleasant vacation, passed 
principally in the east. 

C. W. Dash, Romeo, and L. H. Redmond, 
Pontiac, were in Detroit last week, calling 
cn the wholesalers and buying new stock 
for their Fall business. 

Hugo Segal, of Jacob Segal & Co., 
diamond merchants, and family have re- 
turned from a two-weeks’ sojourn passed 
on Michigan inland lakes. 

Dr. George Elliott, manager of the optical 
department of Hugh Connolly & Son, De- 
troit, is enjoying a two-weeks’ sojourn on 
the Michigan inland lakes. 

Jacob Segal, of Jacob Segal & Co., left 
last week on a trip through the west and 
south that will keep him away from Detroit 
until about Christmas time. 

Roy Connolly, of Hugh Connolly & Son, 
retail jewelers, State and Griswold Sts., 
with his family is enjoying a two weeks’ 
sojourn at his Summer home on _ Lake 
St. Clair. 

Jose Winsen, of the Jose Winsen Co., 
manufacturing jewelers in the Metropolitan 
building with his family is enjoying a two 
weeks’ rest at Van Etten Lake, in the lower 
Michigan Peninsula. 

A. F. Crongeyer, Wyandotte, has returned 
from a pleasure trip that took him to the 
Yellowstone Park. On his return he stopped 
off at Elgin, Ill., where he had the privilege 
of visiting the plant of the Elgin National 
Watch Co. 

Herbert Hackett, formerly with the 
Davidson jewelry store in Highland Park, 
Mich., is now well settled in his new position 
as manager of the Schaefer Jewelry Co., 
in Pontiac. He is constantly being greeted 
by Detroit and Highland Park friends who 
make frequent trips to Pontiac. 

Harry Himelhoch, of the H. W. Himel- 
hoch Co., jewelry supply house in the 
Metropolitan building, has recovered his 
sedan that was stolen from in front of his 
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residence a few days ago. It was found by 
the police, abandoned in another part of the 
city, with one tire gone, window glass broken 
and otherwise disfigured. 

F. L. Klunzinger, who operates two 
retail jewelry stores, one at Mt. Pleasant 
and another at Cheboygan, was in Detroit 
last week buying new stock for both places. 
Retail trade in both these places is ex- 
ceedingly promising. The rural sections 
have had a successful Summer and every- 
thing points to a successful Fall and Winter. 

Henry Sikorski, formerly a member of 
the firm of Sikorski Bros., on Gratiot Ave., 
has recently opened a new retail jewelry 
store on Harper Ave., in a fine residential 
section. He has installed new stock and new 
fixtures and is declared to have one of the 
most attractive jewelry establishments in 
that part of the city. He has been -the 
recipient of many congratulations following - 
his recent opening. 








Salt Lake City ‘ ‘al 


J. Fred Daynes, head of the Daynes 
Jewelry Co., is sojourning in Yellowstone 
National Park. 

Roy King, of the Los Angeles branch of 
Ostby & Barton Co., manufacturing jewel- 
ers, Providence, R. I., is a local visitor. 

L. E. Hubbard, of Hubbard-Denn Jewelry 
Co., who has been il! for some months, is 
back at the store, but has not fully recovered 
yet. 

Miss Sadie Arnovitz, of the Broadway 
Jewelry Co., has just returned from a two 
months’ trip to the east, during which she 
visited New York, Philadelphia and Atlantic 
City. 

John W. Peters, Brigham City jeweler 
and optometrist, is listed as one of the hold- 
over State senators who will be called upon 
to serve in the legislature when it meets 
January next. 

J. S. Jenson, president and founder of the 
J. S. Jenson & Sons’ Co., pioneer concern, 
who has been ill for a long time but was 
thought to be making progress, has had to © 
return to the Holy Cross Hospital for fur- 
ther treatment. 

Harry Miller, head of the H. B. Miller 
Co., railroad watch inspectors and jewelers, 
is planning a scenic tour of southern Utah 
at an early date. W. S. Sugden of this firm 
has just returned from a sojourn in San 
Francisco and Los Angeles. 

James A. Starts, Nephi jeweler for the 
past two or three years, has closed out and 
is moving to Denver, Colo., where he will 
open another store. Mr. Starts said he was 
doing all right in the Utah town, but be- 
lieved he could do still better in a larger 
place. 

William Schubach, President Anderson, 
of Anderson & Co., H. C. Cheney, of the 
California Jewelry Co., and District Attor- 
ney A. E. Rogers, Salt Lake City, have just 
returned from a short vacation at Fish Lake, 
southern Utah, where they enjoyed some ex- 
cellent fishing. 

Wayne Decker, vice-president of the 
Decker Jewelry Co., wholesaler, is enjoying 
a vacation with his family at Holiday on the 
Weber river, about 70 miles from Salt Lake 
City. William Larsen, buyer for this com- 
pany, and his family has just returned from 
their camp on the beautiful Provo River. 














C. C. Gross, diamond importer, is in the 
south. 

Charles Morrill, one of the city salesmen 
of S. Wurkheim & Bro., is resting at Long 
Beach. 

L. Carrau, of Carrau & Green, Inc., has 
returned from an enjoyable trip, having 
climbed Mt. Whitney. 

The Howard Jewelry Co. has moved from 
230 Market St. to 43 Powell St., where it 
has an attractive store. 

Sidney Sommer, who for years has been 
with Mayer & Weinshenk, has joined the 
force of A. I. Hall & Son. 

A very hopeful view of the Fall outlook 
is taken by Al Benard, who has just left 
for a visit to Southern California. 

A. E. Benoit, jeweler of San Mateo and 
his daughter stopped for a few hours in 
town, en route home from Chicago. 

Mike Sair, well known jeweler of Fresno, 
Cal., who was operated on at the Lane 
Hospital here, passed away on August 10th. 

Word has been received here that J. Mc- 
Laughlin, formerly with Eisenberg, Inc., has 
opened up offices in Honolulu (T. H.) for 
the Norris, Allister-Ball Co. 

Fred Lee and Sam Kierski, of Lee & 
Kierski, are south on a business trip. It is 
Mr. Kierski’s first outing since he left the 
hospital where he underwent a minor opera- 
tion. 

Combining calls on customers and a fish- 
ing trip for trout, Leon Aurich of Nordman 
& Aurich, is taking a motor trip through 
northern California and Nevada, as far as 
Reno. 

Harry Harris has just returned to head- 
quarters of R. & L. Myers, in the Kamm 
building. Lee Myers is on the road again, 
making the Coast and sending in accounts 
that things look a little bit better. 

Back from a brief pleasure trip to Alaska, 
Edward V. Saunders, Coast manager for 
the International Silver Co., spent only a 
couple of days at his headquarters here and 
then left for the south. He will return about 
Sept. 1. 

Back from his brief but strenuous hunting 
trip William Fulton, manufacturers’ repre- 
sentative of 704 Market St. is having 
mounted the head of one of the two deer 
he shot while away. It will be hung in the 
office. Two deer is the limit. 

A motor trip up the Redwood highway, as 
far as Eureka has just been enjoyed by 
Harry Jones, local representative of the 
Wadsworth Watch Case Co., and John 
Morse of the Elgin National Watch Co. 
They were accompanied by their wives. 

Jack Lewis of the Jewelers’ building, who 
is preparing to take a trip north was sur- 
prised the other day by receiving an un- 
expected visit from Mr. Champlin of the 
S. B. Champlin Co., Providence, R. I, a 
house which Mr. Lewis represents on the 
Coast. 

An enthusiastic Oregonian is F. M. 
French, who has been in business for 47 
years in Albany, Ore., and is one of the 
best known jewelers in the State. Mr. 
French is visiting San Francisco, and when 
asked if he was planning to move here de- 
clared firmly but kindly: “I would not leave 


THE JEWELERS’ CIRCULAR 


Oregon if you gave me two acres for every 
one I own there.” 

Prior to leaving for a trip to Kansas 
City, Mo., A. W. Huggins, president of A. 
I. Hall & Son, arranged to give up his 
large private office and move to smaller 
quarters, in order to economize space for the 
large staff. Miss Harriett Brown and her 
assistants are now comfortably situated in 
the larger office 

Among the retail jewelers from out-of- 
town visiting the trade are: William Dupen, 
Sacramento; L. A. Peck, Merced; Harry A. 
Beaufort, San Mateo; W. R. Livingstone, 
Sunnyvale; W. A. Ford, Oakland; John 
Cary, East Oakland; Emil Schwartze, Ala- 
meda; J. Hunt, of Hunt & Kemper, Ala- 
meda, and F. M. French, Albany, Ore. 

For several days past S. Baldasseroni of 
Guido Baldasseroni, San Francisco retail 
jewelers, has not been paying his usual 
visits to the trade. It is believed that he 
was too busy renewing acquaintances with 
his family which he had not seen for eight 
years till they arrived here from Italy. He 
recently took out citizenship papers and sent 
for his wife and their two sons, aged 12 and 


15 years. 

Phil Laks, representing the Pennant 
Watch & Supply Co., is here. Among other 
eastern visitors to the trade are: George 


Fox, of the Fox Mfg. Co., Chicago; Her- 
bert Reichman, of Reichman Bros., New 


York; William Shapiro, of Louis Man- 
heimer & Son, and Max Mendelbaum 
of England; Klein & Levy, New York. 


Ernest Block, of Louis Stern Co., Provi- 
dence, R. I, has just left, and Alfred 
Moss, from the Chicago office of J. J. White 
& Co., Providence, R. I., is expected. 








Pacific Coast Notes 





Mrs. Edith Aronson, of Aronson’s, Inc., 
Portland, Ore., was married on Aug. 3 to 
George L. Myers. They are spending their 
honeymoon in Victoria, B. C. 

The Charles F. Story jewelry store of 617 
Somerset Ave. has moved to Belvedere 
Gardens, where it has consolidated with a 
drug store recently purchased by Mr. Story. 
However, Mr. Story will still reside in Bell- 
flower and will drive to his business in 
Belvedere Gardens. 

Going to Escondido, Cal., four years ago 
from New York, George L. Henderson 
established himself in the jewelry business 
and became quite a factor in the business 
life of Escondido. It is announced that he 
has sold the store to George Graybeal of 
Redlands, Cal., a practical jeweler of many 
years’ experience. Mr. Henderson and his 
family have decided to locate somewhere 
in California. 

Equipment of the new $50,000 dining cars, 
eleven of- which have been ordered espe- 
cially by the Southern Pacific Railroad Co. 
to put on the California eastern run this 
Fall, will include finger bowls, steak knives, 
individual silver butter dishes with tiny ice 
compartments beneath the butter and a large 
variety of cutlery and silverware. Railroad 
dining cars are credited with popularizing 
finger bowls and a number of other table 
refinements according to Allen Pollock, 
manager of dining car service for Southern 


Pacific company. 
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Wm. Laks of the Pennant Supply Co., 
New York, is here calling on the trade. 


I. Gattengo of the Sheldon Jewelry Co., 
El Paso, is spending several days in Los 
Angeles. 

J. F. Wooster of the Wooster Optical Co., 
San Francisco, has come south and is spend- 
ing a month at Hermosa Beach. 


Miss Hazel C. Dayton, daughter of S. P. 
Dayton, was married recently to Frank 
Stanley of the Alexandria Hotel force. 

Peter B. Flynn, salesman for the P. D. 
Walsh Co., is spending two-weeks in 
Eugene, Ore., his former home, is visiting 
his father, who still resides there. 

T. E. Carter Brawley has been here, stop- 
ping in Los Angelés for a few days on his 
way to Honolulu. He expects to be in the 
Hawaiian Islands about three weeks. 

Fred Lee and Sam Kirsky, manufacturers’ 
representatives with headquarters in San 
Francisco, are both spending several days 
in Los Angeles calling on the trade. 

C. F. Sischo of C. F. Sischo & Sons, 
jewelers’ supplies, in the Jewelers building, 
has gone to the Yosemite National Park for 
a visit of two weeks. He drove up in his 
car. 

W. M. Wright, formerly of Compton but 
for the past two years in business in the 
State of Washington, has returned to south- 
ern California and opened a new store in 
Compton. 

E. Gerson, diamond merchant in the Title 
Guarantee building, has returned from what 
he says was an especially delightful trip to 
British Colv-nbia, taking in both Vancouver 
and Victoria. 

Mr. Walker, manager of the Los Angeles 
branch of .s. I. Hall & Son, San Francisco, 
has made his rooms more attractive by a 
new arrangement and a display of especially 
attractive goods. 

Frank Randall, jewelry buyer for the E. 
W. Reynolds Co., has left for a two-weeks’ 
rest, which he will spend in Portland, Ore. 
He is making the trip by automobile and 
is accompanied by his mother. 

E. V. Saunders, Coast representative of 
the International Silver Co., is expected to 
spend a few days here soon. F. C. Plate 
and J. K. Venable of the local force will 
leave soon on ‘trips to San Diego, Fresno, 
and Bakersfield. 

Glenn W. Bodley of the jewelry depart- 
ment of the E. W. Reynolds Co. is con- 
fined to his home suffering from a sprained 
ligament in his foot, the result of having 
been struck by an automobile on alighting 
from a street car. 

J. A. Toland of the Armer & Brown Co. 
is at Pismo Beach, 200 miles north of Los 
Angeles. Charles L. Schwenck, salesman 
for the same company, is spending two 
weeks at Catalina Island. Guy Lauder- 
baugh, manager of the Armer & Brown Co., 
has gone for a rest to a near-by beach. 

Anthony Westhoff, head of the watch de- 
partment of the Donavan & Seamans Co., is 
back from a pleasure trip to Ensenada, about 
80 miles south of San Diego in Lower Cali- 
fornia. On his return, he was caught in a 
heavy thunder shower about 20 miles below 
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the international line, and compelled to stop 
for some time until the shower had passed 
and the road in a measure dried up, the rain 
having made the road so slippery as to be 
dangerous. 

The new owners of the Jewelers Exchange 
building on S. Hill St. have announced their 
intention of expending thousands of dollars 
.in the improvement of the building, making 
it more attractive and more convenient for 
the tenants. A new lighting system and 
a new ventilating system, and interior dec- 
oration throughout, will be effected. 

B. H. Berson of the Berson-Measer 
Jewelry Co. reports that his compaany is 
receiving many demands for the system of 
credits which they have worked out. He 
sees evidence in this of an increasing prac- 
tice among jewelers to adopt the installment 
plan of selling. This he accounts for largely 
because of the fact that fewer novelties such 
as necklaces, rings, pins, and so forth, are 
being sold, while there is a much greater 
demand for watches and diamonds. 

Herbert Royston, associated with the Ray 
Vercler smelting and refining works, who is 
on an extended motor trip through Oregon, 
was when last heard from at Diamond Lake, 
near Crater Lake. He reported great suc- 
cess in fishing in Diamond Lake, having 
secured so many fish that he was giving 
them away to others in the vicinity. Among 
his notable catches were one 22-pound and 
another nine-pound salmon, and an eight- 
pound steelhead trout. 

S. P. Dayton of the Dayton Clock Co. 
recently installed a beautiful illuminated 
street clock for the San Luis Jewelry Co., 
San Luis Obispo. The clock is ornamented 
with three large opalescent globes which 
harmonize with the street lighting system 
of the town. Naturally they attract much 
attention. Mr. Dayton had previously in- 
stalled a similar clock at Selma for Will 
Stammers. 

Among the out-of-town jewelers who have 
visited Los Angeles recently are the fol- 
lowing: Frank Fischer, Riverside; F. W. 
Alley, Pomona; C. Wolff, Santa Monica; 
C. M. Wright, Wilmington; R. Croft, San 
Fernando; J. Rhein, San Diego; Earl Brun- 
ner, Tujunga; Frank Hoffman, Santa Ana; 
Frank Huff, Orange; A. Protsch, Redondo; 
A. L. Leatart, Long Beach; E. B. Lang 
and B. F. King, Venice; J. H. Blanchard 
and M. Doling, Ocean Park; E. Haeni, 
Santa Monica; L. J. Tindall, Owensmouth ; 
E. W. Clark, Van Nuys; W. E. Heald, 
Glendale; O. A. Dockham, Burbank; E. L. 
Wilkinson, C. W. Middleton and C. C. Zilles, 
Pomona; Mrs. M. A. Stalmer, Fullerton. 








The extremely hot weather, which usually 
produces a decline in all lines of business, 
has not caused any serious slump, accord- 
ing to Washington, D. C. jewelers. Numbers 
of loving cups, to be awarded in all sorts of 
contests in this vicinity, have been sold the 
past week. Some dealers are conducting 
“clean-up” sales to provide space for Fall 
and holiday goods. Selling on the install- 
ment plan is adopted by many jewelers, 
necessitating much work around the first and 
fifteenth of the month, when the government 
departments pay off. Merchants have been 
somewhat handicapped due to absence of 
clerks and employes in other capacities on 
vacation. 
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TRADE CONDITIONS 

Local retail jewelry dealers report a very good 
trade for the month of August, and say that it was 
better in fact than had been anticipated. They 
express the belief that business conditions are going 
to get considerably better after the first of Sep- 
tember, and believe that trade will continue good 
now until after the first of the coming year. The 
general business conditions of the towns in this 
part of the State are gradually getting better. 
Frem coal mining towns in southern Indiana, 
southern Illinois and western and northern Ken- 
tucky come reports of many of the mines resuming 
operations, and this will be a great stimulant to 
business a little jater on. In the rural communities 
business is also getting better as the farmers in 
southern Indiana are in much better shape than 
they were this time last year. 





Local dealers report that the demand for 
diamonds has held up well all season and 
a number of large sales has been made re- 
cently. 

William Blackman, of Blackman & 
Lukenheimer, glassware dealers, this city 
was at Boonville, Ind., last week, taking 
in the Boonville Fair. - 

Fred Heinzle, retail jeweler, Tell City, 
Ind., was at Boonville, Ind., last week and 
attended the annual Boonville Fair and 
visited friends and relatives for several days. 

Miss Elizabeth Heinzle, of Heinzle & 
Nester, retail jewelers, Boonville, Ind., has 
returned from Indianapolis and Chicago, 
where she visited relatives and friends for 
several days. 

William Eble, of Shafer Bros., large 
dealers in queensware and glassware at 
Boonville, Ind., has been appointed on a 
committee by the Business Men’s Associa- 
tion of Boonville to assist in bringing new 
manufacturing plants to the town. 

Many of the local wholesale and retaib 
jewelers are making plans to take in the next 
“Good Will’ tour through the towns and 
cities of western and northern Kentucky. 
The event will be staged by the jobbers’ 
bureau of the local Chamber of Commerce. 

Galem White, a retail jewelry dealer at 
Tennyson, Ind., whose store was destroyed 
several weeks ago when the business sec- 
tion of that town went up in smoke, is 
making arrangements to rebuild in a short 
time. It is expected he will construct a 
modern brick building. Mr. White had 
been engaged in business in Tennyson for a 
number of years. 

John P. Chrisney, owner of a large de- 
partment store at Chrisney, Ind., and 
handler of jewelry, who has been sick at 
his home for the past several months, is 
much improved at this writing. Mr. 
Chrisney was a representative from Spencer 
and Perry counties in the last session of 
the Indiana State legislature and is a can- 
didate for re-election this year. 

The large Keller department store at 
Corydon, Ind., was entered by burglars a 
few nights ago and the robbers took among 
other things seven gold watches, three dia- 
mond rings, several watch cases and other 
articles of jewelry. The police in several 
of the neighboring towns have been notified 
of the robbery and it is said that the 
authorities at Corydon are following a clue 
that may lead to arrests. 

Benjamin Wright, a mussel shell digger 
on the Wabash River, is reported to have 





89 


found a pearl in that river a few days ago 
that was valued at more than $100. A good 
many shells are being taken from the 
Wabash River at New Harmony, Ind. 











Mrs. William Kraus and family of 
William Kraus, jewelers, Kenton, O., visited 
the Queen City. 

Andrew Eisenhauer, son of A. J. Eisen- 
hauer, jeweler, Huntington, Ind., was in 
Cincinnati for a couple of days. 

John E. Gerwe, president of Frohman 
& Co., returned from Clarks Lake, Mich., 
Tuesday night. He brought his family back 
with him. 

Louis E. Mecklenborg, of Mecklenborg & 
Gerhardt, is working with a new zest as he 
enjoyed a splendid vacation trip through the 
east and Canada. 

Harry Bohmer, manager of Frohman & 
Co., returned from a stay at Virginia 
Beach and now Miss Laura Metz, account- 
ant of the firm, will sojourn at Lakeside, O. 

Clarence Loeb, of L. Loeb & Sons, re- 
turned from a seven weeks’ trip through the 
southwest and then made a trip through 
Ohio for a week. He is at home now for 
a long stay. 

Aaron McConnell, former jeweler at Har- 
rison, O., passed through Cincinnati on his 
annual trip home from Florida. Mr. Mc- 
Connell and his wife have relatives near 
Cincinnati and visit them every year. 

Arno Dorst, chairman of the local branch 
of the National Credit Men’s Association, 
returned from Chicago, Wednesday, where 
he attended the quarterly meeting of the 
Credit Protection Committee of the national 
organization. 

Edward Barefield, jeweler, Pine Bluff, 
Ark., reached Cincinnati, Sunday, and visited 
a number of places until Wednesday, so 
he could buy his merchandise from John 
E. Gerwe, of Frohman & Co. Mr. Barefield 
was contented to await Mr. Gerwe’s return 
before purchasing his Fall stock. 

A mantel chimes clock manufactured by 
the Herschede Hall Clock Co., is another 
of the prizes that is being offered in the 
large Times-Star movie contest in this city. 
There are a vast number of prizes the prin- 
ciple one being a trip around the World for 
two persons. The Esberger Bros., on Vine 
St., offered a wrist watch for women or a 
strap watch for men as another. 

Jacob Litwin, diamond buyer for the firm 
of Litwin & Sons, left Thursday for New 
York to sail for Europe on the Leviathan, 
Saturday. He will visit Amsterdam, Ant- 
werp, Berlin and Paris and will probably 
be accompanied by his father, Akim Litwin. 
Jacob is a soccer football star, playing with 
the Sons of St. George in the Cincinnati 
League. He expects to play some games 
while abroad. 

Charles Newburgh, who is associated with 
Phillips Bros., diamond dealers and jewel- 
ers in the Provident Bank building, cele- 
brated his 57th anniversary Wednesday 
evening. He was the guest of honor at a 
dinner given by Mr. and Mrs. Elias H. 
Phillips, niece and nephew, at their home, 
746 Ridgeway Ave., Avondale. He formerly 
was a member of the firm of Hamberger 
& Newburgh and later Labold & Newburgh. 




























































Fritz Courvoisier, jeweler at 7109 S. 
Broadway, is on an extended tour to some 
of the eastern cities with members of his 
family. 

William Mauch, Jr., jeweler, at 1436 S. 
Broadway, has recently returned from an 
extended pleasure trip to some of the north- 
ern cities and resorts. 

F. W. Hasenjaeger, of the Hasenjager 
Bros. Jewelry Co., in the Arcade building, 
has returned from a business trip to New 
York city and other eastern points. 

John L. De Grazier, formerly in the whole- 
sale jewelry business in Dallas, was here 
during the week and called on some of his 
old friends in the local jewelry trade. 

Charles Coleman, formerly in charge of 
the optical department of the Roy M. Dixon 
Jewelry Co. at 2728 Cherokee St., has re- 
signed and is making plans to embark in 
business for himself. 

Frank Nickl, of E. Nickl & Sons, well 
known south side jewelers, at 3219 Meremec 
St., is back to business again, after enjoy- 
ing some weeks with his family at Hunt's 
Farm, down in the Ozarks. 

A. F. Eisenbeiss, diamond buyer for the 
Eisenstadt Mfg. Co., who has been abroad 
for six weeks, sailed for home last week on 
the Berengaria, and is expected back in the 
office at the end of the month. 

The partnership agreement of the Sievert 
& Frech Jewelry & Optical Co., at 820 Pine 
St., has been dissolved and the business is 
now being conducted at the same location 
as the Sievert & Eagle Jewelry Co. 

J. G. W. Schoenthaler, secretary and treas- 
urer of the Eisenstadt Mfg. Co. in the Lou- 
derman building, left this week for Wiscon- 
sin, where he will spend two weeks with 
his family at some of the various lake re- 
sorts in the Badger State. 

The stock and good will of the Charles 
Hellwig Jewelry Co., at 3552 S. Grand 
Blvd., has been sold to Mr. Schear, for some 
time past connected with the Gradwohl 
Jewelry Co., at 621 Locust St., and he will 
conduct the business in his own name. 

George G. Gambrill, president of the 
Eisenstadt Mfg. Co., is planning a trip east. 
His daughter is to enter Vassar College this 
Fall, and he and his wife will take her on 
east to school, after which they will spend a 
week or two in New York city and other 
eastern points of interest. 

Salesmen for the Eisenstadt Mfg. Co. 
will shortly complete their preliminary sea- 
son trips and be into headquarters about the 
end of the month. They are expected to be 
be in the house for about ten days and then 
resume the road until December. According 
to President George Gambrill, of the com- 
pany, the outlook is especially bright for a 
good Fall and Winter business, and so far 
the travelers for the firm have been writing 
a nice business. 

Local members of the retail trade will 
soon consider plans for the meeting of the 
State association, whose annual convention 
is set to be held here the last week in Sep- 
tember. Vacations being the rule in both 
the retail and wholesale ends of the trade 
not much has been done, but the wholesale 
firms can be relied on to do their share in 


_ paper. 
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promoting the success of the Missouri meet- 
ing of dealers here and with the dealer com- 
mittees taking the initiative, work is ex- 
pected to begin on the convention arrange- 
ments shortly. 

A reward of $1,000 has been offered for 
the return of the 26 diamonds, which were 
reported lost about two weeks ago by Mar- 
tin Kruppin, youthful son of Jacob Kruppin, 
of the Kruppin Jewelry Co., 1212 Franklin 
Ave. The lad was sent with the loose stones 
to a downtown concern to have them 
weighed, and on his way home either lost 
them or was robbed as they were gone when 
he got back to his father’s store, according 
to the report made to the police. The stones 
were valued at $6,000 and were not covered 
by insurance. 

General business conditions in the local 
wholesale trade here are reported satisfac- 
tory. Salesmen for the local jobbers and 
manufacturers are all in the fieid and reports 
from various sections of St. Louis territory 
in the south and west indicate that dealers 
are optimistic as to the outlook for their 
Fall trade and the subsequent hoiiday de- 
mand. Most of the salesmen will be out 
now until early December and incoming or- 
ders since the men began the season have 
been such as to make the manufacturers feel 
well pleased with the prospects for the bal- 
ance of the year’s business. 

Harry Goldstein, owner of a jewelry store 
at 801 N. Grand Blvd., reported to the police 
last week the loss of a tray containing 18 
diamonds, valued at $2,000, which he said 
had disappeared from his display window. 
He did not detect the loss until a prospective 
customer entered the store and asked to ex- 
amine some diamonds. On going to the dis- 
play window he was astounded to find the 
tray missing and in its place a folded news- 
He stated that he suspected a man 
who had been in the store previously while 
he was busy in the rear of the store. Other- 
wise he could give no clue, and so far as 
the police have been unable to make any 
headway in recovering the missing diamonds 
nor of apprehending the thief. 











Sol Nusbaum is helping out at Sigler 
Bros. during the vacation period. 

John Herschedee, of the Herchedee Hall 
Clock Co., was a Cleveland visitor last week. 

S. B. Hubbard, of the Cowell & Hubbard 
Co., is resting with his family at Traverse 
City, Mich. 

Mr. and Mrs. Downs, Jr., Bellevue, O., 
stopped off in Cleveland for a business and 
pleasure visit. 

George Beebee, watchmaker for Brown 
Bros., Colonial Arcade, is in Michigan on a 
camping trip. 

J. A. Conn, auctioneer, has returned from 
his Florida office and is now conducting a 
sale in Columbus. 

Isaac Schif, retail jeweler of Lorain, has 
just returned from a business and pleasure 
trip to New York and Philadelphia. 

The Jewelry Crafts Association will hold 
its first Fall meeting on Sept. 20. Elaborate 
plans are being made for the 10th anniver- 
sary meeting which takes place in October, 
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and which will be in the form of a dinner 
dance at the Hotel Statler. 

Charles Gilmore, Kenton, died at his home 
on Aug. 19. He was one of the pioneer 
jewelers of the State and did the majority 
of his buying from the Cleveland wholesale 
trade. 

John Tallman, of the Merit Co., is back, 
after enjoying a couple of weeks fishing. 
He reports that the feature of his holiday 
was a motor trip in which he covered 200 
miles in seven hours. 

The Mansfield-Windsor Jewelry Co., 
Mansfield, O., has been incorporated for 100 
shares no par value. The incorporators are: 
I. Eisenberger, R. Eisenberger, E. A. Asper, 
E. A. Asher and S. G. Kusworn. 

Out-of-town jewelers who were in Cleve- 
land last week on business included Charles 
McCarvel, Elyria; C. E. Schultz, North 
Canton; C. F. Montgomery, Ashtabula, and 
L. W. Wyckoff, Chagrin Falls. 

The Cleveland Credit Stores Association 
will hold its September meeting at the Hotel 
Regnatz on Warren Road instead of at the 
Hotel Cleveland, the usual place. Dancing 
will probably follow the meeting. 

Ralph Hoxie, of Harvey Clapp & Co., was 
a Cleveland trade visitor last week. It is 
his first step since early in the Spring, on 
which he was taken ill. His many friends 
in the trade gave him a warm welcome. 

The Federal Reserve Bank at Cleveland 
has issued a warning to all merchants to be 
on the lookout for counterfeit $20 bills that 
are being circulated. They are reported to 
be a very close imitation of the genuine. 

F. G. Story, of the Webb C. Ball Co., has 
returned from a trip in the east. Mr. Story 
arrived at his old home just in time to bid 
his mother farewell as she passed away. She 
was 86 years of age and had been ailing for 
some time. 

Among manufacturers’ representatives in 
Cleveland last week were: Mr. Smith, Wal- 
ter E. Hayward Co.; Ed Renz, Pennant 
Watch & Supply Co.; Fred Whitney, Had- 
ley Co.; Frank Moran, J. F. Sturdy & Sons 
Co.; Joseph Frank, Sussfeld, Lorsch & 
Schimmel. 

Halle Bros. have moved their jewelry de- 
partment closer to the main entrance of the 
store. Steel is now being erected on their 
new building, and it is hoped that it will be 
completed by the first of the year and vari- 
ous departments moved into it. At this time 
the jewelry department will be greatly en- 
larged. 

Ralph Burr, secretary of the Zwee & Burr 
Co., manufacturing jewelers, has just re- 
turned from a pleasure trip. Samuel Zwee, 
president of the company, is leaving for a 
motor trip to Philadelphia and New York, 
where he will meet Mrs. Zwee and _ their 
daughter, who are returning from a trip to 
Europe. 

B. Speigel has opened a small retail store 
at 7812 Hough Ave. He formerly operated 
a trade shop in the Hippodrome building. 

W. O. Parsons is preparing to open a re- 
tail store at Warren, O. He was in Cleve- 
land last week purchasing his initial stock. 
He will be located at 214 E. Market St. He 
was formerly with D. T. Reamer, Meadville, 
Pa. , 

George W. Miller, who formerly did bust- 
ness as Miller Bros., filed a voluntary peti- 
tion in bankruptcy in United District Court 
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Aug. 20. His liabilities are $1,828.53 and 
assets $75.38. It should be noted that Mil- 
ler Bros. are still in business and that the 
bankrupt has no interest in the firm, the pro- 
prietor of which is Hugh Miller. Miller 
Bros. are in no way involved. 

The Twenty-Four Karat Club will not 
have a general meeting in September. The 
officers feel that a number of the members 
will be away on vacation and the weather 
will still be warm, and both these factors 
will tend to make the attendance small. 
There will be an executive meeting of the 
trustees the latter part of September, and at 
that time the details of the next general 
meeting will be worked out. 

An “Egyptian” diamond store has been 
opened on E. 9th St., and is doing a rushing 
business. If a legitimate jeweler could 
gather half the crowd that this store does, 
and sell them as they do they would cer- 
tainly make good money. This concern has 
a man in the window dressed in Egyptian 
garb who subjects the stones to what is 
termed the fire test, and the mountings to an 
acid test. Judging from the amount of busi- 
ness done, there is plenty of money in the 
city. Pictures of genuine diamonds being 
mined are shown and literature on the in- 
dustry also, all of which gives the impres- 
sion that the stones offered are similar to a 
real diamond. 








Minneapolis and St. Paul 


A. R. Bullen, of Superior, Wis., and 
Charles Johnson, of Red Wing, Minn., re- 
tail jewelers, were recently in Minneapolis. 

F. H. Felger, of F. & F. Felger, Inc., 
Newark, N. J., and Max S. Greenwald, 
of Benjamin F. Levy, Inc., New York city, 
recently called on the retail jewelry trade 
in Minneapolis. 

E. M. Gerster, retail jeweler, Farming- 
ton, Minn., was in St. Paul a short time 
ago. He said business was good in Farm- 
ington, where he has been in the retail 
business over eight years. 

Peter O. Lee, retail jeweler, Mora, Minn., 
and Matt Lingaas, retail jeweler, New 
Richmond, Wis., were recent St. Paul visi- 
tors. Mr. Lee was accompanied by his 
wife. Both merchants drove down. 

A. A, Schaeppi, of the wholesale jewelers’ 
supply firm of Esslinger & Schaeppi Co., 
510 Ryan building, St. Paul, returned Aug. 
16 from a pleasure trip. Mr. Schaeppi 
spent part of the time travelling, and he 
stopped in Chicago and Cincinnati. 

F. M. Herold, representative of the Seth 
Thomas Clock Co., Chicago, and who 
lives at 3901 Harriet Ave., Minneapolis, 
has just returned from a trip through North 
and South Dakota. He described business 
conditions as being good, and was pleased 
with his trip. 

C. Morse Rush, retail jeweler, 1004 
Nicollet Ave., Minneapolis, closed his store 
on Aug. 18 and 19 on account of the death 
of his father, Micheal Rush, who was a 
resident of Minneapolis 40 years. The 
father is survived by his wife, four sons 
and a daughter. 

Mr. and Mrs. Ralph Hughes, of White & 
MacNaught, Minneapolis, were expected 
to return Aug. 23 from a trip of two weeks 
in northern Minnesota, where they have 
been motoring and camping. Mr. Hughes 
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is in the watch repair department, and Mrs. 
Hughes is in the gift shop. 

F. E. Murphy, of the northwest head- 
quarters, St. Paul; F. L. Hartwig, retail 
man with Mr. Murphy, and E. P. Clark, 
of the Omaha office, were at Oneida, N. Y., 


the first part of August attending an 
agents’ meeting of Oneida Community, 
Ltd. They went by boat from Duluth, 


Minn., to Buffalo. 

G. M. (“Jerry”) Robbins of the whole- 
sale jewelry firm of Phil G. Ruvelson, 606 
Ryan building, St. Paul, returned Aug. 17 
from an eastern trip of a month. He visited 
the Sesqui-Centennial Exposition, stopped 
in Washington, D. C., and spent a week in 
New York city, where he studied diamond 
cutting and polishing under experts. 

W. A. Graff, of the watch department 
of the R. G. Winter Jewelry Co., 608 
Nicollet Ave., Minneapolis, spent two 
weeks this Summer at his lake cottage in 
‘Cass County, Minn., where he said the 
bass fishing was unusually good. This was 
substantiated by his description of a catch 
which he made consisting of five bass and 
four pickerel, and weighing 40 pounds all 
together. 

H. B. Pratt, president of Bullard Bros. 
Co., retail jewelers, 95 E. 6th St., St. Paul, 
recently made a motor trip with his family 
to Yellowstone Park. They entered the 
reservation at Gardner, spent a week 
within the boundaries, and came out at the 
Cody entrance. They also motored through 
the Black Hills, stopping over night in 
Deadwood and Rapid City. Mr. Pratt spent 
the latter part of his vacation at Dent, 
Minn., where he fished two days. 

Klements Gronvig, aged 67, a watch- 
maker for T. V. Thomsen, retail jeweler, 
275 Cedar Ave., Minneapolis, over four 
years, died at 12.15 p. m., Aug. 16, after 
suffering a stroke of paralysis about a 
week before. Immediately after the stroke, 
Mr. Thomsen took him to the General 
Hospital, Minneapolis, where he failed 
steadily in health until his death. Mr. 
Gronvig was born in Norway, and had been 
in the United States about 19 years. For 
a time he was employed by a retail jeweler 
in Paris, Ill., and he came directly from 
there to enter the employ of Mr. Thomsen. 
Mr. Gronvig was unmarried, and is sur- 
vived by a sister who lives in Norway. 

Calling cards and receipts belonging to 
Sol Roseman, New York diamond sales- 
man of the firm of A. Roseman, and taken 
from him when he was robbed of a pack- 
age containing diamonds valued at $150,000, 
on Friday, Aug. 13, at the Great Northern 
railroad station, Minneapolis, have been 
found in St. Paul. They were discovered 
heside a tree at Selby Ave. and Avon St., 
by a citizen of St. Paul, and turned over 
to the police of that city, who in turn 
brought them to Minneapolis police authori- 
ties. A newspaper report said that corre- 
spondence and a wallet were also found, 
but Chief of Police E. J. Murname, of St. 
Paul, told the representative of THE 
JEWELERS’ CrrcuLAR that this was not true. 
Chief Murnane told the representative that 
he personally took the ‘material to Chief 
Brunskill of Minneapolis, and that he had 
conferred with him several times on the 
robbery. “We're checking up every pos- 
sible angle we can, and every available man 
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is on the alert for some clue,” Chief Mur- 
nane said. It was reported at Minneapolis 
police headquarters that nothing definite 
had been found. 

The Holmes & Olson Importing Co., 402 
Hulet Block, Minneapolis, has been incor- 
porated, effective Aug. 7, for importing and 
dealing in diamonds and jewelry, and to 
conduct a wholesale and retail jewelry and 
diamond business, with authority also to 
manufacture jewelry. Officers of the new 
firm are Axel L. Holmes, president; Arvid 
Holmes, vice-president; Vincent A. Olson, 
secretary and treasurer; all being residents 
of Minneapolis. The same men comprise 
the first board of directors. The capital 
stock of the firm has been set at $50,000, 
divided into 500 shares at a par value of 
$100 each. Axel L. Holmes has been in 
the jewelry business since 1912, when he be- 
came a partner in the retail jewelry store 
of Holmes Bros., Hastings, Minn. He came 
directly to Minneapolis from Hastings, and 
has been manager of the Minneapolis Watch 
Repair Shop, 402 Hulet Block. He was in 
Amsterdam, Holland, in 1925, and made 
connections at that time in the diamond 
business, in which he has been engaged on 
a small scale for about a year. Vincent A. 
Olson was formerly with the Lincoln branch 
of the Northwestern National Bank of Min- 
neapolis. The firm plans to move _ into 
larger quarters after Christmas. 








North Carolina 


Rev. Fred M. Day, Winston Salem, and 
R. G. Bernau, Greensboro, were among the 
delegation of State Jewelers who were 
prominent at the National Convention in 
Philadelphia. 

H. Land, for 15 years a jeweler in Wil- 
mington, N. C., has sold his store and moved 
to Raleigh, where he is making preparations 
to open a store on or around Sept. 1 at 103 
Fayetteville St. His store is now being re- 
modelled. He left recently for New York 
to purchase additional stock. 

Jewelers of North Carolina are respond- 
ing in a very pleasing way to the national 
jewelers’ million dollar advertising campaign, 
according to William G. Frasier, of Durham 
who is secretary-treasurer of the State retail 
jewelers’ association and also chairman of 
the advertising campaign committee in this 
association. Practically every jeweler has 
responded to the call for contributions. The 
election of W. G. Frasier as regional vice 
president of the National retailers’ associa- 
tion at its recent meeting in Philadelphia is 
a source of general satisfaction on the part 
of jewelers in this State, as is the fact that 
the North Carolina association leads the 
States represented in the big meeting in at- 
tendance. Mr. Frasier is already making 
plans for making his term of office a success- 
ful one. He plans to visit each southern 
State and to assist in keeping alive and in 
ever-increasing way the interest of the mem- 
bers in the association and its work. 











L. Marker, Denver, Colo., has been con- 
ducting an auction sale for H. B. Kline, 
128 S. Center St., Casper, Wyo. The sale 
has been advertised extensively in the Casper 
Daily Tribune and has been drawing large 
crowds. 
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Give a gift that says “Bon Voyage” 


for all of Lifes cruise 


ES, it is easy to discharge a gift obligation 
lightly . . . and often quickly. 

But the fairest flowers wilt, and the best 
booksare soon discarded, and the most tempt- 
ing candies and fruits areall too quickly gone. 

Far wiser is he who chooses gifts more 
lasting, gifts that daily brighten the lonely 
hours of the traveler in foreign lands, gifts 
that ever revive fond memories in the hearts 
of those both far away and close at hand. 

Your jeweler specializes in gifts of this 
sort. Gifts constant and imperishable, like 
the good-will they betoken; gifts useful and 
practical, like the true friendship they sym- 
bolize .. . gifts that serve . . . gifts that 
last as does the affection that prompts them. 

If your wish is for a gift particularly ap- 
propriate for the traveler, your jeweler can 


ADDRESS 


show you diaries, passport cases, bill folds 
and stationery portfolios in the finest of 
leather, silver trimmed. 

Or those other expressions of the true and 
loyal heart —signet rings, gold and silver pen 
knives, pendants and bracelets, or that most 
reliable of all traveling companions —an 
Elgin watch. 

So, if you would say “Bon Voyage” for all 
of life’s cruise, say it with a sincerity that 
echoes down through the corridor of the 
years—say it with gifts from your jeweler’s 
precious store . . . with “gifts that last.” 


-? LGIN 


THE WATCH WORD FOR ELEGANCE AND EFFICIENCY 

















Ty, ESAS 


Send for the TINY TREASURE BOOK, a délightful little brochure of Gift Facts and Gift Suggestions. Sent free- Elgin National Watch Company, Dept. 8, Elgin, Ill. 


THIs advertisement appeared in four colors in the Saturday Evening Post, August 14th issue 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JEWELERS’ CrrRCULAR regarding any advantageous 
device or plan which they are utilizing in con- 
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nection with their business. 














Retail Jeweler Tells How He Increases 


His Sales 





Written Expressly for The Jewelers’ Circular by Geo. L. Kyseth 











EWELRY |store’ merchandising has 
reached the point where the future of the 
industry depends upon the retail jeweler 
awakening to the fact that he has far more 
competitors outside of his own line for the 
buyer’s dollar, than he has ever had before. 





Consider These Facts 
in Choosing a Diamond 


lst. In the past twenty years diamonds 
have never decreased in value. They are 
a good investment. 

2nd. We buy only unmounted diamonds 
and every one we sell is mounted in our 
own shop. There is a reason for this. 
Mounted stones may have flaws which have 
been hidden under the prongs and cannot be 
detected. 

3rd. Every diamond we sell is regis- 
tered; its weight, ring number, and quality. 
lf lost cr stolen we can identify it. 

4th, We are so certain of the quality 
of the diamends that we sell that we give 
a guarantee with each ring. 

5th. We meet and beat all competitive 
prices. There is a reason why we can. 


We appreciate the patronage of our 
Harmony friends at all times. 


Kyseth’s Jewelry Store Preston 
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The number of articles being sold on the 
deferred payment plan and other appealing 
methods is increasing rapidly every day. 
Every conceivable commodity from rugs to 
electric refrigeraters is now being brought 
to the housewife’s door. These she can 





Style Show 


From February 12th to the 20th we will 
have our annual Diamond Mounting Style 
show. At this time we will have on display 
the latest mountings from the New York 
shops. Many new and attractive designs 
will be shown at prices equally attractive. 
Remember that we mount the diamonds in 
our own shop. 


KYSETH’S JEWELRY STORE 
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buy on easy terms, the vender even agree- 
ing to call for the small weekly payments, 
thereby saving the buyer the bother of mail- 
ing a check. 

It must be conceded that any labor saving 
device which is demonstrated in her own 
home has a greater appeal to the house- 
wife than a new ring or wrist watch. If it 
were feasible for the retail jeweler to carry 
his wares from house to house, he could 
no doubt greatly increase his sales. Not 
being able to do this, the retailer is con- 
fronted with the problem of what to do to 
meet this ever increasing house to house 
and deferred payment selling. As_ the 
jeweler can not go to the home of the buyer, 
he must develop an appeal that will bring 
the buyer to his store. It can readily be 
seen that to do this he must advertise in 
every possible way, and in ways that a few 
years ago were not considered ethical or 
good merchandising. In other words, his 
advertising must make the buying public sit 
up and take notice. The decrease in sales 
of many of the jeweler’s lines demands the 
spectacular style of advertising. 

Installment selling for the retail jeweler 
has been thoroughly covered by the trade 
journals and the basic principles can be 
learned by studying these articles which 
have appeared within the last few months. 
If you do not go into this method of mer- 
chandising, you must greatly increase your 





“EVERY GIRL WANTS 
A DIAMOND” 


We specialize in engagement rings— 
Diamonds that are selected with great care 
and mounted in our own shop. 


Watches and jewelry sent by mail for re- 
pair will be given careful attention. 


GEO. L. KYSETH, PRESTON 
“He Sells Diamonds’’ 


Note: Show her this advertisement, it may 
help you “pop” the question. 
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advertising to meet the competition of the 
stores that do. Successful installment 
stores are heavy advertisers. 

It is the writer’s opinion that the cause 
of the slump in jewelry buying lies with 
the individual jeweler, in that he does not 





It’s a Secret: 


Several people have asked us recently if it 
pays to put so much effort into window 
displays. Here is our secret. We believe 
that goods well displayed are half sold. If 
our window displays are pleasing and they 
create in you the desire of ownersh'p of 
some article shown in the window, then our 
efforts have been rewarded. a ees 


When you see something in the window 
that you would like to examine, come 
in. We will be glad to show it to you. 


Please do not feel that you are obligated 
to buy when visiting our store. Every 
week from now to Christmas, we will try 
to have a new display of gifts suitable for 
that occasion. Watch the window; it will 
—_ you in the selection of your Christmas 
giits. a 


Kyseth’s Jewelry Store 
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advertise at all or not enough. In a sur- 
vey of 10 cities of under 25,000 population 
it was found that only one newspaper had 
carried jewelry advertising space since Jan. 
1. To one who advertises consistently this 
seems hardly possible, nevertheless it is true. 





Are You Proud 


of the watch you carry? Is it worthy of a 
place in your pockct? If not bring it in 
and we will swap you a new watch or a 
rebuilt watch for your cld one. 


Once we got a little out of our line and 
traded for a part interest in a team of mules, 
about all we got out of that was the experi- 
ence. So mules are barred but bring on 
ycur trading stock in watches. 


Geo. L. Kyseth, Your Jeweler 
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ELGIN ROGERS 1847 


nunois | SAMUEL WEINHAUS Go. | communrry 


AND AND 


SWISS WHOLESALE JEWELERS STERLING 
WATCHES SEND FOR OUR CATALOG SILVERWARE 


720-722 PENN AVENUE PITTSBURGH, PA. 


Leave a Full Display in Your Windows 
Overnight in Complete Safety ! 
With the JEWELERS’ WINDOW PROTECTOR 


in your window you can get full insurance on a 
24-hour window display. 
A SLIDING window grill that operates on the 
INSIDE of your window glass. 
IT SLIDES UP OUT OF SIGHT IN THE 
DAYTIME, AND SLIDES DOWN, AND AU- 
er i ll wi TOMATICALLY LOCKS AT NIGHT. 
‘ doe Sally 4 i It can only be operated from the INSIDE of your 
£ a a Mt, a tit el ter For full particulars, write 


all hl store. 


JEWELERS WINDOW PROTECTOR CO. 
415 Pittsburgh Life Bldg. Pittsburgh, Pa. 


LAN DOW BROS. Watches, Clocks and Silverware 


o Watch Materials and Jewelers’ Supplies. 









































628 Penn Ave. Pittsburgh, Pa. Orders Filled from Any Catalogue. 

a Pe WHOLESALE ° 

motes Diamonds, Watches, Jewery | Martin Gluck & Sons 
66 : R O WwW N 99 Watchmakers’ and Jewelers’ Supplies 718 Penn Ave. Pittsburgh, Pa. 











ESTABLISHED 1888 


GRAFNER BROS. 


WHOLESALE JEWELERS 


DIAMONDS 


ASSORTMENT AND VALUES 
818 Liberty Ave. (2nd Floor) 





PITTSBURGH, PA. 
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Storekeeping Department 








The jewelers of these cities when asked 
why they did not advertise, almost to a man 
answered that the advertising they had tried 
did not seem to bring any extra business. 
If that is true, their copy did not have the 
right appeal. Some of these jewelers frankly 
admitted that they did not know how to 
write advertising copy. To those of you 
who have not been advertising, let me sug- 
gest that you put on just one campaign a 
month to try it out and prove to yourself 





Gifts 


Besides our Christmas line of jewelry we 
are showing some oi the better “Gift- 
ware’’ items selected from the eastern marts 
in New Yerk and Boston. Mosaic art 
frames, Ship model book ends, quill pens, 
crumb trays, antique brassware, Wedgewood 
and Haviland china, are among the new 
things. 


KYSETH’S JEWELRY STORE 
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that advertising really pays. Pick one cer- 
tain line of your stock and work up adver- 
tising around that. 

Advertising for the retail jeweler may be 
divided into three general classes: News- 
paper, Direct Store, and Outdoor advertis- 
ing. In newspaper advertising the writer 
does not recommend using large space ex- 
cept at the holiday season. For the average 
advertisement, a space four inches deep and 
two or three columns wide is enough. If it 
is a small country newspaper, select a space 
on the page with the local events. Women 
read this page and they are by far the best 
customers of the jeweler. Study the ads in 
your local paper and pick a style of type 
that is totally different from that used by 





You Must Be Satisfied 


There is only ene policy by which success 
may be attained in any business and that is 
by making satisfied customers. 

To do this, T kuy from firms that guaran- 
tee their preducts. 

I.ook for the name on every box, it is my 
guarantee, and insures the quality of your 
purchase. 


Gifts That Last. 
George L. Kyseth, Jeweler 
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the other merchants. This will give your 
ads individuality. The style of type must 
be one that is easily read. A good style is 
a fancy script or French script. Avoid the 
use of too many cuts. Most newspapers are 
filled with them. 

The average jeweler writes his advertise- 
ment, takes it to his printer and feels thar 
he is advertising. Nothing is said as to the 
style of type to be used or as to the layout 
of the ad. This is left for the printer to 
decide as are nine out of every 10 ads he 
has to set up. To speed matters up the 
printer will set your caption in the middle 
at the top and build your ad below it, using 
as much space as he thinks you will pay 
for without protest. The result is that when 


the paper comes out, the caption is in big 
black face type with the body of the ad in 


‘great assistance to you. 
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the same style only smaller size type. There 
is nothing about it to catch and hold the eye 
or to distinguish it from the five.or six 
advertisements on the same page. 

To get results, your advertising must be 
different. Written in your own words. Put 
your personality into it the same as when 
selling behind your showcases. Advertise- 
ments should be your selling talks, printed 
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a good title gave the author something to 
write about, and so it is in advertising, the 
caption is the title of your advertisements. 
Save every caption that attracts your atten- 
tion and paste it in your scrap book. 

The following are some of the captions 
which I have found catch the public’s eye. 
“One-Profit Diamonds,” “Warning,” “Stop,” 
“Style Show,” “Every Girl Wants a Dia- 





our line and swapped for a team of mules. 
swap watches with you. Remember the days: 


lf your watch is one of these 





FOR MEN ONLY! 


Men: de vou remember the geed old days when if vou drove a lively team of “bays” 
street that some fellow would hail you and want to swap hosses. 
About all we got out of that trade was the experi- 
ence. Horses and mules are barred but we sure like to swap 
Wednesday, 
week, are the only days that the watch trading cffer is open. 
“wonder watches,” 
your watch and make a guess at the time. bring it to us. 
spavin, we promise to give you some kind of a swap. 


BRING ON YOUR TRADING STOCK IN WATCHES 
GEO. L. KYSETH, Watch Trader, Moore Hotel Bldg. 


” down the 
Once we got a little out of 


watches. So, for four days we will 
‘hursday, Friday and Saturday this 


that you have to first look at the sun, then at 
No matter if it has the heaves or a 
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and broadcasted through the medium of the 
newspapers. 

You will find that if you start a scrap 
book of jewelry advertisements it will be of 
Whenever you see 
an ad suited to your purpose in a news- 
paper or in your JEWELERS’ CIRCULAR, cut 
it out and paste it in your scrap book. This 
book will be an inspiration to you at times 
when you are at a loss to know what to 
advertise next. The writer has been keep- 
ing a scrap book for many years and has 
written hundreds of advertisements but few 
of them were entirely original. Often they 
were combinations of two or more ads—good 


mond,” ‘Diamond Show,” The Old Diamond 
in a New Mounting,” “Fire in a Diamond 
Depends on the Snap and Brilliancy of the 
Stone.” (From the Retail Advertising De- 
partment, JEWELERS’ CIRCULAR.) Consider 
this in choosing a diamond and watch the 
window for gift suggestions. 

Direct store advertising should be given 
your most persistent efforts because it is 
the superstructure on which to build the 
other two classes of advertising. An im- 
portant element of this class is your win- 
dow display. Many jewelry stores are 
dubbed “Junk Shop” because their windows 
look junky. Devote your window to jsust 





GOOD 


diamonds. 
business carreer. 


In this way yeu can grow a diamond. 
want it. 


fore the removal of the diamond tax. 
and beat all competiticn prices. 
a reason. 





On February 26th Fresident Coolidge signed the Tax Reduction bill which removes the tax from 
To properly celebrate this event we announce the most asteunding offer of our entire 


25 Diamond Rings at $25 Each 
IN PAYMENTS OF $1.00 A WEEK 


In other werds when the payments are completed we will 
allew, you the full purchase price of $25 on a $50 ring. 
turn it in for full value on a $75 ring and so on until your diamond has grown as large as you 
Anyone joining our “Grow a Diamond Club” 
the privilege of turning the ring back on a smaller stene or other merchandise. 

These rings that we are offering at the unusual price of $25 were formerly $38 and $35 rings be- 
We invite comparison of cur diamond prices. 
That is a strong statement but we can back it up. 
Stop in and we will be glad to explain how we _ established connections with an 
European diamond cutter, which enables us to sell diamonds at the price we do. 


TO BE PROSPEROUS, YOU SHOULD LOOK PROSPEROUS— 
DRESS AND LOOK THE PART 


WATCH THE WINDOW AT KYSETH’S JEWELRY STORE 


NEWS 


When the $50 ring is paid for you can 


if unable to complete the payments, has 


We meet 
There is 
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phrases or expressions and ideas which 
were taken from the scrap book. 

Your scrap book should be divided into 
sections and each ad that you clip should 
be put in its proper section. These sections 
comprise nearly every department of your 
store such as diamonds, watches, cuff links, 
clocks, fountain pens, pencils, watch chains, 
ring, etc.; also business policy, circular let- 
ters, hand bills, stunts and captions. 

The section for captions is perhaps the 
most important because the caption is the 
heading that attracts and holds the eye of 
the reader. It is said that many popular 
songs and movie plays have been written 
around a clever title or rather the idea of 


one class of goods rather than to motley 
array of everything in your store. Remem- 
ber that if you change your window once 
a week you will have 52 changes a year. 
Keep your windows lighted after dark or 
at least until the movie shows are over. 
Keep a connecting link between your news- 
paper advertising and your window displays 
on display in your window. A light colored 
background will greatly increase the visi- 
bility of the goods displayed. A dark back- 
ground gives the window a mirror effect in 
which one can see nothing but his own 
image. If your display velvet is faded, 
either replace it with new cloth or have it 
dyed and steamed. Steaming will bring 





Re aerate 


sae cage nai n ma Scnensinlessscomasitiaacals in neaitalal 
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back to the cloth most of the original sheen. 

You should constantly be on the lookout 
for special attractions to display in your 
window. Nearly all schools have medals 
or loving cups that have been won in de- 
bating or athletic contests. Pictures of 
graduating classes and trophies won by local 
golf and tennis stars will all help draw at- 
tention to your window. 

Keeping a card index of every customer 
that comes into your store will greatly 
lessen the expense of circular letters by 
eliminating duplicate coverage. These cards 
are printed with customer’s name and ad- 
dress and several items listed. The value 
of this system of an accurate record of your 
customers needs depends on how diligently 
you fill out the cards and how attentive you 





Mrs. JEROME SMITH, 242, IST. AVE., SO. 
Wrist Watch 


Diamend Ring ; 
New Case and Dial 


Diamond Ring Mounting 


Diamond Brooch Flexible Bracelet 
Diamond Pendant Vanity Case 
Diamond Wedding Ring Hand Bag 


White Gold Wedding Ring 
Set Ring (kind) 

Dinner Ring 

Clock 

Pearls 

Mesh Bag 


Fountain Pen 
Gents Watch 
Waldemar Chain 
Belt Buckle 
Belt Chain 
Silverware Pattern Emblems (kind) 
China Pattern Set Ring (kind) 
Wedding Rings Made Over Manicure Set 


(name) 











CARDS BEARING NAMES OF ARTICLES AS ABOVE 
MAY BE TYPED AND FILED. HAVE CUS- 
TOMER’S NAME AT TOP. CHECK 
ARTICLES YOU FIND CUS- 

TOMER NEEDS 


are to the remarks made by the customers 
as to their likes and desires of certain things 
they see displayed. For example, a lady in 
your store is looking at silverware. She 
mentions that her pattern is Mary 2d. Your 
salesman should make mental note of this 
and before she leaves ascertain her name and 
address, saying that you are keeping a mail- 
ing list and will send her literature about 
the new things that come out. The sales- 
man should also observe 1f the customer 
wears a diamond ring and if the setting is 
modern or the wedding ring old-fashioned. 
The customer may have on an old style yel- 
low cased wrist watch. If so, she may be 
in the market at some future time for a 
new watch or a new case and dial for the 
old watch. Also she might need an ex- 
pansible bracelet for the watch she has. 
’ These features and many others can be noted 
and checked on the index cards. A check 
means that the customer has not the item 
checked or is a prospective customer. This 
may seem like a complicated system to some 
but if a small portable typewriter is used 
and a card kept in it ready for use, it is 
very simple. In the larger stores a bonus 
can be given to the salesman who has filed 
the most cards with the most complete data 
for the month. 

If you feel that the expense of circular 
letters is too great for you to handle, you 
ean mail out insert leaflets which nearly all 
the large manufacturing concerns -will be 
glad to furnish you on a number of things 
such as silverware : patterns, expansible 
bracelets for wrist watches, diamond mount- 
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ings, watches, clocks, rings and many other 
items. The file should be gone through 
once a month and advertising sent to the 
party whose cards indicate that they are a 
prospective buyer for the item checked. The 
recipient of this letter will appreciate your 
thoughtfulness and you may be sure your 
store will be the first one to be visited when 
they are ready to buy. 

There is another method of direct store 
advertising that has proven very effective 
and it requires little time and expense. 
Have a rubber stamp made with text similar 
to the following. 





IMPORTANT NOTICE 


We guarantee every article sold to be as rep- 
resented in quality and workmanship, if 
net we want you to return it. 
Look for the name on every box, it insures 
the quality of your purchase. 
GEO. L. KYSETH, Jeweler 
Preston, Minnesota 


SILVERWARE THAT LASTS 
If articles alike of silverware are received 
as gifts, we will gladly exchange duplicate 
pieces if purchased from us. 
GEO. L. KYSETH, Jeweler 
Preston, Minnesota 











AND EXCHANGE POLICY 


HELPS 


THIS GUARANTEE 


This statement of business policy can be 
stamped on the inside of the cover of all 
nest boxes or any place that it will come to 
the attention of the purchaser. The bride is 
often deluged with cold meat forks or some 
other one piece of silverware. By stamping 
the inside of the silverware boxes with the 
following stamp, this exchange policy will 
win you many friends. Remember that any 
favor extended a bride will be many times 
repaid in the good word that she will have 
for your store among her prospective bride 
friends. 

At the graduation season the following 
letter may be found a business getter. It 
should be sent to the members of the 
graduating class with a stamped return en- 
velope enclosed. 

Dear Graduate: 

It is a universally accepted custom 
to present the graduate with some fit- 
ting token or gift to commemorate the 
eventful day of graduation. 

Cherished for vears are the gifts of 
a graduate. Such gifts are life-long 
treasures, inseparably associated with 
the memories of your high school days. 
Jewelry, “the gift that lasts” will help 
perpetuate these memories. 

That we may have our stock com- 
plete for this never-to-be-forgotten day, 
please check the three items that you 
desire most and return the list to us. 
In this way we will be able to better 
assist your friends in selecting the gift 
that will please you most. 


Watch Pearls 
Watch chain Vanity case 
De Molay pin Mesh bag 
Tie. pin Beads 
Cufflinks Bar pin 
Military brushes Brooch 
Signet ring Barrettes 


Manicure set 
Toilet set 
Bracelet 

Comb and case 


Belt buckle 
Belt chain 
Knife 

Comb and case 


August 25, 1926 


Leather bill fold 

Set ring 

Wrist watch 

Wrist watch bracelet 
Sincerely yours, 


Fountain pen 
Diamond ring 
Gold or silver pencil 





(To be continued) 





Simplified Psychology for the Store- 
keeper 





“Psychology in Personal Selling’ by A. J. 
Snow, lecturer in psychology, Northwestern Uni- 
versity, Director of Psychological Research, Fellow 
Cab Co., Consultant to Sales Division, Yellow 
Truck and Coach Mfg. Co., Division of General 
Motors Corporation. Published by A. W. Shaw 
Co., Chicago, IIl. 

MUCH has been written on psychology 

and many have been frightened away 
by much that has been written on that sub- 
ject, but here is a volume presented in such 
popular, understandable form that it is in- 
viting, and brimful of interest and highly 
valuable information, particularly to the man 
who sells things. This seems to be the first 
attempt, as the author says, at a treatment 
which is both psychological in approach and 
devoted exclusively to the general field of 
personal selling. The author aims to make 
his work both popular and scientific, and 
says: “this book is reverently dedicated to 
the cause of making scientific findings inter- 
esting, practical and accessible, and I hope 
that it will in some measure serve as an 
antitoxin against the pollution of pseudo- 
science.” Well said, for there is enough 
hoakum on this much-abused word, “psy- 
chology.” 

The book opens with a chapter on “The 
Mind of the Customer” which, as the author 
brings out, means more than the concept of 
customers generally entertained by the aver- 
age person. 

“No man is a customer pure and simple— 
a customer, and that only. He is a father, 
son, husband; a worker, a man of leisure; 
old, middle-aged, young; ugly or handsome 
or in between; happy or miserable; loving 
and hating; thinking and dreaming, climbing 
toward goals he has set for himself or slin- 
ping back, worshipping his God, cultivating 
his fellow-men, taking his place in the world 
of practical affairs. As such, there are mil- 
lions of him, and of her; and of these mil- 
lions, thousands of times in their lives the 
rest of their characteristics as human beings 
drop temporarily into the background and 
the customer comes to the fore. First of all, 
then, the customer is a human being, and as 
a human being we must first of all study 
him.” 

There is much good sense in this para- 
graph and abundant food for. thought for any 
salesman. Some of the technicalities of psy- 
chology are referred to, but in such a readily 
understandable manner as to make them 
highly interesting and helpful. 

Following the chapter entitled, “The Mind 
of the Customer,” the author gives us 23 
other chapters which will certainly bear read- 
ing and re-reading, digesting and re-digest- 
ing. These chapters are: “Forms of Human 
Behavior; Motives of Action; Individual 
Differences; Perception, Habit, and Ideation 
as Factors in Buying; Types of Retail Cus- 
tomers; Types of Wholesale Customers; 
The Personality of the Salesman; Traits of 
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Personality, Character, and Physique; The 
Improvement of Personality; The Salesper- 
son; The Salesman; The Prospect’s Wants, 
Needs, and Desires; Making Wants Con- 
scious; Intensifying Wants; Conviction; 
Reason; Suggestion; Secondary Desire and 
Decision; Action; Satisfaction; General 
Summary; Selection of Salesmen; The 
Training of Salesmen and Index. 

There is no subject more interesting than 
that of the human being. As an old philoso- 
pher once said, operatio sequitur esse— 
“as a thing is so does it act.” Mr. Snow’s 
volume, which is evidently the result of pru- 
found thought, will help us know ourselves 
and consequently others, a genuine requisite 
for all of those engaged in selling. This 
book ought to make the job easier.—R. F. N. 





Estimating Cost of Watch Repairs 





wat do you do when a customer brings 
in a watch to be repaired? 

Do you make him a straight price on it 
and run the risk of having it cost more than 
the price you have given? If you do—you 
lose money as often as you make it on your 
watch repair work, for no one can tell ex- 
actly what a watch will cost to repair with- 
out a careful examination. 

Or do you tell the customer that you do 
not know what it will cost, which is the 
truth but which leaves the customer with 
the unpleasant sensation that you do not 
know your business and sometimes with the 
equally unpleasant suspicion that you are 
charging what the traffic will bear? In 
either case, you are in trouble—and the way 
out has puzzled the best of retail jewelers. 

Well— 

Here is the way W. E. Avery, veteran 
jeweler of Columbia, S. C., solved the prob- 
lem in his shop—and it is a good way of 
getting around the difficulty safely. 

“T ran up against this particular problem,” 
says Mr. Avery, “a good many years ago. 
If I made a price with a hasty examination, 
I often guessed under rather than over what 
it would cost. I tried not making any price, 
and found that customers were suspicious. 
They were afraid either that I did not know 
my business or that I would charge them 
more than they could afford to pay. 

“Finally I hit upon a middle course. 

“IT examined the watch in the short time 
I had while the customer stood looking on 
and estimated what it would cost to put 
it in repair. I was careful to say that it 
appeared to have such and such defects, and 
that if nothing more developed it would cost 
three dollars or five dollars, or whatever it 
was to put it in good repair. 

“So far, so good. 

“With nine watches out of 10 the jeweler 
can tell at a glance about what ails it and 
what it will cost to repair it. This protected 
me by allowing me to give a straight price 
to the customer for the work to be done. 

“But it is the 10th watch that causes the 
trouble. It is the one which has the broken 
jewel or the wheel to be replaced or the 
work that will cost out of all proportion to 
what appeared in the original examination. 
When this developed in a watch, I simply 
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set this aside in a special box made for the 
purpose. If I had the customer’s telephone 
number, I called him up and explained that 
the watch was further out of repair than had 
at first appeared, and would cost five .or 
seven dollars or more than I had at first 
estimated. If he wanted me to go ahead, 
I explained, I would do so; if not, I would 
return it to him with no charge made. 

“Sometimes I had the address but not the 
telephone number, in which case I would 
drop him a card to that effect. And if he 
left neither a telephone number nor address, 
I simply waited, knowing that eventually he 
would turn up to reclaim the watch, and that 
I could then explain the situation to him. 
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Photos of Prominent Local Brides 


Featured in This Window 


Here is an original attractive window 
display made a short time ago by Isadore 
Cohen Co., 412 Federal St., Bluefield, 
W. Va. The display was made during the 
season of June weddings and consisted of 
photographs of prominent brides of the 
season, together with the silver supplied to 
them by the jeweler. 

This is an excellent and original idea for 
a wedding window display and attracted 
unusual attention and much favorable com- 
From a selling standpoint the dis- 
proved exceptionally successful. 


ment. 
play 








FROMINENT LOCAL BRIDES FEATURED IN 7nHis 


“Did the plan work? 

“Sure it did. There were very few cus- 
tomers who came and got their watches 
back. In almost every instance I received 
instructions to go ahead and have the neces- 
sary work done on the watch. And what 
was the result? 

“I could name a price for repair work to 
every customer within a few minutes with- 
out arousing unfair suspicions or losing 
needed work for my shop. In about nine 
cases out of 10 I would find the price quoted 
to allow me a margin of profit on the work. 
Whenever it appeared that the work on the 
watch would come to more than I had esti- 
mated, due to hidden defects, I had a loop- 
hole left through which to escape with good 
grace. 

“And— 

“The result was that I lost neither money 
nor customers on my watch repair work. I 
have been following this system for many 
years, and it is the only satisfactory solu- 
tion to this particular problem that I have 
found.” 








“Pardon me, did you drop your hand- 
kerchief during the last dance?” 

“Oh, I was never so embarrassed in my 
life. That wasn’t my handkerchief, that 


was my dress.”—Wesleyan Wasp. 


a 





DISPLAY BLY lI. 


COHEN CO., BLUEFIELD, W. VA. 


Shown with the photos were some well- 
known, popular silver patterns. 








Smiles 





Next month Professor Toohy, our own 
master of etiquette, will answer that eternal, 
perplexing problem as to whether, after her 
boy friend has given her flowers, taxied 
her to a show, bought orchestra seats, taken 
her to a dinner and then to a dance, and 
taxied her home again, whether, after all 
that, she has a right to expect him to kiss 
her.—Lehich Burr. 

Let’s start. a campaign for lighter whines 
and sneers.—Ohio Wesleyan Mirror. 





“This rye tastes like Scotch.” 
“What? That’s good gin.”—Columbia 
Jester. 





Drunk (on street car): Hey, get off my 
lap! 

Fair Damsel: Shut up; I ain’t on your 
lap. Where do ya think yer at? 

Drunk (pensively): That’s what I said. 

Fair D.: What didja say? 

Drunk: I said, “Get off my ’at.”—Ag- 
ctlevator. . 
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How to Best Spend the Advertising 
Appropriation 





Written Expressly for The Jewelers’ Circular 














UPPOSE the jeweler wants to adver- 

tise his store and sets aside a certain 
percentage of his gross income each year 
for advertising purposes. 

What percentage of the store’s gross in- 
come should be appropriated for advertising? 

And how should the jeweler spend this 
appropriation? How much of the appro- 
priation should he spend for newspaper ad- 
vertising, how much for street car card ad- 
vertising, how much for direct mail adver- 
tising, and so on? The opinion of an ad- 
vertising specialist will be of interest. He 
says: 

“The advertising jewelers with whom ! 
have come in contact have appropriated for 
advertising purposes anywhere from two to 
seven per cent, of their yearly incomes 
The average has been between four and 
five per cent., I should judge. That means 
that if the jeweler does a yearly business 
of $100,000, he appropriates $4,000 or $5,000 
a year, on the average, for his advertising. 
At least, I should qualify the statement, 
this is what the jewelers with whom I have 
been connected have done on the average. 

“The jeweler who appropriated as high 
as seven per cent. of his income for ad- 
vertising was located on a side street some 
distance from the main shopping thorough- 
fare of the city so he naturally had to rely 
quite heavily on advertising to bring the 
people to his store. In the case of the 
jeweler who appropriated but two per cent. 
of his annual gross business for advertising 
purposes, he was located on a splendid site 
right in the heart of the shopping district 
and he found that his show windows brought 
him in so much business that he didn’t have 
to spend much money for advertising. At 
least, he said, he didn’t have to go into 
advertising heavily. But I’ve often wondered 
how much more of a success he would have 
made of his business if he had hit more 
strongly on advertising. 

“Now, in order to figure out how to best 
spend the advertising appropriation let us 
suppose that a jeweler in a good location is 
doing a gross annual business of $200,000 
and that he is appropriating five per cent 
of this, or $10,000 a year, for advertising 
purposes. How can the jeweler spend this 
money to the very best possible advantage 
so that it will bring him in the amount of 
business he has a right to expect? 

“The most natural medium for spending 
the money is in the local newspapers. Every 
person who reads one of the local news- 
papers, except those few people who are 
located far away in other cities, is a 
prospect for the jeweler. At some time or 
another each local reader of the paper may 
buy some jewelry. So it is evident that by 
advertising in the local papers the jeweler 


will be hitting 100 per cent. of prospects 
and that, for this reason, if his copy is of 
the right sort and if his advertising is 
properly prepared he will get 100 per cent. 
results from his newspaper advertising. 

“But should the jeweler, because of these 
facts, spend all of his advertising money 
for space in the local papers? 

“I say no, because there are every now 
and then occasions arising which present 
exceptional opportunities for getting busi- 
ness provided the jeweler has the necessary 


who made special trips to the addition to 
look it over. 

“These and kindred forms of publicity 
are good things for the jeweler because 
they are out of the rut and give a sort of 
a jolt to the buying public and rivet atten- 
tion on the jeweler. And so all of these 
things are splendid mediums of publicity 
for the jeweler to use not only because of 
the immediate business he can get from using 
them but also because of the way they in- 
crease his prestige and make a lasting im- 





It is an odd thing, but many people seem to 
think that the word “carat” indicates the size 
of a diamond. 

* * * - 

The fact is that the “‘carat’” is a symbol of 
weight and not of measurement—and it is sub- 
divided into “points,” 100 to a carat. 

* * * * 


Of course, the element of size does enter in 
to some extent. A 2-carat diamond will be 
larger than a l-carat, just as a 2-pound pack- 
age of sugar will be more bulky than a 1-pound 
package—but the analogy is not a safe or per- 
fect guide. 

* a: * * 

Here’s why. Some diamonds are cut for size 
only. Depth and symmetry are sacrificed for 
surface showing. Then you have a stone of 
large area but small weight. 

* * * * 

When carried to the extreme—which is not 
uncommon—diamonds of this type are known as 
“fish-eyes.””’ The fish-eye diamond makes a big 
show, but lacks brilliance, depth and value. 

* * . * 


But you might see a mounted fish-eye dia- 
mond of 1-carat that showed more ‘‘front’”’ than 
a 1%-carat stone of fine proportions. 


Diamonds to Measure 


R. Harris & Co. 


Seventh and D 


So it isn’t safe to trust much to appearances. 
Nor is it wise to overlook the point we are try- 
ing to bring out here—that the carat is a 
weight, not a measurement. 


* a * * 


Get back to the real quality points—freedom 
from flaws, carbon spots and fissures, fineness 
of color, symmetry of shape, accuracy of tacet- 
ing. 

* * . * 

Only when all these attributes are combined 
can you have a really fine diamond that is an 
investment as well as an adornment. 


* * * * 


Yet, everything else considered, the big point, 
unless you are a diamond expert, is for you to 
get the advice of a jeweler in whose integrity 
and capability you can repose perfect confidence. 


. * * * 


More than half a century of honorable dia- 
mond dealing here in Washington is our pass- 
port to your confidence. And to show you 
that we practice reciprocity— 


We shall be pleased to extend the 
convenience of a Charge Account. 











THIS WASHINGTON, D. C., JEWELER’S ADVERTISEMENT GIVES THE PUBLIC MANY FACTS ABOUT 
DIAMONDS 


funds for spending on such special occa- 
sion advertising. : 

“For instance, the jeweler may, at some 
time, see where some direct mail advertising 
to special lists of people will be an exceed- 
ingly profitable thing. Such letters might 
be to relatives of people who are going to 
celebrate wedding anniversaries or might be 
to members of new lodge classes who will 
be in the market for lodge emblems and 
so on. 

“Or the jeweler might see where a bill- 
board sign erected at the entrance to a 
flourishing new real estate addition to the 
city would get a tremendous amount of 
attention from the people buying property 
in the addition and from all the passersby 


pression on folks which brings them to his 
store long after the advertising has been 
used. 

“But if the jeweler uses up all his appro- 
priation in the newspapers he hasn’t any 
regular fund to draw from for such adver- 
tising and must, therefore, add to the sum 
he has determined upon as being the right 
amount for him to spend. And when this 
is done it makes the jeweler’s advertising 
expenditures top heavy and may upset his 
whole scheme of business. Which is why I 
am so strong for the jeweler not spending 
all of his advertising appropriation on the 
newspapers. 

“On the other hand I do think that from 
75 to 90 per cent. of the jeweler’s entire 
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Retail Advertising Department 








appropriation should go into newspaper 
publicity. 

“Let us look again at the situation with 
the jeweler who has $10,000 a year to spend 
for advertising. This jeweler, judging by 
my experience with other jewelers, should 


spend about $9,000 a year for newspaper ad- 
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big enough way to make a real impression 
through them on the general public. 

“With the jeweler placing three-fourths 
or 90 per cent. of all his business-building 
appropriation on newspaper advertising and 
with other jewelers doing the same thing it 
is evident that real thought and care must 
be used in making the newspaper advertising 
bring home the best possible results. 

“And with this thought in mind it will be 
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orcoe Boos. <— 
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HOW SELFRIDGE, OF LONDON, MAKES HIS SHOW WINDOW ADVERTISE HIS STORE AND METHODS 
(Clocks and Watches are offered here at special prices prior to increased duty charges) 


vertising and should spend the remaining 
$1,000 of his appropriation for other pub- 
licity mediums. This $1,000 would be suff- 
cient to take care of special occasions when 
the jeweler wanted to embark in direct mail 
advertising, or a car card campaign or out- 
door advertising or something else. And it 
would be a large enough amount to enable 
the jeweler to use these other mediums in a 


interesting to jewelers to know that in my 
experience all ads on right hand pages of 
papers are a fourth more effective than ads 
on left pagés. This is because the reader’s 
attention is attracted to the right page while 
the left page is being turned. So it would 
pay the jeweler to spend a little more money 
for position than to just take the run of the 
paper. 
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“Also, the nearer the front of the paper 
the advertisement is, the more effective it is. 
Advertisements on or opposite ‘spot’ pages 
get splendid results. 

“It has been my experience, too, that 
jewelry advertising which is too crowded 
doesn’t get good results and jewelry adver- 
tising which looks cheap also is very inef- 





A SHOW CARD OFFERS AN OPPORTUNITY FOR 
TIMELY AUXILIARY ADVERTISING 


fective. There must be dignity, distinction 
and quality in the jewelry advertising. 

The specialist concluded with the follow- 
ing statement: 

“There’s no doubt but what the right sort 
of publicity for the jeweler pays. I’ve 
never yet known a case where a jeweler who 
had the right sort of goods, the right sort 
of employes and all the other ingredients 
going into the making of a modern store, 
didn’t get a good increase in business as 
soon as he_ began advertising along 
these lines systematically and intelligently.” 


—F. H. W. 





EDUCATIONAL DISPLAYS SUCH AS ABOVE USED BY BIGELOW KENNARD & CO., BOSTON, MASS., GIVE MUCH FAVORABLE ADVERTISING 
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Never before 
such a Belt Buckle as this! 


The only Belt Buckle that conforms to 
the Federal Trade Commission’s standard 
for gold filled watch cases, as a minimum 
to insure satisfactory wear, is that made by 
Wadsworth. In the Wadsworth Gold 
Filled Belt Buckle, made in 14 kt. white or 
green gold filled, the same thickness and 
quantity of gold is used as in the celebrated 
Wadsworth Watch Cases themselves. 


Think what this means to your cus- 
tomer! You can offer him a Belt Buckle 
that will not tarnish but will wear many 
years longer than the so-called “gold filled” 
buckle. The Wadsworth Gold Filled Belt 
Buckle has all the beauty and dura- 
bility of solid gold at a more moderate 
cost. 


This new Wadsworth creation is unique 
in its quality. It is designed by the same 
artists and fashioned by the same skilled 
craftsmen as Wadsworth Watch Cases! 


Wadsworth Gold Filled Belt Buckles are 
unusually popular as gifts. They offer just 
that compromise between an ordinary and 
a very expensive article which the public 
so favors. 


The advertised retail prices are shown 
below. As you will see, both Buckles and 
Sets are also made in sterling silver, and 
at prices for both styles carefully figured 
to assure you a ready sale at an excep- 
tionally fine profit. 

Your wholesaler will gladly show you 
samples of the new Wadsworth Belt 
Buckles. Call on him now—while all 
styles, designs, and materials are available. 


The Wadsworth Watch Case Company 
“Case Makers for the Leading Watch Movements” 


Dayton, Kentucky 


Offices: New York, 20 W. 47th St. Chicago, 35 E. Wacker 
Drive (Jewelers’ Building). San Francisco, 150 Post St. 





White or green Gold-filled— 


eee $9.00 to $12.00 
ee eee 15.00 to 20.00 





ADVERTISED RETAIL PRICES 


Sterling Silver— 


EOD. saccaenen $2.50 to $7.00 
Ne caekcaan es 5.00 to 12,00 





Wadsworth 


WORKERS IN PRECIOUS METALS 
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The Modern Chronometer 





An Illustrated Lecture Given by Frank Mercer at the British Horological Institute, London, 
on December 17, 1924, and reported in London Horological Journal. 
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(Continued from issue of Aug. 18) 


OLR Continental brothers had adopted the 
Invar Balance and the Steel Hairspring, 
which to the mind of the English makers, 
though it gives closer results at the early 
stages than the Palladium, yet on the general 
ding-dong average the non-magnetic and 
non-rusting spring more than outweighs the 
other’s extra exactitude. It was the ex- 





PAUL DITISHEIM 


perience of those who handled instruments 
of foreign manufacture that a great per- 
centage, after being handled in some of the 
repair shops, have been ruined by the fact 
that their hairsprings had become rusty, 
and that was no doubt why the English 
people preferred the Palladium hairspring. 
He was willing to admit that a chronometer 
when first fitted with an Invar Balance and 
steel hairspring would give a slightly better 
performance than the Palladium, but the 
Palladium would in nearly every case, after 
years of service, beat the Invar Balance. 
With Invar, although it was possible to age 
it, it would always have a growing period. 
Today the two schools of chronometer 
making were the Continental School and our 
own. We were all looking to the future 
and were looking forward to one in par- 
ticular who was leading the way, namely, 
Paul Ditisheim—a glutton for work and a 
glutton for discovery.._He was trying to 


evolve, although the latest report was that 
he had not got through yet, a hairspring and 
balance which would have the virtues of 
both the Palladium and Invar, and he was 
calling his new metal “Elinvar,” but he (the 
lecturer) thought it would be many years 
yet before Ditisheim got anything that 
would be for the benefit of time-keeping. 
Much interest was being taken on both sides 
of the Channel in the new metal “Elinvar” 
where both balance and hair-springs were 
non-corrosive. 

Mr. Mercer then showed lantern slides of 
the various modern balances. One was an 
ordinary balance similar to Thomas Earn- 
shaw’s; another was an invar balance hav- 
ing four instead of two compensation 
weights; one was the invention of John 
Poole, showing an auxiliary screw used for 
correction to cold temperatures. Another 
balance was that of Victor Kullberg, and 
there was one attributed to the lecturer’s 
father which was a very successful auxiliary 
balance but rather difficult to manufacture. 

The lecturer then described the pains 
taken to get a chronometer through its tests. 
He showed a reproduction of a Certificate 
issued by the National Physical Laboratory 
of Kew after an instrument had passed 
through a test of fifty-five days. He said 
the test included three periods of ten days— 
the first period at a temperature of 70 de- 
grees, the second 45 degrees, and the third 
period was 70 degrees, and subsequently it 
was tested at 95 degrees. If a chronometer 
after being subjected to those tests showed 
a slight gaining rate, the instrument was re- 
turned and the maker would have to go over 
it again. 

There were other observatories where 
chronometers could be tested—they could be 
tested at Bidston in Liverpool and at the 
Continental observatories. He had tried to 
get a slide showing the results of the 
Breguet trials held last year and in which 
all countries of the world competed. His 
firm as chronometer makers went in the 
contest full of hope but with a certain 
amount of fear, because they were going 
into a foreign cotitry and were submitting 
their chronometers to a test that had never 
been tried in this coyptry. _Messrs. Nardin 


came out top, but all the English chronome- 
ters put up a very good show and his firm 
were amongst the first four. However, to 
draw conclusions between the merits of an 
invar balance and a Palladium hairspring 

















PRESENT-DAY DITISHEIM TYPE OF 2-DAY 
CHRONOMETER 


would be rather difficult. The Palladium 
hairspring showed that it was a good aver- 
age in the trial, although there was no “race- 
horse” about it, but out of eight English 








SOME MODERN CHRONOMETER BALANCES 


chronometers seven took prizes and one got 


a Mention. 
The Break Circuit 


To the third phase was also the credit of 
the adoption of the Break Circuit attach- 
ment as this heralded in a‘new use for the 
chronometer. The world was all charts and 
graphs now and what was wanted in the 
field of science was a portable time keeper, 
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and in every country where chronometers 
were made, the fight was as to who was 
going to have the best break circuit for the 
use of man. 

He showed a iurther series of lantern 
slides of chronometers, one of which was a 
complete instrument by Paul Ditisheim, 
another by Nardin used for land surveys; 
another was a large old English chronome- 
ter which although fitted for sea work was 
used for land surveys; and also an English 
Break Circuit Chronometer. 

On the subject of break circuits he wished 








DICK DOKE 


to read to them some notes prepared by 
Colonel Sir Gordon Lennox Cunningham, 
F. R. S., C. B., who carried out a survey in 
India. The Colonel in his notes stated that 
for the determination of gravity, the only 
satisfactory method at present known was 
the pendulum method. Assuming that the 
force of grayity, generally called ‘“g,” is 
known at some place, the method consists of 
observing the time of oscillations of a free 

















OLD 8-DAY WEBSTER CHRONOMETER 
pendulum at that place, transporting the 
pendulum to the place about “g” is thus 
determined and thus again observing the 
time of oscillation. The difference between 
these times is a measure of the difference 
between the two values of “g.” The differ- 
ence “g” that is so desired to measure is 
ordinarily small, and its effect, or the time 
of oscillation is also small, so that it is 
necessary to determine this time with great 
precision. An error of one-ten-millionth 
of a second in the time of oscillation of a 
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half seconds pendulum, produces an error 
of 0.0004 and the value of “g” deduced 
from it. An error of 0.001 in “g” is ap- 
preciable, so that one was obliged to aim 
at getting the time of oscillation correct to 
a five-millionth of a second. The time of 
oscillation of the free pendulum is obtained 
in terms of the beat of a clock or chro- 
nometer by the observations of coincidences ; 
this method of observing coincidence is so 
good, that it is possible for observations 
lasting only one hour, to find the time of 
oscillation in clock seconds correct to about 
().0000003 and by increasing the duration of 
the observations, to increase its accuracy 
still further. To obtain the value of the 
clock seconds is the next problem. To do 
this it is required to know the clock rate, that 
is to say, its gain or loss in 24 hours. An 
error of one second in the value of this rate, 
will introduce an error of about .000006 and 
the time of oscillation of the free pendulum, 

















PRESENT-DAY UNIVERSAL TYPE OF 
CHRONOMETER 


that is to say, an error twenty times as 
large as the uncertainty of the result ob- 
tained by one hour’s observations of coin- 
cidences. It is clear therefore that we can- 
not afford to neglect quantities of the order 
of one-fiftieth of a second in the value of 
the daily rate and that a quantity as large 
as one-tenth of a second is of decided im- 
portance. 


Other Uses of the Chronometer 


Mr. Mercer said that another use for the 
chronometer in addition to gravity survey- 
ing was in connection with motor racing and 
he described the method used by the R. A. C. 
in their motor races. 

Other slides shown included a_ chrono- 
graph made by Messrs. Elliott Bros., of 
Lewisham, whose chronographs are univer- 
sally used for motor races. 

Mr. Mercer said the next application for 
the chronometer was in regard to control- 
ing clocks at sea. He showed a picture of 
the cabinet used in the chart house of the 
ship, and an eight-day chronometer which 
gave out half-minute impulses. He also 
showed a chronometer fitted with an astro- 
nomical regulator which was used in coun- 
tries where earthquakes occur. He pointed 
out that the pendulum was not of a very 
steady nature. 

At the close of his address Mr. Mercer 
said he hoped his listeners had gained a 
little by his lecture and that they would go 
away from the meeting with the idea that 
chronometer makers were making an effort 
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to keep those fine instruments of delight in 
the country. (Applause.) 


Sir Frank Dyson 


Sir Frank Dyson expressed the view that 
Mr. Mercer need not have apologized for 
his maiden lecture. Personally he had been 
very interested to see the lantern slides of 
the famous chronometer makers, but he was 
more interested to hear of the developments 
that had taken place. He quite believed 
that, as Mr. Mercer had said, the effect of 
the wireless would not be to oust the chro- 
nometer, but would have quite the opposite 





THE MACHINE THAT TIMED THE MOTOR RAC- 

ING AT PENLYNE SANDS, S. WALES, UNDER 

THE AUSPICES OF THE ROYAL AUTOMOBILE 

CLUB, WHEN THREE WORLD'S RECORDS WERE 

BROKEN. THE SPEED REGISTERED WAS 142.16 
M.P.H. 


effect. One noticed that when people could 
get good time, they rather liked to have it, 
and they kept their clocks, watches and 
chronometers more accurate. The uses to 
which the chronometer with the chrono- 
graph could be put were very numerous, 
especially in regard to considering the geo- 
logical condition of the earth. 

There was no doubt that gravity surveys 
were going to be very important in the 
future and it was very necessary therefore 
to get accurate time. He thought it was 














SURVEYOR’S CHRONOMETER SET 


quite possible that we should have some 
gravity surveys in this country. 


Commander Gould 


Commander Gould said he had not come 
there to tell them anything but had come to 
learn something from Mr. Mercer, who 
knew more about chronometers than he did. 
There was one point, however, that he 
would like to correct and that was in regard 
to the first chronometer made. One was 
made by Breguet some time before 1823; 
Dent’s was not made until about 1830, and 
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there was another one in 1828 by Scrym- 
geour. He had been greatly interested in 
Mr. Mercer’s lantern slides and to hear his 
lecture. There was one workman he would 
like to mention, namely Sills, who was a 
very wonderful cutter and finisher. Mr. 
Mercer had clearly shown them that chro- 
nometer makers had not stood still alto- 
gether in regard to improvements. Timing 
on the Continent was now treated very seri- 
ously, and rates were now obtainable taut 
would have opened the eyes of Earnsnaw. 
It was very creditable to this country that 
it had kept its lead in chronometer making 
for so long, and he hoped England would 
continue so. 

If he had been a navigator 30 years ago, 
the Government would have provided him 
with three very good chronometers at a cost 
of about £40 each. Nowadays, however, 











CHRONCME‘TER BREAK CIRCUIT 


with a wireless set and a 10/-— watch, he 
could get accuracy, but they would always 
have chronometers or some form of accurate 
time keeping, and as Mr. Mercer had said, 
better chronometers were being made today 
than ever before, and so long as England 
had men like Mr. Mercer, we should go on 
progressing. 
Mr. Hope-Jones 

Mr. F. Hope-Jones said he had heard the 
expression used that just as the art of steel 
engraving, which flourished in the Victorian 
era, was killed by photogravure, so wireless 
was expected to kill chronometer making, 
but this had not been the case. The truth 
in this instance was that the supply created 
the demand and it had been one of the most 
wonderful revelations to him in the last few 
years, particularly in the last 12 months 
since their president permitted Greenwich 
Time to be broadcast, since then the demand 
had increased. The fact was that we had 
got such an accurate standard of time 
throughout the whole country that it made 
people keener on timekeeping, and he was 
glad to think it had turned the tables and 
made chronometers still more valuable than 
they were before. 

Mr. Hope-Jones then described the early 
methods of recording the speed of motor 
cars. 

Mr. Cottingham 

Mr. Cottingham expressed thanks to Mr. 
Mercer for his interesting address and said 
that although he (Mr. Cottingham) was not 
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a chronometer maker, he had always taken 
the keenest interest in them, and he looked 
upon chronometers as being the greatest 
exhibition of all mechanical devices of the 
age. The fact that chronometers had not 
advanced was due to the fact that the early 
makers were so perfect in their mechanical 
design that even 130 years of fertile brains 
could not surpass them, and he did not think 
they could find any other mechanical instru- 
ment with such a record. 

A great deal of work had been done on 
invar, but all the tests had been made in the 
laboratory. It was possible to carry out 
tests in the laboratory for a very long period 
of time to find out those slight defects in 
metals; a metal might be slightly unstable 
and it might take a great deal of time to 
prove it, and before using any sort of invar 
he thought they should have a long period 
of time in which to test it. 

The lecturer in reply to questions re 
marked that Commander Gould and him 
self looked on chronometers from differeny 
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George Washington’s Old Watch 





Below is an interesting old watch which 
was once owned by George Washington. 
The present owner is Geo. L. Cook of Los 
Angeles, Cal. 

The case is of silver, and the watch was 
presented to Mr. Lennair of Washington, by 
George Washington’s brother’s grandson, 
when Congress gave him a gold watch. The 
watch was secured by Mr. Cook in 1893 
who has had it ever since. 





Technical Notes 





Watches often vary in different positions. 
The reason for this is because the balance 
is out of poise. To correct this trouble 
take out the wheel and poise it. You will 
note that the lower part of the wheel when 
stationary, and in the verticle position in 
the case, that is with the 12 up, is too heavy 
and consequently it will require lightening 





OLD WATCH ONCE OWNED BY GEORGE WASHINGTON 


angles. Commander Gould looked back in 
the past, whereas he had to look to them 
for his bread and butter and_ therefore 
looked to the glorious future. He was 
rather struck when Commander Gould said 
he could navigate a ship with a 10/— watch 
and a wireless set as well as he could with 
three chronometers, but he reminded them 
that even the largest ships in the world were 
not infallible to their wireless sets breaking 
down. He pointed out, amid laughter, that 
although we had plenty of fire stations and 
fire engines, there was still a demand for 
patent fire extinguishers. 

He added that Mr. Cottingham was an 
astronomical clock expert and it was 
through his efforts that astronomical clock 
making was going to be kept in this coun- 
try. He wished to thank them all very 
much for their attention that evening, he 
felt it a great honor to have Sir Frank 
Dyson in the chair, and he wished to pro- 
pose hearty thanks to that gentleman for 
presiding. 

Sir Frank Dyson in replying said all the 
thanks of the meeting were due to Mr. 
Mercer for the lecture he had given. 


[THE END] 





A change of temperature of 10 degrees 
Fahrenheit will cause an alteration in the 
rate of a watch of approximately 65 seconds 


per day. 


or the opposite side may be made heavier. 
Under no condition should any of the screws 
be filed. 

* * & 

For the purpose of timing other watches 
or clocks, 18 size movements are frequently 
used. These movements necessarily should 
be of fine construction and carefully ad- 
justed. 

x * 

In answer to a reader, a chronometer is 
serviceable in determining the longitude at 
sea by first observiing local noon with the 
sextant. If a chronometer has a reliable 
rate, the observer can tell exactly how long 
the transit of the sun occurred before or 
after it was in transit at Greenwich. The 
difference in time between the two transits 
gives the means of calculating the longitude. 


x* * * 


In order to remove the fire glaze from 
gold, place the work for some time in a 
solution of sulphuric acid, one part, and 
water, nine parts. Always make this solu- 
tion by adding the water to the acid very 
carefully. This is known as a pickle and 
is used for low grade gold and for silver. 
For 14-karat fine gold or a better quality, a 
pickle is made of nitric acid one part and 
water 20 parts. After taking out, the work 
is well rinsed first, in cold water and, finally, 
in hot water. Then it is dried in sawdust 
and finally polished in the ordinary manner. 
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UNITED STATES PATENTS 


Issue of August 17, 1926 


1,596,126. JEWEL SETTER. Epwarp H. Srrutz, 
San Francisco, Calif. Filed Feb. 10, 1925. 
Serial 8,147. 2 Claims. 

A jewel setter comprising a pedestal, a resistance 
coil within said pedestal, a table mounted on said 
pedestal with a portion of said table extending 
beyond said pedestal and means on said table to 
receive and hold watch parts and comprising a 
plurality of adjustable dogs and a lever for each 
dog constructed and adapted to hold a watch part 





against said dogs, said dogs each provided with a 
periphery having both concave and convex portions 
and slots with fixing screws positioned through said 
slots, whereby said dogs may be clamped in any of 
a plurality of adjusted positions. 


1,596,157. CLOCK SWITCH. Wrirtram E. Davis, 
Detroit, Mich. Filed Oct. 1, 1924. Serial 
740,923. 2 Claims. 

In a clock mechanism having a dial, time hands, 

a setting hand, said hands having concentric hubs 

with the hub of the setting hand journaled in the 

dial of said clock mechanism, a driven train of 
gears, one of said gears being carried by the hub 
of the hour hand and shiftable axially of the hub 
of the setting hand, a_ pivoted switch member 





swingable in a plane parallel to the dial of said 

clock mechanism and adapted to be released by axial 

shifting of the shiftable gear, and cam means en- 
gageable with the pivoted end of said switch member 
adapted to be set to hold said switch member in 

a closed position. 

1,596,289. CLASP ATTACHMENT FOR 
BUCKLES. Cnarrtes Mitter, Long Island 
City, N. Y. Filed Feb. 3, 1926. Serial 85,740. 
6 Claims. 

A clasp attachment for buckles having a front 
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piece, comprising two spaced crimped rods having 
one of their ends hinged to the rear face of the 
front piece, a support having a tubular member 
slidably adjustable on the rods and the tubular 





member having teeth releasably engaging a number 
of the crimps of the rods, and means tor detach- 
ably fastening the other end of the rods to said 
front piece. 


1,596,499. VANITY CASE. Cuwarres LIoneEL 
Marcus, New York, N. Y.. Filed March 17, 
1923. Serial 625,902. 4 Claims. 

A cosmetic container comprising a_ receptacle 
having a bottom and vertical walls and a cover 
hinged thereto, a lining for said container arranged 
adjacent und projecting above the vertical walls, a 
guard plate formed with a central opening engaging 





said lining to retain the latter in position, the inne: 
peripheral edge portion of said guard plate being 
bent downwardly to engage a cosmetic block, and a 
mirror fixed in said cover. 


1,596,607. CITAIN. Wri1iam Forstner, Irvington, 
N. assignor tc Forstner Chain Corp., 
Irvington, N. J. Filed May 5, 1926. Serial 
106,857. 4 Claims, 

An ornamental chain having a series of connected 
bar-like links, and a decoration cn this bar com- 
prising a pair of elongated loop-like members each 





? 6 7 “a 

folded upen itself to straddle said bar at its 
middle porticn and extend in opposite directions 
elong its sides. 


1,596,628. FINGER RING. Israet Roskin, New 
York. Filed Nov. 18, 1925. Serial 69,750. 4 
Claims. 

In a finger ring, the combination comprising an 
annulus having a thin, wide, flattened reticulated 
pertion and relatively thick shank portions on either 
side of such reticulated portion, shoulders at the 





respective ends of such reticulated portion, a super- 
structure including a sctting permanently secured 
to the top of the reticulated portion and said latter 
pertion and said superstructure having registering 
central apertures serving as windows for the ad- 
mission of light to the hottom of the setting. 
1,596,642. RING. Cariiste U. Weser, Newport 
Ky. Filed Aug. 1, 1924. Serial 729,639. 1 
Claim. 
In combination, a ring, said ring comprising a 
semi-circular section, semi-circular bands hingedly 


Saag 


> 


secured to the extremities of said section and 
arranged to be disposed in substantially parallel 
planes, a second ring, said second ring being 
arranged to fit concentrically in said first ring be- 
tween said bands. 
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1,596,726. FIN. Caries E. Forp, Providence, R. 
I. Filed Nov. 13, 1925. Serial 68,822. 3 
Claims. 


In a pin, a body provided with holes extending 
through the body, gem settings comprising cups 
disposed in front of the body, and tubular stems 
integral with the cups seated in the holes, ornaments 
fixed in the cups, a joint disposed in the rear of 














the body, a tubular shank upon the joint extending 
through one of the stems, a flaring portion upon 
the shank engaging the cup carried by said stem, 
a catch supported in the stem of another setting, 
and a pin tongue in the joint engageable with the 
catch, 


1,596,790. VANITY CASE. Jonn F. Bassirt, 
Louisville, Ky., assignor to John V. Pilcher, 
Louisville, Ky. Filed Jan. 8, 1926. Serial 
80,091. 4 Claims. 

In a vanity case, a pair of co-operating case sec- 
tions having internal circumferential channels ad- 
jacent their edges, a pair of split expansible rings 





adapted to detachably engage said channels and be 
held therein by their inherent expansibility, and 
hinge means permanently connecting said split rings. 


1,596,853. WATCH-BRACELET END HOOK. 
Freprick W. Nutter, Attleboro Falls, Mass., 
assignor to M S Co., Attleboro, Mass. Filed 
March 17, 1926. Serial 95,367. 2 Claims. 

In a hook of the type set forth, a main casing 
having a hook at one end and a wing at its opposite 
end and having side wings, a latch structure having 
a casing formed with a hook at one end, and a 
wing at its opposite end and having side wings, a 
latch block having a nose at one end and having 
an opening at its opposite end, and a coil spring 





in the opening, the side wings of the latch casing 
being bent over to engage the block so as to slidably 
guide same and the end wing being engaged with 
the spring, the latch casing being nested in the 
main casing and the hook and wings of the latter 
being bent to engage over the respective hook and 
wings of the latch casing thereby to secure the 
latter within the main casing. 


DESIGNS 


70,816. POT OR SIMILAR ARTICLE.  Gnros- 
venor N. ALien, Oneida, N. Y. Filed June 


‘ 
oo-y 





16, 1926. Serial 18,064. Term of patent 14 
years. 





(Continued on page 113.) 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c per word. 

Heavy type, 10c. a word; minimum 
charge, $2.50. 

Name, address, initials and abbreviations 
count as words, and are charged for as 
part of the advertisement. 

Display cards, $6.00 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied Advertisers, will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Monday, 4 P.M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid umnecessary correspondence 
kindly mention location in advertisement. 


The Jewelers’ Circular Pub. Co. 
11 John St., New York 








Situations Manted. 
Under this heading, 50c. for first 25 


words, 5c. for each additional word; 
minimum charge, 50c. 
SETTER desires 


JEWELER AND DIAMOND 
a position. Address “E., 315 
Circular. 


0,” care Jewelers’ 





HUB CUTTER, artistic, accurate, now open for 
a permanent position. Address “K., 2928,’ care 
Jewelers’ Circular. 





POSITION WANTED, vicinity of Boston; young 
man, fair engraver, do some watch work; two 
years’ store experience; wages $25 per week. 
Box 397, Bristol, Conn. 





YOUNG MAN, 21, thorough knowledge of jewelry 
line from manufacturing to selling, desires posi- 
tion with reliable concern. Address “‘G., 3116,” 
care Jewelers’ Circular. 





YOUNG MAN desires position with high class 
Fifth Avenue retail establishment as a salesman; 





Al references available. Address “Y., 3232,” 
care Jewelers’ Circular. 
DESIGNER, platinum jewelry, young man, 10 


years’ experience, ambitious, original ideas; only 
steady position considered. Address “Y., 3235,” 
care Jewelers’ Circular. 





POSITION WANTED; watchmaker with 20 years 
experience on high grade American and Swiss 
watches. Address ‘‘Watchmaker,’’ 170 Jeffer- 
son St., Greenboro, N. C. 





SALESMAN, 18 years’ experience, age 37, mar- 
ried, desires position as inside man with whole- 
sale or retail house; references. Address “H., 
3118,” care Jewelers’ Circular. 





years’ experience in 
desires position at 
Address “T., 


YOUNG MAN, 23, six 
jewelry and _ stone house, 
anything in line; Al reference. 
3222,” care Jewelers’ Circular. 





BOOKKEEPER, executive ability, seven years’ 
experience, knowledge of mounting, diamond and 
stone lines; can handle orders. Address “‘G., 


3204,” care Jewelers’ Circular. 





YOUNG MAN, 21, experienced jewelry and silver- 
ware, take full charge repairs, shipping, receiv- 
ing; counter salesman; finest reference. Address 
“J., 3062,” care Jewelers’ Circular. 





WATCH CASE MAKER desires steady position 
as model maker for watch cases and jewelry; 
13 years’ experience; 28 years’ old. Address 
“O., 2977,” care Jewelers’ Circular. 





WATCHMAKER, German, 17 years’ experience; 
have complete set of tools; New York or Brook- 
lyn. E Hoteen. care Greenberg, 757 Saratoga 
Ave., Brooklyn. Phone Louisiana 1777. 





WANTED; position as watchmaker on Swiss 
and American watches in first class store in 
suburbs of New York; best reference. Ad- 


dress “S., 3176,” care Jewelers’ Circular. 


WATCHMAKER WISHES POSITION in a 
jewelry store, importing house, or to work for 
the trade in New York State; Albany or Troy 
poets. Isidor Katz, 1225 Union Ave., Bronx, 





YOUNG LADY, 19, three years’ experience, gen- 
eral office work, typing, monitor switchboard, etc., 


seeks connection with jewelry concern; best 
references. Address ‘‘Q., 3226,” care Jewelers’ 
Circular. 





YOUNG MAN, 26, employed at present as sales- 
man for platinum and white gold manufacturer, 
desires change; retail and credit jewelry store 
cre eg Address “R., 3225,” care Jewelers’ 

ircular, 





MIDDLE WEST SALESMAN desires position; 
rings, mountings, jewelry; long experience with 
best trade in large and small cities; high refer- 
—-- Address “B., 3242,” care Jewelers’ Cir- 
cular. 





RETAIL JEWELRY SALESMAN, 37 years of 
age, tall and neat appearing, desires position; 
will go anywhere; best of reference; 17 years 
in last place. Address “X., 3183,’ care Jewel- 
ers’ Circular. 





JEWELER, DIAMOND SETTER, refiner and 
repairer, also capable of taking complete charge, 
wishes position; willing to go out of town: best 
of references. Address “O., 3168,” care Jewel- 
ers’ Circular. 





WATCHMAKER, middle-aged all round man, ex- 
perienced on Swiss or American watches, can 
also engrave, desires first class position; refer- 
ences furnished. Address ‘‘Service., 3099,” care 
Jewelers’ Circular. 





ENGRAVER, four years’ experience, wishes a po- 
sition with a chance to improve himself on 
diamond setting; salary no object; New York 
City | sacar pio Address ‘“M., 3167,” care 

le C reular, 





WATCHMAKER, 23, American, neat appearing, 
capable of waiting on trade, desires position 
after September 15; Albany or Troy preferred; 
first class references. Address “M., 3163,” care 
Jewelers’ Circular. 





YOUNG MAN, 19, live wire, desirous of con- 
necting with reputable concern, either inside po- 





YOUNG LADY, three years’ experience as mail 
order and job clerk, also typist in wholesale and 
manufacturing concern; excellent reference. Ad- 
dress “Z., 3187,’ care Jewelers’ Circular. 





YOUNG MAN, 23, experienced handling jewelry 
and diamond stock records, etc., inside or out- 





STENOGRAPHERS, bookkeepers, typists, clerks 1 1 
furnished; no charge. Fulton Agency, 93 Nas- side position, unquestionable references. Ad- 
sau St., New York. Cort. 5051. dress “A., 3190,’ care Jewelers’ Circular. 
PART TIME WATCHMAKER, first class man 


FIRST CLASS WATCHMAKER, Swiss, expert 
on Swiss and American work and wrist watches. 
Address “V., 2834,” care Jewelers’ Circular. 





BOOKKEEPER thoroughly experienced in jewelry 
line wishes position; knows stenography and 
typewriting. Address “J., 3207,” care Jewelers’ 
Circular. 





WATCHMAKER seeking connection with house 
where good and reliable watch work is appre- 
ciated; salary $60. Frank Strauss, 203 E. 13th 
St., New York. 





YOUNG MAN, 21, intelligent and alert, seeks 
position where there is a field for progress; three 
vears’ experience. Address “A., 3239,” care 
Jewelers’ Circular. 





WATCHMAKER desires position; 12 years’ ex- 
perience on Swiss and American watches; refer- 


on wrist watches, would work four or five days 
a week; can assist at other things. Address 
“Progress, 3195,” care Jewelers’ Circular. 





YOUNG MAN, 30, married, desires position; 15 
years’ experience on repairs and special order 
work, selling ability, can wait on trade. Ad- 
dress “S., 3223,” care Jewelers’ Circular. 





YOUNG LADY, 21, knowledge of stenography, 


stock, general office routine, etc., thoroughly 
experienced; best of references furnished. Ad- 
dress “V., 3220,” care Jewelers’ Circular. 





JEWELER, Ai on the finest creations, hand made 
platinum bracelets, wishes permanent position; 
reasonable salary; New York City only. Ad- 
dress “Y., 2946,” care Jewelers’ Circular. 





SALESMAN with good retail following on Pacific 
Coast, desirous to connect with reliable manu- 
facturer or importer; salary or drawing account. 
Address “E., 3200,” care Jewelers’ Circular. 





ences furnished. Address “L., 3209,” care 
Jewelers’ Circular. 
WATCHMAKER, 29, eight years’ experience, 


now doing railroad inspection; can take charge; 
best of references. ‘Watchmaker,” 1517-41st 
St., Rock Island, IIl. 





WATCHMAKER, September 25, wishes to com- 
municate with New York City concern; 15 
years’ experience at bench and at watch sales. 
Address “P., 2980,” care Jewelers’ Circular. 


sition or salesman; sales experience; unques- 
tionable references. Address “C., 3202,” care 
Jewelers’ Circular. 

YOUNG MAN with six years’ experience with 


large diamond cutting and importing firm, has 
knowledge of assorting cut merchandise; can 

rnish excellent reference. Address “N., 3166,” 
care Jewelers’ Circular. 








YOUNG MAN, five years’ competent experience 
jewelry line, capable buying, selling managing 
office, college education, ambitious, executive 
ability; salary secondary. Address “Y., 3231,” 
care Jewelers’ Circular. 





ENGRAVER-WATCHMAKER, experienced; only 
American store with good working conditions; no 
jewelry or clocks; prefer New York State; salary 
or percentage. Address “Engraver,” Box 33, 
North Fair Haven, N. Y. 





RETAIL JEWELRY SALESMAN, 34, married, 
16 years’ experience, also capable of taking 
charge of repair desk, desires position with re- 
liahle concern in New York. Address “C., 3142,” 
care Jewelers’ Circular. 





WATCHMAKER, jeweler, engraver; first class 
watchmaker, engraver, repairer, all around man, 
complete tools, long store experience; steady po- 
sition only; good habits, reliable. Address “N., 
3214,” care Jewelers’ Circular. 





YOUNG MAN, 25, wants permanent position in 
West or South West for Oct. Ist; can do repair 
work, light marrufacturing, stone setting and 
engraving, also desires to wait on trade. Ad- 
dress “K., 2958,” care Jewelers’ Circular. 





EXPERT watch and clock repairer desires posi- 
tion with first class concern; 11 years’ experi- 
ence, married, age 29, and can also wait on 
trade; can furnish best of reference. John F. 
Donohue, 27 Ledgelawn Ave., Bar Harbor, Me. 
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SITUATIONS WAN TED— Continued. 








SALESMAN OPEN FOR LINE to the 
retail trade of New England; 20 years’ 
experience, this territory. Address 
“A., 3139,” care Jewelers’ Circular. 





FIRST CLASS JEWELER, experienced in all 
works, repairs, diamond setting, designs, and 
engraves, desires a position in State of New 
York or New Jersey; age 24 and single; best 


SALESMAN with six years’ proven sales_record 
amongst the better retail trade in the Eastern 
territcry, carrying fine mountings and _ semi- 
mounted goods, is desirous of connecting with 
a loose diamond house. Address “P., 3218,” 
care Jewelers’ Circular. 





JEWELRY AND SILVERWARE manufacturers; 
our sales organization are now preparing for the 
Fall business, traveling from Coast to Coast; if 
your merchandise is suitable for department stores 
and retail jewelry trade and prices are abso- 
lutely rock bottom, we can arrange to represent 
you on a commission basis, selling from samples 
only. John M. Boyajian & Co., 50 W. 47th St., 








references. Address “E., 3151,” care Jewelers’ New York. 
Circular. 
SALESMAN with established trade thru Middle 
West, South and Pacific Coast; 15 years with Sine “Zines. 


present firm, carrying a line of diamonds, mount- 
platinum mounted goods; anxious to 
Address “X., 3231,” care Jewel- 


ings and 
make change. 
ers’ Circular. 


5c. a word; minimum charge, $1.25 





WANTED; first class combination jobbing jewel- 
er and diamond setter; write full particulars in 
first letter. Bromberg & Co., Birmingham, Ala. 





SALESMAN, retail jewelry store New York City, 
12 noon to 9 P. M., Saturday 10 P.M., steady. 
Address “W., 3182,” care ewelers’ Circular. 





TRAVELING SALESMAN WANTED; good ter- 
ritory, good line, well known house. Henry 
Paulson & Co., 37 S. Wabash Ave., Chicago, IIl. 





WANTED AT ONCE, first class watchmaker; one 
who can do stone setting in prong rings if 
senate y. E. L. Ward, 231 Main St., Oneonta, 





WATCHMAKER, expert, 
best of work, conditions, 
Address “Southern, 3198,” 
cular. 


no combination man, 
ideal, good salary. 
care Jewelers’ Cir- 





DESIROUS of making connection with reputable 
concern, preferably diamond importer, young 
man, 25, live wire, six years’ inside experience, 
wholesale Swiss and American watch line; fin- 
est recommendation. Address “D., 3203,” care 
Jewelers’ Circular. 





EXPERT WATCHMAKER, a good jewelry repair 
man, engraver, stone setter, not a ‘“botcher” 
but an expert mechanic, wants to connect with 
first class jeweler who appreciates good work: 
have own tools; salary $55. Address “S., 3145,” 
care Jewelers’ Circular. 





YOUNG LADY; eight years’ experience, wishes 
connection with diamond or jewelry house; full 
charge; bookkeeping, correspondence, pay roll; 
foreign exchange; can handle office while firm 
travels; selling ability; salary $45. Address 
“Y., 3184,” care Jewelers’ Circular. 





YOUNG MAN, 30, well  schcoled instalment 
jewedry, with record as high pressure salesman, 
wants connection with good credit house; good 
knowledge credits and collections; past employ- 


er’s references; confident will work out own 
salvation. Address “P., 3169,” care Jewelers’ 
Circular. 





YOUNG MAN, 32, eight years in responsible posi- 
tion with large jewelry and case manufacturer; 
three years in charge of service with American 
and’ Swiss watch jobber, three years with Swiss 
importer in executive capacity, desires position; 
unquestionable reference. Address “C., 3240,” 
care Jewelers’ Circular. 





YOUNG MAN, 26, ten years in the jewelry line, 
wishes to make connection with manufacturer 
of platinum jewelry; practical man and can 
assist at bench work; can take care of book- 
keeping and call on customers: wishes to make 
himself generally useful. Address “O., 3014,” 
care Jewelers’ Circular. 





DESIGNER, wax modeler, on 
and platinum faced goods, original ideas, able 
to make brass models and templates for tool 
room, at present with a large concern, desires 
change fer personal reasons: will not go out- 
side of New York or Newark; City references. 
Address “X., 3180,” care Jewelers’ Circular. 


white gold rings 





WATCHMAKER, first class, is desirous of posi- 
tion giving him charge of watch department; 
time for personal interview demanded or if far 


from New York City through a reliable firm 
there; only firms that are well recommended 


and can demand the services of a first class man 
will be ccensidered. Address “H., 3205,” care 
Jewelers’ Circular. 








Zines Wanted. 


5c. a word; minimum charge, $1.25 








MANUFACTURERS REPRESENTATIVE, Paci- 
fic Coast, active following, best retail trade. 
seeks following lines: platinum and white gold 
mountings, semi-mountings and bracelets. S. H. 
Goldstein Co., Gillette Bldg., San Francisco, Cal. 





SALESMAN who for past six years has repre- 
sented large jewelry concern in New York, New 
Jersey, Pennsy!vania, is interested to represent 
a reputable wholesaler or manufacturer in same 
territory. Address “F., 3153,” care Jewelers’ 
Circular. 





SALESMEN WANTED to carry as a side line a 
popular novelty; liberal commission; state ter- 
ritory and class of trade. Address “‘R., 3174,” 
care Jewelers’ Circular. 





complete line 
white gold as 
Philip Kra- 


SALESMAN WANTED to carr 
of wedding rings, platinum an 
a side line; apply after 5 P.M. 
snow, 71 Nassau St., New York. 





SOUTHERN SALESMEN for our fast_ selling 
line of Nuwite wedding rings and diamond 
mountings; straight commission. C. M. Levy & 
Son, 40 W. 48th St., New York. 





SALESMAN for New York and _ vicinity to sell 
all kinds of American clocks and watches to the 
retail trade on commission basis; good proposi- 
tion for a live wire. Address “K., 3161,” care 
Jewelers’ Circular. 


WANTED, good engraver to first class watch- 
maker; permanent; in Greater New York City 
district. Address “T., 3178,” care Jewelers’ 
Circular, 





WANTED AT ONCE, watchmaker, single; state 
salary expected, references, experience and when 
can come. Address “A., 3188,” care Jewelers’ 
Circular, 





SALESMAN, retail jewelry store, New York City, 
window dresser; rmanent; must work three 
nights a week. Address “V., 3181,” care Jewel- 
ers’ Circular. 





WANTED; first class engraver and jeweler; per- 
manent position if qualified to fill place; refer- 
ence and salary in first letter. W. N. Capurro, 
San Antonio, Tex. 





SIDE LINE SALESMAN covering the State of 
Pennsylvania to carry a popular-priced line of 
sterling silver flatware and hollowware cn a 
commission basis; the line is sold to about 300 
accounts in this State. Manchester Silver Co., 
Providence, R. 





SIDE LINE SALESMAN covering States of 
Missouri and Kansas, to carry a popular priced 
line of sterling silver flatware and hollowware 
on a commission basis; the line is now sold to 
over 50 accounts in this territory. Manchester 
Silver Co., Providence, 








Gelp Wanted. 


5c. a word; minimum charge, $1.25 








WANTED; 
mountings. 
Circular. 


first class salesman for platinum 
Address “D., 3243,” care loudat 





engraver, jeweler; send 


WANTED, watchmaker, t 
Henry McLaulin, 


reference and state wages. 
Sanford, Fla. 





EXPERIENCED ENGRAVER, steady 


WANTED; 
iti Pfeifer Jewelry Co., 


position and good salary. 
Little Rock, Ark. 





GOOD WATCHMAKER wanted; steady job; $50. 
per week; start at once. Bleicker’s, 117 Broad 
St., Elizabeth, N. J 





WANTED, FIRST GRADE_WATCHMAKER; 
permanent position, Leyson-Pearsall Co., 236 S. 
Main St., Salt Lake City, Utah. 





WATCHMAKER AND OPTOMETRIST, licensed 
in New Jersey; excellent opportunity. Address 
“J., 3158,” care Jewelers’ Circular. 





SALESMAN with good following on fine platinum 
mountings for manufacturing concern. Address 
“O., 3217,” care Jewelers’ Circular. 





SALESMAN for precious and semi-precious stone 
house; very good opportunity for right man. Ad- 
dress “X., 3230,” care Jewelers’ Circular. 





SALESMAN for rhinestone novelties, to call de- 
partment stores and jobbers; references desired. 
Address “A., 3237,” care Jewelers’ Circular. 


ENGRAVER; must be first class and rapid on 
ornamental engraving, chasing and cutting for 
enamel. Chas. A. Berkey Co., 1424 Woodward 
Ave., Detroit, Mich. 





SALESMAN WANTED for precious stone house 
to call on manufacturers; state references, salary 
and former position. Address “J. O. H., 3137,” 
care Jewelers’ Circular. 





JOBBING JEWELER, one who can do some set- 
ting and new work; must be able to do own 
polishing; steady man only. United Mfg. 
Jewelers, Denver, Colo. 





WANTED, a strictly first class watchmaker that 
can do fair, good engraving and diamond mount- 
ing; permanent position to right party. Anderson 
Brothers, Lubbock, Tex. 





WANTED, a registered optometrist and watch- 
maker, able to take care of all repair work; no 
workman in town; reference. Address E. H. 
Dreier, Crystal City, Tex. 





WANTED; jeweler with good knowledge of class 
pin and ring work; will pay $40 per_ week; 
permanent job; write or wire the Vail Jewelry 
Company, Wichita, Kans. 





WANTED, combination watchmaker, jeweler, plain 
engraver and diamond setter; permanent posi- 
tion and good salary for right man.  Riley’s 
Jewelry Store, Tupelo, Miss. 





WANTED, experienced jewelry salesman; commis- 
sion and drawing account; must furnish the best 
of references. Address N. D. Adelman & Co., 
38 No. 8th St., Philadelphia, Pa. 





ENGRAVER AND SALESMAN, working knowl- 
edge, watch and jewelry repairing, good sales- 
man, front position; _ investigate. Address 
“Southern, 3199,” care Jewelers’ Circular. 








GOOD WATCHMAKER who can do plain en- 
graving, also able to do light jewelry work; nice 
store, good light; state salary and references in 
first letter. James S. Beck, Uhrichsville, O. 





(Special notices continued on page 110) 
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7 e SALESMAN WANTED, experienced, to carry our 
Special Notices. complete line of platinum mountings and ‘= For Sale. 
mounted; one for the Middle West and one for * 
the Pacific Coast; must be producers; good con- Stores, Stocks and Businesses. 


(Continued form page 109) nections for the right parties. Address “L., Par 
3162,” care Jewelers’ Circular. Sc. a word; minimum charge, $1.25 
























































HELP WAN TED—Continued. ; s 
- COMBINATION optometrist and watch FOR SALE only jewelry store in town of 6,000; 
eee ———-~ maker for Michigan, also one for Ohio; reason for selling i. health. 614 Station Ave., 
excellent salary and opportunity for Hadden Hts., N. J. 
sie ay a. gene ee ego — and a live wire. Address “E., 3048,” care 
easan position to reiiabie man; one who can ’ . " Ss i . a 
take charge of store eo necessary; state salary Jewelers’ Circular. — a : Jatt ani Png lg ae ny SS 
. reference. Faul E. Crosby, Spartanburg, i reclfggeose Bog 90th Se. "Noe York, : c : 
SALESMAN WANTED to carry a fine line of fe 
platinum mountings for Middle West; one who FOR SALE, jewelry and optical store in Penn- x 
WATCHMAKER and plain engraver wanted; sin- has a following amongst the better. trade of sylvania city of 125,000; main street location; 
gle, Protestant, 25 to 30 years; chance to be- jobbers only need apply; state full particulars in medern; doing a_ nice business. Address a. 
come partner; send photo and all particulars first first letter; line ready to start. Address “F., 3148,” care Jewelers’ Circular. : 
letter. Address “D., 3196,’’ care Jewelers’ Cir- 3245,’ care Jewelers’ Circular. F 
ome. : FOR SALE; watch repair shop in the heart of ¢ 
EXPERIENCED credit store manager large Southern city; very reasonable rent; small j 
WANTED AT ONCE, combination diamond setter with growing concern, extraordinary eed eet Sine neat fe ene Sane oa 
and engraver; must "be first class; steady posi- salary and opportunity for executive 
se sti pg and salary expected in a with sales ability. Address “B., 3189,” ) ons pars mayen eve nee 
e Tr. € es . . . > > ‘as 
pot eg care Jewelers’ Circular. CHIC AGO JEWELRY STORE; very ittie ca “ 
a. needed, cheap rent, steam heat; can live be- 
hind store; second floor six rooms for rent, 
WANTED. hich cl: : sa idl : garage, lease, rent immediately. Address “E., 
WATCHMAKER, SALESMAN, jewelry repairer ANTED, high class watchmaker for permanent 3227,” care Jewelers’ Circular. 
and stone setter; permanent position for aright position; must have passed or be able to pass 
man; good reference Apply, letter only, A. i examination Horological Institute Examination 
Klausmer, 431 Knickerbocker Ave., Brooklyn, for Junior Watchmaker or better; state salary OPFORTUNITY; jewelry store, established 29 
N. Y. wanted and names past employers. 1. iy Ast vears, best reputation in a thickly populated section 
Jewelry Co., Wichita Falls, Tex. of New York; rent $60, good lease; little cash 





needed; owner leaving New York. L. Lewenson, 
221 Ave. A, cor 14th St., New York. 





POLISHER AND REFINISHER, must be thor- YOUNG LADY in office of wholesale 


oughly capable of doing first class work on both A 5 
silver and gold; give references and state salary jewelers to take charge of repairs and 





TWO JEWELRY STORES for sale; one in city 





























ax pe >. ( aS * ° m a i a 
expected on. —- letter. Paul-Gale-Greenwood incoming packages; state in detail ex of 70,000, other of 12,000, in heart of coal fields, 
sc velincepeenccn bas perience, references, age, salary de- little competition, miners working full time; ex- 
sired. Address “W., 3224,” care Jewel- cellent opportunity; stock and fixtures or. fix- 
: : tures. Address Box 459 Beckley, W. Va. 
SALESMAN WANTED; retail experience; excel- ers’ Circular. te sacabeat Biel 
lent opportunity; permanent position; references 
required; apply in own handwriting stating sal- Fi : JEWELRY STORE AND FIXTURES, Central 
ary desired. Bernz Jewelry Company, 223 EXPERIENCED SALESMAN WANTED, good Wisconsin, city 3,000 population; county seat, 
Grand Ave., Milwaukee, Wis. reputation, to assist in well known business; summer resort, excellent veo tg community lo- 
company incorporated; just complete; sell stock cation, second door from busiest corner in town. 
and merchandise, making telephone calls, collect; Address “Q., 3170,” care Jewelers’ Circular. 
ENGRAVER, first class man; lettering, monogram- must drive car. Charles Brand Co., Inc., Jewel- 
ing and diamond setting; position is permanent; Plai -Wz peers, 5-7 Orawi aupum St., White 
in reply give age, nationality, references, salary Plains, N. Y. FOR SALE, thriving jewelry business in James- 
expected ; — — of es Edwards town, N. Y.; long established, ideal location, 
& Lebron, Inc., Chattanooga, Tenn. chee ‘ fit 
WATCHMAKERS; salary $50 to $60 | “*iclent_renutation and. nating. good, prot 
per week; men with importer’s experi- G. Nordstrom, 25 S. Main St., Jamestown, N. Y. 
WANTED, FIRST CLASS WATCHMAKER, ence only; only fast men apply; fare 


experienced on Swiss and American wrist 


watches; light shop and good working conditions; advanced to Detroit; replies confiden- WATCHMAKER - sacrificing well established 




















give full particulars in reply. Address “A. B. tial. Americus Watch Co., 33 John eon! repairing shop including safe and Roa i 
C., 3147,” care Jewelers’ Circular. i tures for $900; repairs average $400 monthly; = 
R St., Detroit, Mich. rent $70; population 10,000; 60 miles from New 4 
York. Address “Watchmaker, 3233,”’ care : 
FIRST CLASS ENGRAVER, capable of doing | JEWELRY REPAIR MAN; good position, possi- Jewelers’ Circular. 
all classes of monograms, meeting the public hility of going in business for yourself; unless 
in receiving and delivering work; give na- you are a fine mechanic and a diamond setter, 
tionality, age and reference; state salary; Jobe- do not apply; must have first class references ESTABLISHED jewelry and luggage business for 
Rose Jewelry Co., Birmingham, Ala. and a complete set of own tools; no limit as to sale; good location and can establish a loan of- 
what you can make for yourself. Detroit Gold fice business in conjunction; have a five year 
Refiners, 206 Capitol Theatre Bldg., Detroit, lease; will sell reasonable; medium staple stock 
JEWELER AND RING MAKER, familiar with Mich. on hand. Address N. Reiner, 222 South Ram- 
assembling rings — findings, filing school part St., New Orleans, La. 
and emblem rings and, if possible, other branches 2 
‘ LOUIS STERN CO., Providence, R. I., 





of ring making; excellent proposition for the 
right party. Meyer & Alexander, Marion, Ind. will require the services of a young 
man as salesman, covering the jobbing 
WANTED; pawnbrokers clerk or retail jewelry trade in Chicago, West and South; give 

salesman; state experience, reference, age, references and full information; all 


whether married or single, salary desired and n j j 

all qualifications in first letter; bond will be ee _ will be held strictly 
required. P. P. Lipson, 311 Madison St., Fair- confidential. 
mount, W. Va. 


WELL ESTABLISHED jewelry business, 
located on one of the busiest corners 
in the city of Detroit for the past 2 
years, annual business for past five 
years approximately $150,000.00; rea- 
son for selling is that owner desires 
to retire; will sell to responsible pur- 

SALESMAN WANTED for loan office and — te ae —s oe sowhee 
jewelry store handling line of diamonds, lug- “H., 3156,” care Jewelers’ Circular. 


$40 TO $50 PER WEEK for first class gage and fire arms; must be a good salesman, 




















optometrist with jewelry store experi- hustler and dependable; must have good refer- 
ence, at once. J. W. Nichols, Union- ence and clean habits; steady position; wages 
2 . $50 per week and commission; to the right man 
town, Pa. will pay more; state full details regarding age, For Sale. 
experienss and reference in first letter. Reiners 
Leen Office, 114 S. Rampart St., New Orleans, Tools, Equipments, Merchandise 
a 


WANTED; energetic young man, one who un- 
derstands bookkeeping, willing to keep stock and 
wait on trade; must have jewelry store experi- 
ence; good working conditions and pleasant sur- | THE GRUEN WATCHMAKERS GUILD 


roundings; state reference and salary expected. , has openings at all times of the year, 


5c. a word; minimum charge, $1.25 














SET OF SOLID MAHOGANY fixtures; one 35 








for a few first class watchmakers par- foot wall case, four show cases and trays; 
ticularly those familiar with bracelet photo on application. C. J. Brislen, Cambridge, 
FIRST CLASS WATCHMAKER who can watch repairing; applications stating 0. 
do engraving and diamond setting; a qualifications, also references should 
steady position at a good salary; refer- be- addressed to the Horological Divi- | BOXED marine chronometer by Thomas Hewitt, 


ences required. Dave Paul, Wichita sion, The Gruen Watchmakers Guild, gay alas 0 + aK. Admiralty; best offer 


Falls, Tex. Time Hill, Cincinnati, O. Circular. 
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FOR SALE—Continued. 





AMERICAN WATCH MOVEMENTS, seconds, 
all makes and sizes, from seven to 21 jewels; 
cases, 20 and 25 years. Mark-Nelson, 49 Maiden 
Lane, New York, 








CRYSTALS for 
62 cents 
Brothers, 


FANCY SHAPED WATCH 
ladies’ and gentlemen’s watches; onl 
a dozen; send for illustrations. Bec 
Noll Bldg., Fort Wayne, Ind. 








Business Opportunities. 


5c. a word; minimum charge, $1.25 








MR. JEWELER! If you want cash for your en- 
tire jewelry stock and fixtures, write J. A. Conn, 
719 Hippodrome Bldg., Cleveland, Ohio. 





DIAMONDS bought for cash; large or small 
quantities; call cr write. Samuel B. Goldberg, 
Room 503, Nassau St., New York. ’phone John 
2461. 





SPECIAL NOTICE! For your best interest we 
advise that you do not sell your stock before 


writing us. Gottlieb & Co., Ashland Block, Chi- 
cago, 





FLORIDA OPPORUNITY for live jeweler; 
choice location in new ten-story hotel; reason- 
able rent; population 4,000. Address Hotel Polk, 
Haines City, Fla. 





HALF OFFICE for watchmaker or jobbing dia- 
mond setter, fine light, business centre, some 
trade established. Apply The Skill Crafters, 
472 Fulton St., Brooklyn, N. Y. 





WILL PAY SPOT CASH for part or entire 
stock of diamonds, watches and jewelry; busi- 
ness transactions strictly confidential; wire or 
write, Standard Jewelry Exchange, 719 San- 
som St., Philadelphia, Pa. 





WILL TRADE for jewelry at cost price, $600, 
residential lot 53 x 92, right in the village of 
Easthampton, L. I., high, dry, free, clear; its 
valuation will double shortly. Smietan, Jeweler, 
Box 72, Patchogue, L. I 





IF YOU ARE RETIRING from the jewelry busi- 
ness, I will buy your entire stock and fixtures 
for cash; none too large; all business strictly 
confidential; references if desired. Wire or write 
Joseph M. Gordon, 603 Providence Bldg., Bos- 
ton, Mass. 





HIGHEST CASH PRICES PAID for your sur- 
plus stock of diamonds, watches and jewelry; 
send your stock to me and receive money by 
return mail; national bank references; all _busi- 
ness strictly confidential. Emil Noel, 29 E. Madi- 
son St., Chicago, Ill. 





4 HAVE PAID the highest cash price for 
jewelry stores for 40 years; | am a 
positive buyer if you really want to 
sell. Isaac. Rich, Room 516, 387 
Washington St., Boston, Mass. 





ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or part 
of jewelry, diamonds and fixtures; communicate 
with us, it will be to your advantage; rating and 
references of the highest order. Van Praag & 
Co., 655 Broadway, New York, established 1889. 





WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, Ill. 





EXPERIENCED MAN, familiar with high class 
instalment branch of jewelry business who is 
desirous of m2king nominal investment together 
with activity in an established jewelry business 
enjoying a first class reputation of 35 years in 
Brooklyn; full details required by letter together 
with credentials. Address “C., 3144,” care Toot 
ers’ Circular. 





ARE YOU IN NEED OF MONEY? We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference First 
National Bank of Chicago; business 
strictly confidential; give us trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers Bldg., 
Chicago, III. 





MR. CASH JEWELER! Do you want to go 
into the credit jewelry business? Will show 
you how to do business all year round on in- 
stalment plan; have wide experience on credit 
and collection work with instalment jewelers; 
will work with you until able to handle credit 
plan yourself from two to four weeks training; 
fee reasonable; start now for Christmas busi- 
ness; best of references furnished; write for 
appointment. Harry Taub, 70 Mt. Pleasant 
Ave., Newark, N. J. 





MANUFACTURER OR JOBBER with 
diamond stock can secure part of retail 
store with modern up-to-date show win- 
dow for outlet of surplus stock; loca- 
tion downtown New York City; for 
further particulars address “A. H. N., 
3186,” care Jewelers’ Circular. 





DURING THE PAST 12 MONTHS we have pur- 
chased for cash the stock and fixtures of the 
following concerns, the total sum of which 
omoumen to over one-half million dollars: S. A. 
Flickinger, Norfolk, Va.; McDill & Co., Green- 
ville, So. Carolina; M. Greenwold, Parkersburg, 
W. Va.; The Bancroft Bros. Co., Columbus, 
Ohio; T. Bourque, Dover, N. H.; B. Lilienfeld, 
Norfolk, Va.; Cohen’s Gold Shop, Erie, Pa.; 
Leo Krauss, Indianapolis, Ind.; wire or write us 
at once if you are contemplating selling out your 
business. Gordon Bros., 333 Washington St., 
Boston, Mass. 





DO YOU INTEND TO RETIRE from 
business? Do you wish to raise cash 
quickly for other reasons? We buy all 
or part of your stock, no matter how 
large the quantity may be; we act 
quickly and pay liberal cash; all com- 
munications strictly confidential; bank 
and mercantile references of the high- 
est character. Brooklyn Purchasing 
Syndicate, Frank Walker, Proprietor, 
32 years at the same address, 610 
Broadway, Brooklyn, N. Y. 








Wanted to Purchase. 


5c. a word; minimum charge, $1.25 








PRIVATE COLLECTOR of antique watches; will 
pay cash for antique American and_ foreign 
watches or watch movements; write in detail 
what you have. Address “P., 2410,” care Jewel- 
ers’ Circular. 








Watch Work for the Trade. 


5c. a word; minimum charge, $1.25 








AMERICAN AND SWISS watch repairing; first 
class work at reasonable prices. F. Divenut, 87 
Nassau St., New York. 





TIMEOLOGY—TIME SERVICE; fine watch and 
clock repairing for the trade; all makes; prompt 
attention; expert workmanship. Samuel Bernard, 
Room 612, 200 Broadway, New York. 


JEWELERS GOOD WATCH WORK, eight-day 
service; watch repairing to the trade; not how 
cheap but how good; mail orders promptly taken 
care of; price list om request estimates cheer- 
fully given. Members National Jewelers’ Board 
of Trade. S. A. Peck & Co., 29 E. Madison 
St., Chicago, Ill. 








Sperial Order Work and 
Repairs for the Trade. 


5c. a word; minimum charge, $1.25 








WHY WORRY; send your diamond setting to us; 
latinum or white gold, finest workmanship and 
ighest references guaranteed; quick service will 

be given out of town jobbers and manufacturers. 
Waxman & Raimo, 87 Nassau St., New York. 








‘ Go &et. 


5c. a word; minimum charge, $1.25 








OFFICE; safes and ready counters for sale; very 
reasonzble. Apply Louis L. Grey & Co., 20 W 
47th St., New York. 





DESK ROOM TO LET very reasonable; nice 
light office; furniture included. Room 801, 9 
Maiden Lane, New York. 





PART OF ATTRACTIVE office or desk room; 
finely partitioned; good light; rent very reason- 
able. Room 1008, 9 Maiden Lane, New York. 





ROOM TO LET; large window, fine light, suit- 
able for diamond dealer, engraver or watch- 
maker. Room 1308, 64 W. 48th St., New York. 





FINE LIGHT office space with service, two win- 
dows; cheap rent. J. Dembitz, Room 901, 87 
—— St., New York. Telephone Cortlandt 





LIGHT WORKROOM TO LET; two North light 
windows; also others; $65, up; good building, 
with elevator service. Apply Superintendent, 112 
Fulton St., New York. 





WILL RENT DESK SPACE or share office; 
yao telephone, vault; well located in 
Heyvorth Bldg Address “Circular, 797,’’ 1104 
Heyworth Bldg., Chicago. 





22 W. 48TH ST., small, Nerth light office; excel- 
lent burglar proof protection; handsome lobby; 
suitable one-man diamond business. Room 1003, 
Jewelers Board of Trade Bldg., New York. 





FOR RENT, STORE in the most desirable loca- 
tion in Schenectady, Y., at present and for 
the past seven years occupied by one of the 
leading jewelers. Van Voast & Leonard, Agents, 
Schenectady, N. Y. 





PART OF JEWELRY STORE to let; 
New York City downtown with show 
window; suitable for jobber or manu- 
facturer with diamond stock as outlet 
for retail business; further particulars 
address “M. B. J., 3185,” care Jewelers’ 
Circular. 








Zeogal Notices. 
5c. a word; minimum charge, $1.25 











SAMUEL ADLER, wholesale jeweler, of 12 John 
St.. New York, announces to the trade that he 
will not be responsible for any debts contracted 
in his rame bv anycne but himself; all mer- 
chandise purchased must be delivered and signed 
for in his office. Room 35 at this address. 
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WARREN H. BROKAW 





W. H. BROKAW 


W. H. BROKAW, 14 Maiden Lane, New York City, N. Y. 
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The Leading Auctioneer 
fer the Jewelry Trade 


Do you need an auction sale of the modern kind, conducted by men of 
wide experience in this line, who are gentlemen? 

Your own goods sold, your high class stock, especially diamonds, sold at 
better than cost. Your good name and standing safely guarded. Your sale 
conducted in such a manner that it will be a pleasure to you and your cus- 
tomers. No red flag used. Sales conducted personally, with associate Mr. 
Robert Tewell, high class Jewelry Auctioneer. 

References furnished from leading jobbers, wholesalers, manufacturers, 
retailers, Jewelers’ Circular, and members of the Jewelers Board of Trade. 


If you want the best results, write or wire. 











THE BUYERS’ DIRECTORY 





Price $1.00 


The Jewelers’ Circular Publishing Company, 11 John St., New York 























The C. G. BRAXMAR CO. 


242 W. 55th St., New York City 





Fraternal Emblems 
Medals and Class Pins 
Fire and Police Badges 





Made to Order Goods our Specialty 





Forty-four years of satisfactory service to an increasing 
number of customers. 

Our facilities for manufacturing and designing are at 
your service. 


Write for Emblematic or Badge Catalog 








aL. sorts MEDALS au srorts 
JGHNSON Co. 


MAN’F’G JEWELERS 


PRESENTATION JEWELS & BADGES 
352 W. 13th St. NEW YORK 




















Pat. Feb. 20, 1917 


The Protection Ring Guard 


For thin rings get our-num- 
ber 0. It is a new addition 
to our regular sizes. 


The Lion Safety Pin Clutch Co. 
20 W. 22nd St., New York pas way 35, 1989 














70 


70, 


August 25, 1926 THE JEWELERS’ CIRCULAR 


70,842. WEDDING RING. Watter J. Jerrries 


(Continued from page 106.) 
and Rurus H. MacKenzie, Bellingham, Wash. 








70,815. POT OR SIMILAR ARTICLE. Gnros- 
VENOR N. A.ien, Oneida, N. Y., assignor to 
Oneida Community, Ltd., Oneida, N. Y. Filed 

















Filed April 17, 1926. Serial 17,332. Term of 
patent 3%4 years. 


70,846. CILOCK CASE, 
N. Y. Filed Jan. 13, 


Jack Katz, New York, 
1926. Serial 16,041. 





Aug. 24, 1925. Serial 14,577. Term of patent 


14 years. 


70,818. TRAY. Rarepyw Bertini, Wallingford, 
Conn., assignor to R. Wallace & Sons Mfg. Co., 





Term of patent 3% years. 


70,848. FINGER RING. Jack Martin, New York, 
N. Y., assignor to the Guarntee Finding Co., 








— 


Wallingford, Conn. Filed June 14, 1926. Serial 
18,049. Term of patent 14 years. 


70,836. FINGER RING. Isipor Gar.in, Brooklyn, 
N. Y., assignor to Silbermann, Kohn & Wallen- 








Inc., Newark, N. J. Filed May 29, 1926. 
Serial 17,885. Term of patent 34 years. 


70,859. CLOCK CASE. Atpert F. Saunpers, 
Syracuse, N. Y., assignor to T. N. Benedict 
Mfg. Co., East Syracuse, N. Y. Filed June 














stein, Inc., New York. Filed June 25, 1926. 
Serial 18,189. Term of patent 3% years. 


70,837. WEDDING RING. Saran Graser, Boston, 
Mass., assignor to Glaser Bros., Boston, Mass. 














ad od Sones 
S*¥icensiestacnare=® 





Term of patent 3% 


Serial 17,967. 


7, 1926. 
years. 


Filed July 25, 1924. Serial 10,262. Term of 


patent 14 years. 
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UNITED STATES TRADE-MARKS 


(The following trade marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Sec. 
tion 6 of said Act.) 





Issue of August 17, 1926 


Ser. 208,426. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) ApotrHe ScHLoss 
Firs & Cie., Paris, France. Filed Jan, 21, 
1925. 


BERTHONETTE 


Particular description of goods.—Fancy Jewelry 
Consisting of Necklaces, Pins, Finger Rings, Fobs, 
Bracelets, Ornaments for the Hair and Buckles, 
Vanity Cases, Jewel Cases, and Purses Made Wholly 
or in Part of Precious Metal or Plated Therewith; 
Watch and Neck Chains, Cuff Links, Combs Made 
Wholly or in Part of Precious Metal or Plated 
Therewith, and Studs, 

Claims use since Dec. 1, 1924. 


Trade-Mark Registrations Granted 
Issue of August 17, 1926 


216,633. WATCHES. Ilarry Goxpstein, New 
York. 
Filed Feb. 15, 1926. Serial 227,302. PUB- 


LISHED MAY 25, 1926. 
216,670. WATCHES. <A. Wittnaver Co., New 
York. 
Filed Dec. 30, 1924. Serial 207,482. PUB- 


LISHED MAY 25, 1926. 


216,713. CLOCK AND WATCH MOVEMENTS. 

SussFe_p, Lorscn & ScHIMMEL, New York. 
Filed March 30, 1926. Serial 229,409. PUB- 

LISHED MAY 25, 1926. 

216,752. STERLING-SILVER FLATWARE, 
HOLLOW WARE, TOILET WARE, AND 
SILVER-PLATED FLATWARE. Atvin Sit- 
vER Co., New York. 


Filed Aug. 18, 1925. Serial 219,023. PUB- 
LISHED MAY 25, 1926. 
[ACT OF MARCH 19, 1920, SEC. 1 (b)]. 


THESE REGISTRATIONS ARE NOT SUB- 
JECT TO OPPOSITION 





Issue of August 17, 1926 


55,363. SILVER TABLEWARE, HOLLOW 
WARE, AND FLATWARE. Registered Aug. 
14, 1906. Atvin Mec. Co. Renewed Aug. 
14, 1926, to Alvin Silver Co., Inc., New York, 


assignee. 


58,269. WATCHES, WATCHCASES, WATCH 
DIALS, AND WATCHWORKS. Registered 
Dec. 11, 1906. Arranam & Straus, New 
York. Renewed Dec. 11, 1926, to Abraham & 
Straus, Inc., Brooklyn, N. Y. 








Somewhat belated, we find on our desk the 
“Special Edition on the Occasion of the 
International Congress of Manufacturers, 
Wholesalers and Retailers of Jewelry, Gold- 
smithing and Silversmithing at Amsterdam,” 
of the trade periodical Goud en Zilver, 
organ of the Netherlands Syndicate-General 
of the Jewelers and Goldsmiths. This first 
international jewelers’ conference was held 
from April 19 to 24 at the Industrial Club. 

The first two pages of the attractive issue 
are dedicated to a one column “Welcome to 
Holland” in resp., German, English, French 
and Dutch, issued by the Managing Board. 
On page 8 we find a column-and-half letter 
from Conrad J. Brotherly, representing the 
A.N.R.J.A. informing us as to the status of 
their association and its connections, ete. 
It is followed by a translation in Dutch. On 
page 10 appears a letter from the National 
Association of Goldsmiths of Great Britain. 
Others are from headquarters in Denmark, 
Italy, Austria-Germany, etc. We note our 
contemporary, Goud en Zilver is in its 
19th year. 
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Jewelers 


Our newly patented bench with the 
double top. The back is the same as the 
front—you turn it around when one side 
is worn out or disfigured. The drawer is 
full width, with plenty of room for every- 
thing. The lower pan is of rust-proof 
metal—the edges embedded in the wood 
—no filings can work underneath. No 
shop is complete without comfortable 
benches. No workman can produce at 
his maximum without a comfortable 
place to work. 


Used Around the World—Get the Catalog 


LEIMAN BROS., 


Double 
Work 


Benches 










The New Model 
Jewelers Work 
Bench that 
doubles. the 
value of your 
dollar. 











Leiman Bros. 
N o n-Warping 
Jewelers Work 
Bench. A New 
Development. 







23 BBNC Walker Street New York 


MANUFACTURERS 
Makers of Good Machinery for 35 Years 














THE NEXT SHIPMENT OF WATCH 
CASE REPAIRING YOU HAVE 


Send It to Pete 


A HALF CENTURY spent in 
satisfactorily serving thousands |} 
of jewelers is proof of our relia- 
bility. Ladies’ cases altered into 
wrist-watches; hunting cases to open face; key- 
wind cases to stem-wind. TRY US. 


PETER HENRY & SON 


Established 1872 








434 Elm St. Cincinnati, O. 





Indispensable for platinum soldering and 
welding. 


Make More Money ts Hoke-Jewel! 


Here is the Hoke-Jewel oxy-gas torch—a 

- and a push and your flame is O.K. 
solders and welds ten times faster 
ten times better . . . 


Especially on those dainty accurate jobs that require 
such delicate work does the Hoke-Jewel prove 
worthy of its name. 
It solders platinum, gold, white gold, silver, 
bronze; welds, melts. brazes, anneals. 
Ask for 


HORE Inc. Circular C. S. 


22 Albany St., New York, N. Y. 
Co-operating with Jewelers’ Technical Ad Advice Co. 











Established 1845 


10K Solder for 14K Gold 6K Solder fer 10K Gold 


JAMES H. DEDERICK’S SONS, Inc. 


Gold and Silver Sheet and Wire 
Also Silver Solder 


44 GOLD STREET NEW YORK 














Platinum—White Gold—Precious Metals 
Analyses" 


LUCIUS PITKIN, Inc. 
47 Fulton St. New York, N. Y. 








A combined cru- 
cible and muffle 
furnace. Crucible 
capacity, 12 Ibs. 
— metal. Muffle, 
3%4” wide, 27%” 
high, 614” deep. 
_- Very useful in 
— shops with limit- 
ed space. 


Write for eel BJ. listing all ye our jewelers’ apparatus 


Buffalo Dental Manufacturing Company 
P. O. Box 979 BUFFALO, N. Y. 
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Three Beautiful “New ‘Dresser “Designs 
cAt “Remarkably Low ‘Prices 





Unusual Values =~ 
Just as carefully made as 


' 1 F 
the highest priced sets 








The v¢ ak Se ll! 


WALLACE STERLING SILVER 


ie Vi allac ¢7 Son M fe. Co. Salling ford, Connecticul 


OF 
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COMMUNITY PLATE 


HOME AND HOSTESS SET 


iy OF THE TWENTY-NINE MOST ESSENTIAL PIECES 


Your chotce of 
TWO TRAYS 


HIS popular combination of 
29 pieces in any of the five 
exquisite Community Plate De- 
signs may now be secured in 
either of two attractive trays. 
The Duo-Service Tray with its 
removable pad is easily converted 
from a display container into a 
useful serving tray. A dainty lace- 
like background is’ protected by 
a durable finish that does not 
mar nor scratch and is impervious 
to heat or water. 


Ls 






SES FN 


x 


st al 


‘Wwe 





THE NEW DUO-SERVICE ‘TRAY 


HE Petit Buffet Tray has been 

anextremely popular seller with 
the standard 26 piece set and is fast 
proving. an even better sales pro- 
ducer with the 29 piece Home and 
Hostess Set. 


AOE SAS 


Contents: —12 Teaspoons, 3 
Table Spoons, 6 Dinner Forks, 


vy, 





6 Dinner’ Knives, 1 Butter < 
Knife and 1 Sugar Spoon. 
THE FREE perir BUFFET TRAY re 
G7 
t 
. YOUR WHOLESALER CAN SUPPLY. YOU 
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